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POUNDED  IN  1884 


ISSUED  EVERY  SATURDAY 


Newspapers  Seek  Exemption 
From  Wage-Hour  Provisions 


Brief  Submitted  to  Administrator  Asserts 
Journalism  Is  a  Profession,  Not  Manufacturing 
Process  . . .  Business  Preponderantly  Intrastate 


DECLARING  journalism  is  a  profession  and  for  this  reason 
should  be  differentiated  from  a  manufacturing  process,  and 
that  newspapers  are  preponderantly  engaged  in  intrastate  rather 
than  interstate  commerce,  the  special  Sub-committee  of  the 
American  Newspaper  Publishers  Association  Federal  Laws 
Committee,  this  week  supplied  Elmer  F.  Andrews,  Administra¬ 
tor  of  the  Wage  and  Hour  Act,  with  a  voluminous  memorandum 
showing  why  newspapers  should  be  exempt  from  the  provisions 
of  the  Federal  Wages  and  Hours  law. 

The  amendment  to  the  Act  ex- 


_  •  Federal  Laws  Committee;  H.  W. 

1  Stodghill,  chairman,  Newspaper  Boy 

Conunittee;  Roy  A.  Brown,  president, 
California  Newspaper  Publishers  As- 
0  0  sociation;  JS  Gray,  former  president 

^he  Inland  Daily  Press  Association, 
Major  Raymond  B.  Bottom,  presi¬ 
dent  of  the  Virginia  Press  Association. 
Elisha  Hanson,  ANPA  Washington  at- 
Asserts  torney,  and  Eugene  MacKinnon  of 

counsel  also  were  signatories. 

m  Not  Manufacturina  committee  represented  the  AN 

m,  1^01  monuiaciuimg  England  Daily  News- 

1  i1  T  X  XX  paper  Assn.,  the  Del-Mar-Va  Assn., 

^pOUaeraUtly  intrastate  the  southern  Newspaper  Publishers 

Assn.,  the  Inland  Daily  Press  Assn., 
press  in  view  of  the  exemption  in  Pacific  Northwest  Newspaper 

Section  13  (a)  (2)  of  service  estab-  Assn.,  the  California  Newspaper  Pub¬ 
lishments  the  greater  part  of  whose  lishers  Assn.,  the  Pennsylvania  News¬ 
selling  or  servicing  is  in  intrastate  PaP®**  Publishers  Assn.,  the  New  York 
commerce  State  Publishers  Assn.,  the  New  Jersey 


Administrator  Challenged 

“The  facts  hereinbefore  submitted 
in  respect  to  the  circulation  of  daily 


Press  Assn.,  the  Virginia  Press  Assn, 
and  the  Ohio  Newspaper  Assn. 

The  Wage  and  Hour  Law  memoran- 


law.  demonstrate  that  by  far  the  greatest 

portion  of  their  service  is  rendered 
newspapers  are  not  concerned  with  wholly  intrastate.  Just  as  their  service 


Power  of  Congress  Questioned 


amendment 


visions  be  applied  to  their  business,’  The  memorandum  calls  on  the  Ad¬ 
it  states.  An  impossible  burden  of  ministrator  of  the  act  to  define,  “prior 
cost  will  be  placed  upon  newspapers  to  the  effective  date  of  this  Act— Oct. 
using  the  service  of  reporters  for  24,  1938,”  what  he  will  do  should  he 


jquestions  as  to  the  power  of  Con¬ 
fess  to  classify  the  press  for  pur- 
pses  of  regulation  and  restraint. 


wpt^^nf  o“^o^-town  assignments,  the  report  hold  that  the  provisions  of  Section  13 


points  out. 


(a)  (2)  do  not  apply  to  the  daily 


In  claiming  that  daily  newspaper  newspaper  publishing  business. 


bowing  why  newspapers  should  be  exempt  from  the  provisions  newspapers  throughout  the  country  follows  m  part: 

)f  the  Federal  Wages  and  Hours  law.  demonstrate  that  by  far  the  greatest  Tho  Doily  Newspaper  Business 

The  amendment  to  the  Act  ex-  portion  of  their  service  is  rendered  „ 

impting  certain  weekly  and  semi-  newspapers  are  not  concerned  with  wholly  intrastate.  Just  as  their  service  ....^spaiH  r  publisher.*  of  the  v.  s.  but  to 

weAly  newspapers  from  its  provi-  ^“®  niinimum  wages  provided  for  in  is  almost  wholly  intrastate  in  charac-  the  Administr.utor. 

sions  was  “written  into  law  without  ^^®  new  act.  “They  are  concerned,  ter  so  are  their  revenues  derived  al-  purposes  a  det^nuna- 

woiis  was  wriiieii  into  law  wiuioui  y  >  Uoii  must  be  made  betwerui  now  and  Oct.  24 

debate  or  question  or  any  evidence  however,  with  the  rigidity  of  the  pro-  most  wholly  from  intrastate  brans-  ;,s  t,,  whether  the  law  applies  to  the  daily 

lhat  anv  consideration  was  civen  to  visions  of  Section  7  should  these  pro-  actions.”  newspaper  publishine  business.  If  such  de- 

uiai  any  consiaerauon  was  given  lo  .  .  ,  u,,ei„„oo  >»  ,  termination  lie  that  the  law  does  apply,  then 

other  newspapers,  the  brief  asserts  yisions  be  applied  to  their  business.  The  memorandum  calls  on  the  Ad-  a  further  step  must  b<‘  taken  under  the  pro- 
find  adds:  states.  An  impossible  burden  of  ministrator  of  the  act  to  define,  “prior  visions  of  the  Act  to  determine  how  that 

Uow.-  .........  will  be  placed  upon  newspapers  to  the  effective  date  of  this  Act _ Oct  npidication  ean  iie  made  without  eneatiy 

rower  of  Congress  Questioned  .u™  •  c  .  eiietuve  uaie  tins  .nci  '-'t-'-  eurtailms  .md  restrictim;  the  service  of  the 

“Thic  am»nHrnonf  Taicos  ornva  scrvice  of  reporters  for  24,  1938,”  what  he  will  do  should  he  press, 

mestizo  Jc  out-of-town  assignments,  the  report  hold  that  the  provisions  of  Section  13  The  business  of  a  daily  newspaper  is  not 

^U^tions  as  to  the  power  ot  Con-  nr^intc  mit  /  \  /n\  J  ^  a  1  a  aU  j  *1  primarily  to  nianiifaotun'  or  proiUn'C*  or  sell 

gress  to  classify  the  press  for  pur-  ^  ^  (a)  (2)  do  not  apply  to  the  daily  „  u 

poses  of  regulation  and  restraint.  In  claiming  that  daily  newspaper  newspaper  publishing  business.  ,,„T';rrlt  dirr'ncrm/m.rJas  s^ruu^^^^ 

“There  is  no  difference  between  the  Publishing  engages  in  intrastate  The  brief  also  asks  that  the  Ad-  rontiiunt  in  ito4,  is  to  mako  available  in 
Jervice  of  a  weekly  or  semi-weekly  than  interstate  commerce,  the  ministrator  should  define  Sections  13  prinird  form  to  the  citizens  of  this  country 

pewspaper  and  a  daily  newspaper  ex-  brief  citing  an  Audit  Bureau  of  Cir-  (a)  (1)  which  provides  that  the  pro-  Th^nfonm“ 

fept  that  the  latter  publishes  more  eolations  report  itfis,  points  out  visions  of  Sections  6  and  7  of  the  act  Hires.  And  in  any  consi<lcration  of  the  prob- 

4itions  each  week  Each  is  a  ^bat  in  the  A.B.C.  group  of  1,000  shall  not  aoply  with  respect  to  “(1)  Icm  .irisiup  under  this  law  duo  consideration 

^rtoftheprerasawhole”  newspapers  “there  are  only  three  any  employe  employed  in  a  bona  fide 

The  memorandum  concludes  that  “^ny  newspapers  that  have  a  larger  executive,  administrative,  professional,  ami  the  nformation  itself, 

under  the  provisions  of  Section  13  circulation  outside  _  of  the  state  of  r  local  retailing  capacity  or,  in  the  To  the  end  that  the  i>rol)lcm  may  l>e  con- 

a)  t21  the  Administrator  has  full  Publication  than  within  the  state  of  capacity  of  outside  salesman  as  such  suiercd  m  the  iisriit  not  only  of  the  service 

yc)  me  .r\aminiSiraior  nas  lUll  „*•  _  o  Ji.  rendered  by  the  daily  newspaper  press  but 

lower  to  exempt  the  daily  newspaper  puDiicaiion.  terms  are  denned  and  limited  by  reg-  j,,  lieht  of  the  facts  im  ident  to  ami 

iress  from  the  restrictive  effects  of  3  Interstate  Papers  Cited  ulations  of  the  Administrator.”  esstntiai  to  the  iH  ric.rm.an..  of  its  fum  iions, 

V....  u.c  v/1  r  fit's  memorandum  is  suhnntted  to  the  Ad- 

irovisions  of  Sections  6  and  7  with  These  are  the  Texarkana  Daily  On  this  pomt  the  briet  suggests  that  ministrator  in  b»haif  of  the  daily  news- 
he  latter  of  which  publishers  of  daily  News  and  the  Texarkana  Gazette  executives  would  include,  among  paiH’rs,  memlM-rs  of^  the  foiiowimr  assoeia- 

lewspapcrs  are  far  more  greatly  con-  published  in  Texarkana,  Ark.,  where  others,  the  general  manager,  the  busi-  n,"miKTships '  praeticaiTy*  aU  ^  of  the'^dany 

srned  than  with  the  former,  and  it  a  city  street  divides  Texarkana,  Ark.,  ness  manager,  their  assistants,  the  news|>apers  piibiisiie<i  in  the  u.  s.  [Here 

5  to  the  end  that  such  a  ruling  be  from  Texarkana,  Tex.,  with  the  states  advertising  manager,  the  circulation  asso.  iations  previ- 

nade  that  the  facts  hereinbefore  set  of  Louisiana  and  Oklahoma  but  a  nianager,  and  their  assistants,  the  ■ 

ut  are  submitted.”  stone’s  throw  away  to  the  east  and  foremen  of  the  various  mechanical  “""V  N•w»paper  pros* 

The  memorandum,  dated  Oct.  10,  west,  the  brief  cites.  The  Wall  Street  rooms,  the  editor  and  his  respective  press'’ or'the'^‘'u.  s.  The*  total 

^  been  mailed  to  all  daily  news-  Journal  is  the  only  other  U.  S.  paper  assistants  in  charge  of  the  various  number  of  pubiie.iUons  which  comprise  the 

apers  in  the  U.  S.  In  contending  that  reporting  to  the  A.B.C.  which  dis-  branches  of  the  editorial  department,  p'^  ss  u  constantly  rnmtuatinK.^^^T^ 

turnalism  is  a  profession,  it  cites  tributes  a  greater  portion  of  its  cir-  Administrative  Employes  Perimheais — i9:ts.  lists  is.hos  different  pub- 

action  7a  of  the  new  law  which  culation  outside  the  state  of  publi-  Administrative  employes,  the  report  i‘<  a‘'‘'nx.  »»•'';»'  3.140  are  daily  news- 

rovides  tKaS  r...  —St.,..  /v.uiiiiiiiai,i ctiivc  cinyiuyca,  isic  pj,p,.r„  The  remainder  consist  of  tri-weekly. 


[  “There  is  no  difference  between  the  publishing  engages  in  intrastate  The  brief  also  asks  that  the  Ad- 
lervice  of  a  weekly  or  semi-weekly  ^®Iber  than  interstate  commerce,  the  ministrator  should  define  Sections  13 
lewspaper  and  a  daily  newspaoer  ex-  Bureau  of  Cir-  (a)  (1)  which  provides  that  the  pro- 

lem  that  the  latter  publishes  more  ®ulations  report  f^  1938,  points  out  visions  of  Sections  6  and  7  of  the  act 
4itions  each  week.  .  .  .  Each  is  a  ^roup  of  1,000  shall  not  apply  with  respect  to  “(1) 

lart  of  the  press  as  a  whole.”  newspapers  there  are  only  three  any  employe  employed  in  a  bona  fide 


art  of  the  press  as  a  whole.”  newspapers  “there  are  only  three  any  employe  employed  in  a  bona  fide 

The  memorandum  concludes  that  newspapers  that  have  a  larger  executive,  administrative,  professional, 

underThe  provSns  of  circulation  outside  of  the  state  of  or  local  retailing  capacity  or,  in  the 


[Dwer  to  exempt  the  daily  newspaper 
ress  from  the  restrictive  effects  of 
rovisions  of  Sections  6  and  7  with 


publication.” 

3  Interstate  Papers  Cited 

These  are  the  Texarkana  Daily 


On  this  point  the  brief  suggests  that 


In  discussing  newspaper  distribution  engaged  in  the  various  executive  or 
the  report  points  out  newspapers  make  administrative  departments  of  a  news- 


he  latter  of  which  publishers  of  daily  News  and  the  Texarkana  Gazette  executives  would  include,  among  tiaiHTs,  momlMTs  of^  the  foiiowuur  associa- 

lewspapcrs  are  far  more  greatly  con-  published  in  Texarkana,  Ark.,  where  others,  the  general  manager,  the  busi-  n,"miKTships '  prm  t'ivaiTy*  in  ^  of  the'^dany 

lerned  than  with  the  former,  and  it  a  city  street  divides  Texarkana,  Ark.,  ness  manager,  their  assistants,  the  imwspapprs  pubiisiusi  in  the  u.  s.  iHere 

^  to  the  end  that  such  a  ruling  be  from  Texarkana,  Tex.,  with  the  states  advertising  manager,  the  circulation  asso.  iations  previ- 

liade  that  the  facts  hereinbefore  set  of  Louisiana  and  Oklahoma  but  a  nianager,  and  their  assistants,  the  ■ 

ut  are  submitted.”  stone’s  throw  away  to  the  east  and  foremen  of  the  various  mechanical  “""V  N•w»paper  pros* 

The  memorandum,  dated  Oct.  10,  west,  the  brief  cites.  The  Wall  Street  rooms,  the  editor  and  his  respective  press'’ or'the'^‘'u.  s.  The*  total 

^  been  mailed  to  all  daily  news-  Journal  is  the  only  other  U.  S.  paper  assistants  in  charge  of  the  various  number  of  iiubiie.itions  which  comprise  the 

apers  in  the  U.  S.  In  contending  that  reporting  to  the  A.B.C.  which  dis-  branches  of  the  editorial  department,  p'^  ss  u  constantly  rnmtuatinK.^^^T^ 

turnalism  is  a  profession,  it  cites  tributes  a  greater  portion  of  its  cir-  Administrative  Employes  Pcrimiicais — i9:ts.  lists  1 8,89*5  different  pub- 

ection  7a  of  the  new  law  which  culation  outside  the  state  of  publi-  Administrative  employes,  the  report  i‘<  a‘'‘'nx.  3,140  are  daily  news- 

roviHcc  tKoS  _ _  cinyiuyca,  uic  pj,p,.rs.  The  remainder  consist  of  tri-weekly, 

toes  that  no  employer  should  cation.  gets  forth,  should  mclude  all  employes  semi-weckiy,  weekly,  fortnightly,  semi- 

itiploy  any  of  his  employes  who  is  In  discussing  newspaper  distribution  engaged  in  the  various  executive  or  monthly,  monthly,  bi-monthiy,  nuarteriy  and 

"uS  T  ce  or  in  the  pro-  the  report  points  out  newspaj^rs  make  administrative  departments  of  a  news-  t‘urn“Tre"pubiis?e^""!n 

ucuon  ot  goods  for  commerce  for  a  no  profit  on  mcidental  circulation.  It  paper,  but  they  should  not  include  viiiaires,  towns  and  cities  of  the  u.  9. 

fork  week  longer  than  44  hours.  cites  the  records  of  the  Joint  Sub-  the  employes  of  the  mechanical  de-  Daily  n.-wspaiiers  are  published  in  141  vii- 

Brofottionol  Status  Explointd  Committee  of  Congress  which  invest!-  partments.  Administrative  employes,  I**','’’’- 

ta  ^  :  moA  i.  •  _  Al.  A  r  «  «  .1  1  It  151  villair(*8.  town*  aiiu  cities  in  New  xopk 

It  states  that  under  the  provisions  postal  rates  in  showing  that  in  other  words,  are  those  who  :ollec-  state;  in  207  villages,  towns  and  cities  in 

f  this  section  “a  renorter  who  ac-  York  Times  lost  in  excess  of  lively  are  engaged  in  the  purely  ad-  the  Middle  Atlantic  States  other  than  New 

impanies  the  President  on  a  trip  $10  per  subscriber  per  year  on  every  ministrative  branches  of  a  business  as 

»fay  from  Washington  would  con-  subscription  it  received  from  persons  distinguished  from  those  who  are  en-  towns  and  eiti.s  in  the  Middle  western 

ime  his  entire  normal  work  week  residing  in  California.  gaged  in  the  production  branch  of  a 

‘  set  forth  in  the  law  within  a  period  “Those  subscribers  were  of  little  if  business.  towns  and  cities  on  the  Pacific  Coast. 

'  two  days  after  leaving  the  capital.”  oI  any  value  to  advertisers  in  the  Pointing  out  there  is  at  present  a  Editor  and  Publisher  lo.is  international 
I  other  words,  the  memorandum  Times,”  the  memorandum  states,  “but  shortage  of  unionized  mechanical  de-  nlwspjlJ^rs’  pubUshed  in  the  EnKiish”"ia^ 
■ates,  if  this  provision  were  enforced,  the  Times  regarded  itself  obligated  by  partment  employes,  the  brief  declares  xua^e  during  the  year  io.i7.  These  include 
oe  newspapers  of  the  country  would  the  very  nature  of  the  service  it  ren-  the  act  contains  no  flexible  provision  *  evening  and  5.39  Sunday 

•  compelled  to  pay  a  penalty  in  or-  ders  to  make  its  publication  available  for  exceptions  in  publishing  emer-  "  xiiu  average  net  paid  circulation  ot  tha 
tr  to  bring  to  their  readers  news  t®  anyone  at  a  cost  not  prohibitive  to  gencies  Present  provisions,  the  brief  morning  newspatxTs  was  15. 876.784  copies 
mceroir.^  *t _ _ ^  j _ s  _ t  _ _ 11.J  per  day.  The  average  net  paid  circulation 


sets  forth,  should  include  all  employes  semi-weekly,  weekly.  fortnightly.  semi- 
engaged  in  the  various  executive  or  monthly,  monthly,  bi-monthly,  ouarterly  and 

administrative  departments  of  a  news-  newspapers  in  turn  are  published  in  2,084 
paper,  but  they  should  not  include  villages,  towns  and  cities  of  the  IT.  9. 
the  employes  of  the  mechanical  de-  Daily  newspaiiers  are  published  in  141  vil- 
partrnents.  Administrative  employes,  'vilh-iges”.  mtns‘‘‘iJ[!!d'"4tkriif  New"  York 
in  other  words,  are  those  who  collec-  state:  in  207  villages,  towns  and  cities  in 
tively  are  engaged  in  the  purely  ad-  the  Middle  Atlantic  states  other  than  New 

ministrative  branches  of  a  business  as  1:.uthem%Valer  in"T48" vlii^^^^^^ 

distinguished  from  those  who  are  en-  towns  and  cities  in  the  Middle  Western 
gaged  in  the  production  branch  of  a  states;  in  398  villages,  towns  amt  cities  in 
P  the  Western  States,  and  in  257  villages. 


Pointing  out  there  is  at  present  a 


towns  and  cities  on  the  Pacific  Coast. 

Editor  and  Publisher.  1938  International 
Year  Book,  lists  1.993  daily  and  Sunday 
newspapers  published  in  the  English  lan¬ 
guage  during  the  year  1037.  These  include 
416  morning,  1.577  evening  and  539  Sunday 
newspapers. 

The  average  net  paid  circulation  of  tha 


states,  do  not  take  care  of  the  so-called  evening  newspapers  was  25.541,048 

louble  header  shifts,”  which  are  em-  copies  pr-r  day,  embra<  ing  a  total  daily  news- 
oyed  on  newspapers  publishing  Sun-  clr.mlaUoVof  ?he‘ Sun^ 

ty  editions.  newspaiiers  was  36.956.916  copies  tier  Sun- 

The  memorandum  was  signed  by  dav  throughout  1937. 


mcerning  the  activities  of  the  Presi-  fl'®  reader.”  states,  do  not  take  care  of  the  so-called 

W  whenever  he  left  Washington.”  Under  the  sub-head  “The  Problems  “double  header  shifts,”  which  are  em- 
Ilie  memorandum  also  states  that  ®I  ^®  Act,”  the  memorandum  says  ployed  on  newspapers  publishing  Sun- 
e  same  rule  would  apply  to  report-  II*®!  consideration  of  the  provisions  of  day  editions. 

*  who  cover  numerous  events  away  II'®  I®®*^  I®  ®®®  conclusion:  The  memorandum  was  signed  by 

the  office  of  publication.  “That  is  that  this  Act  was  not  in-  W.  F.  Wiley,  publisher,  Cincinnati 


Wiley,  publisher,  Cincinnati 


niemorandum  sets  forth  that  tended  tn  nnply  to  the  business  of  the  Enquirer  and  chairman  of  the  ANPA 


The  2,140  daily  newspapers  published  In 
(Continued  on  page  29) 


EDITOR  &  PUBLISHER 


N.  Y.  C.  Publishers 
Opposed  to 
ABC  Map  Plan 


Adopt  Resolution  Terming 
Idea  “Neither  Practical 
nor  Feasible" 


The  Publishers'  Association  of  New 
York  City  at  its  regular  monthly 
meeting  Oct.  6.  unanimously  adopted 
a  resolution  which  placed  the  mem¬ 
bership  on  record  as  opposed  to  the 
proposed  Map  and  Coimty  Breakdown 
Plan  of  the  Audit  Bureau  of  Circula¬ 
tions.  The  resolution  was  sent  to  P.  L 
Thomson,  president  of  the  ABC,  with 
the  request  it  be  forwarded  to  the 
board  of  directors. 

Stating  that  the  New  York  City 
newspaper  publishers  desire  to  do  all 
in  their  power  to  assist  advertisers  in 
their  study  of  circulations,  the  resolu¬ 
tion  said  the  publishers  “firmly  be¬ 
lieve  that  the  recently  issued  Map  and 
County  Breakdown  Plan  of  the  ABC 
is  neither  practical  nor  feasible  as  an 
aid  in  visualizing  circulation.” 

Reasons  Given 

Reasons  for  the  adoption  of  the 
resolution  were  given  as  follows: 

"1.  That  the  Bureau  is  a  fact-find¬ 
ing  and  circulation  auditing  organiza¬ 
tion  and  should  confine  itself  to  such 
work. 

“2.  That  the  type  of  help  proffered 
to  advertisers  can  be  better  and  more 
efficiently  given  by  individual  news¬ 
papers  than  through  the  proposed 
Map  and  County  Breakdown  Plan. 

“3.  That  the  present  breakdown  of 
circulation  is  adequate. 

“4.  That  the  proposed  plan,  if  put 
into  operation,  would  not  give  a  true 
picture  of  the  situation  because  it 
does  not  include  the  entire  circulation 
but  only  a  part. 

Will  Increase  Costs 
“5.  That  it  will  increase  the  cost  of 
the  Audit  Bureau  of  Circulations’  ser¬ 
vice  to  the  newspapers  and  that  it  will 
also  cause  a  heavy  increase  in  pub¬ 
lishers’  costs  in  the  compiling  of  data. 

“6.  That  in  the  larger  cities 
throughout  the  country  it  is  impossible 
to  furnish  the  data  asked  under  the 
Map  and  County  Breakdown  Plan  so 
that  it  will  truly  and  honestly  repre¬ 
sent  actual  circulation  conditions.” 

Sixteen  newspapers  are  members  of 
the  New  York  group.  They  are:  the 
Brooklyn  Citizen,  Brooklyn  Eagle, 
New  York  Herald  Tribune,  II  Pro- 
gresso  Italo-Americano,  Jersey  City 
(N.  J.)  Jersey  Journal,  New  York 
Journal- American,  Journal  of  Com¬ 
merce,  Long  Island  Daily  Star,  New 
York  Mirror,  News,  Times,  Post, 
Staats-Zeitung  und  Herold,  Sun, 
Wall  Street  Journal  and  World- 
Telegram. 

According  to  a  memorandum  issue 
this  week  to  Pennsylvania  ABC  mem¬ 
bers  from  William  N.  Hardy,  manager 
of  the  Pennsylvania  Newspaper  Pub¬ 
lishers  Association,  “proxies  to  the 
ABC  convention  held  by  the  PNPA 
manager  will  be  voted  against  any 
map  plan  if  the  issue  is  raised  on  the 
floor,  unless  specific  instructions  to 
the  contrary  have  been  given.  To 
date,  all  publishers  who  have  ex¬ 
pressed  an  opinion  have  instructed  the 
manager  to  vote  against  any  plan  if 
vote  is  required  with  the  hope  that 
further  study  of  the  problem  by  all 
members  of  the  ABC  will  evolve  a 
simpler  plan  than  has  yet  been  pre¬ 
sented  to  the  membership.” 

A  group  of  PNPA  publishers  meet¬ 
ing  in  Allentown,  Oct.  3,  unanimous¬ 
ly  opposed  all  of  the  map  plans 
presented  with  the  ABC  question¬ 
naire. 


OnNVings  of  I'eace 

.1  tntm  n  yftiH  *  .fcAw 


TRIBUTE  TO  PEACE 

An  unnamed  sponsor  paid  for  this  full- 
page  tribute  in  the  New  York  Sun,  Oct.  8. 
The  ad,  prepared  by  the  William  H.  Rankin 
Company  for  promotion  of  National  Air 
Travel  Week  last  week,  was  a  "tribute  to 
Neville  Chamberlain  from  the  Airlines  of 
America"  and  was  signed  by  Eddie  Ricken- 
backer,  president  of  Eastern  Air  Lines; 
F.  T.  Trippe,  president  of  Pan  American 
Airways  System;  and  Jack  Frye,  president 
of  Transcontinental  &  Western  Air,  Inc. 
The  person  paying  for  the  ad  preferred  to 
remain  anonymous  and  signed  the  page, 
"Sponsored  by  a  friend  of  aviation  .  .  . 
and  peace." 


High 


Court  Reaffirms 
Harding  Sole  Ruling 


Washington,  D.  C.,  Oct.  10 — The 
$13,300  annual  payment  to  former 
President  Warren  G.  Harding  when 
he  became  associate  editor  of  the 
Marion  (O.)  Star,  was  not  compensa¬ 
tion  for  editorial  service  but  part  of 
the  purchase  price  paid  by  Brush- 
Moore  Newspapers,  Inc.,  for  Mr. 
Harding’s  stock  in  the  newspaper,  the 
U.  S.  Supreme  Court  has  concluded. 

The  high  court  today  affirmed  a  rul¬ 
ing  by  the  Sixth  Court  of  Appeals 
which,  holding  to  that  theory,  had  de¬ 
nied  the  right  of  Brush-Moore  to  set 
up  this  item  as  an  annual  “business 
expense.”  It  was  held  by  the  court  to 
be  a  “capital  expenditure,”  and  there¬ 
fore  not  deductible  from  taxable  in¬ 
come.  As  a  result,  the  corporation 
must  pay  $3,300  in  federal  tax. 

When  the  former  President  sold  his 
interest  in  the  newspaper  to  Brush- 
Moore  in  1923,  the  appointment  as 
associate  editor  was  announced  and 
annual  payments  of  $13,300  were 
fixed.  It  was  agreed  that  in  the  event 
of  Mr.  Harding’s  death  the  payments 
were  to  be  made  to  his  widow;  in  the 
event  of  the  death  of  both,  to  the 
estate  of  the  last  survivor.  Payments 
were  required  by  the  terms  of  the 
contract  to  be  made  for  10  years. 


EDITOR  &  PUBLISHER 
CALENDAR 

Oct.  16-17 — Texas  Circula¬ 
tion  Managers’  Assn.,  25th  an¬ 
nual  convention.  Adolphus 
Hotel,  Dallas.  Texas. 

Oci.  16-17  —  Ontario-Quebec 
Circulation  Managers’  Assn., 
semi-annual  convention.  Royal 
Connaught  Hotel.  Hamilton,  Ont. 

Oci.  16-17-18 — Mid-Atlantic 
Circulation  Managers’  Assn., 
19th  annual  convention, 
O.  Henry  Hotel,  Greensboro, 
N.  C. 

Oct.  16-18 — National  Editorial 
Assn.,  board  of  directors  meet¬ 
ing  on  reorganization.  Hotel 
Morrison,  Chicago. 

Oct.  17 — New  York  State  So¬ 
ciety  of  Newspaper  Elditors, 
Hotel  Syracuse,  Syracuse,  N.  Y. 

On.  17-18 — Newspaper  Ad¬ 
vertising  Executives’  Assn., 
Hotel  LaSalle,  Chicago. 

Oct.  18-19  —  Inland  Daily 
Press  Assn.,  fall  meeting.  Hotel 
Sherman,  Chicago. 

Oct.  19 — Associated  Business 
Papers,  special  fall  meeting. 
Union  League  Club.  Chicago. 

Oci.  19  —  Agricultural  Pub¬ 
lishers’  Assn.,  annual  meeting. 
Hotel  Stevens,  Chicago. 

Oct.  19 — ICMA,  special  meet¬ 
ing  committee  on  ways  and 
means,  Stevens  Hotel,  Chicago. 

Oct.  20-21 — ABC  convention, 
Stevens  Hotel,  Chicago. 

Oct.  20-21 — Pacific  Council 
of  the  Four  A’s,  first  conven¬ 
tion,  Hotel  Del  Monte,  Del 
Monte,  Calif. 

Oct.  21 — ICMA  board  of  di¬ 
rectors  meeting,  Stevens  Hotel, 
Chicago. 

Oct.  21-22  —  Allied  Daily 
Newspapers  of  Washington,  Fall 
meeting,  Washington  Athletic 
Club,  Seattle,  Wash. 

Oct.  21  —  West  Tennessee 
Press  Assn.,  fall  meeting,  Boli¬ 
var. 

Oct.  21 — Chicago  Newspaper 
Representatives  Assn.,  luncheon 
meeting  with  ANPA  Bureau  of 
Advertising,  Stevens  Hotel,  Chi¬ 
cago. 

Oct.  24-25 — California  Circu¬ 
lation  Managers  Assn.,  annual 
convention.  Hotel  Leamington, 
Oakland,  Cal. 

Oct.  28-29-.30  —  Ohio  News¬ 
paper  Women’s  Assn.,  annual 
convention,  Cleveland. 


Rowell  Retires 
As  Editor  of 
S.  F.  Chronicle 


Veteran  of  40  Years 
In  News  Work  to 
Continue  Doily  Column 


Chester  H.  Rowell,  who  began  his 
editorial  career  40  years  ago,  has  re¬ 
tired  as  editor  of  the  San  Fraticuco, 
Chronicle.  The' 


Chester  H.  Rowell 


Chronicle,  of| 
which  George  T  ] 
Cameron  is  pub¬ 
lisher,  plans  no  | 
selection  of  j , 
successor.  Paul 
C.  Smith,  gener¬ 
al  manager,  al- 
ready  has  as¬ 
sumed  the  duties 
of  editor. 

While  this  b 
the  second  time 
Mr.  Rowell  has 
“retired,”  hei 


plans  no  surcease  from  intense  activ¬ 
ity.  His  daily  column  will  continue  i: 
the  Chronicle,  he  will  continue  to 
maintain  offices  in  that  newspapers 
building  and  already  he  is  engages 
in  a  multitude  of  affairs  that  inak-| 
his  problem  one  of  selection  of  activ¬ 
ities. 

Chronicle  Editor  Since  '32  | 


EDITORS  NAMED 

Richard  E.  Berlin,  executive  vice- 
president  and  general  manager  of 
Hearst  magazines,  this  week  an¬ 
nounced  the  appointment  of  Herbert  ship  in  the  National  Crime  Commi- 
R.  Mayes  as  managing  editor  of  Good  sion. 

Housekeeping  and  Miss  Mabel  Search  He  was  a  member  of  the  U.  S.  Ship 
as  editor  of  Pictorial  Review. 


ship  in  numerous  commissions.  E-; 
duties  as  a  member  of  the  Republica:| 
National  Executive  Committee  are  ex-  ■ 
panding  rapidly,  and  at  the  time  ol  i 
his  going  to  that  committee’s  sessio:' 
in  Chicago  and  attending  an  Ameri¬ 
can  Youth  Commission  meeting  in 
Washington  back  in  April  he  b^il 
Editor  &  Publisher  he  planned  to 
“take  it  easier”  in  his  editorial  acti¬ 
vities.  He  will  be  71  years  old  Nov.l^ 
Mr.  Rowell  has  been  editor  of  i~ 
Chronicle  since  March,  1932.  He  q 
school  teaching  to  become  editor  ( 
the  Fresno  (Cal.)  Republican  in 
a  paper  founded  by  his  uncle,  D 
Chester  Rowell.  Later  he  b^a"i 
owner  and  publisher,  selling  the  poJ 
per  in  1922.  The  Republican  w 
merged  with  the  Fresno  Bee  by  pu." 
chase  10  years  later,  becoming  t 
Fresno  Bee  and  Republican.  His  s\" 
dicated  column  to  California  new; 
papers  was  continued  in  the  inlerir 
of  his  first  “retirement.”  Other  a: 
tivities  included  membership  in  tl 
California  Railroad  Commissi ' 
membership  of  the  Institute  of  Paci 
fic  Relations  since  1925  and  membi: 
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ping  Board  from  1921  to  1923  and  b- 
rec^ived  honors  from  various  unive. 
sities.  He  is  a  regent  of  the  Unive: 
sity  of  California  amd  last  year  w- 
made  a  national  honorary  member  - 
Sigma  Delta  Chi. 


LABOR  DEPT.  PAMPHLETi 

Th  U.  S.  Department  of  Labor  1 
issued  two  pamphlets  explaining  c- 
isting  labor  laws  enacted  by  the  k- 
eral  and  state  governments.  The  We: 
and  Hour  Division  and  the  Childrer 
Bureau  of  the  Labor  Departn::' 
printed  5,000,000  copies  of  a  16'pe: 
pamphlet  designed  to  acquaint  ed 
ployes  and  employers  with  the  pr'"' 
visions  of  the  Fair  Labor  Standa; 
Act  of  1938.  The  second  book!' 
54  pages,  is  a  summary  of 
laws  ciffecting  the  employment  ^ 
compulsory  school  attendance 
minors. 


Mr.  Rowell’s  duties  always  havei 
been  manifold  and  include  member-- 


S  So-S  3!  .5  a; 


Recording  of  the  number  of  single 
copies  sold  at  prices  other  than  basic 
single  copy  rate  is  a  subject  suggested 
by  a  publisher  for  discussion  by  the 
magazine  division.  He  offers  this  sub¬ 
ject  in  resolution  form  as  follows: 


■WluTi’.is  till-  rules  of  the  Auilit  Bureau 
of  Cinulatioiis  ntjuirr*  ni«*nilwTs  to  report 
all  pric.vs  oiIhm*  than  basic  at  which 
scription*.  or  cojiios  have  been  sold 

ainl  tin*  nuinbi‘r  of  subscriptions  taken  at 
su«*h  prices,  ainl  does  not  require  tlie  mem¬ 
ber  selling  single  copies  at  a  rate  other  than 
ba>ic  to  rej)ort  the  numlxT  of  copies  soUl 
at  such  rediK'ton  in  single  copy  price. 

*  It  is  reeomniemied  that  the  boanl  of  di¬ 
rectors  revise  Chapter  A.  Art.  I,  See.  1,  para¬ 
graph  (e>  to  require  that  the  numb«T  of 
cojiies  sohl  at  a  reduction  from  the  basic 
sinple  copy  price  be  n^eordetl  in  Publisher’s 
Statements  ami  Audit  Ui  ports.” 


an  his 
las  re- 
incbco  I 
The' 


P.  L.  Thomson 


W.  S.  Townsend 


O.  C.  Hern  W.  W.  Wachfel 

ABC  to  Report  Results  of  Map 
Questionnaire  at  Chicago 

Lively  Debate  Expected  at  Newspaper  Divis¬ 
ional  Meeting  .  .  .  Publishers  to  Ask  Further 
Protection  ...  Big  ABC  Week  Registration  Seen 
By  GEORGE  A.  BRANDENBURG 
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rHirAfin  Or-t  12 _ Tbis  ritv  will  Siiiilli.  Wilkcs-Barn-  iPa.l  Times  Leader. 

LMiLALiU,  UCt.  iniS  cuy  wm  Adverli«r  DiviM.ui— Ralph  Starr  Butler. 

again  attract  attention  of  newspaper  General  Koods  Corporalioii.  New  York;  Wil- 
and  oeriodical  publishers,  circulation  ham  a.  Han.  K.  I.  <iut’oni  de  x.-niours  & 

j  *j  X*  •  —  r-.  _  XT  o  Company.  VVilmimrton.  I)«*l.:  Nejelski, 

and  advertising  men  from  U,  S.  and  ('ompany.  Chicukro:  Stuart  Peabody. 

Canada,  beginning  Oct.  16,  for  the  the  Borden  (.■ompau.v.  New  York;  1).  I).  Rieh- 
annual  “ABC  Week”  of  meetings  '‘>ds  Sears.  Roet.uek  &  compau.v. 

,  .  ,  I  .  .  ...  .1  ocfi.  H.  H.  Rimmer.  Canadian  General  Kleelric 

which  Will  culminate  with  the  istn  company.  Ltd..  Toronto. 

convention  of  the  Audit  Bureau  of  Adverlisimr  Aeeney  Division  —  E.  Ross 
on  o../!  01  Gamble.  I.a.-o  Biirnen  Company.  Ine.,  Chieairo. 

Circulations  here  Oct.  20  and  21  at  Paper  Division — Mason  Britton, 

the  Stevens  Hotel.  MeOraw-Hill  Puhlishimr.  Ine..  New  York; 

Coming  as  a  prelude  to  next  week’s  Haul  i.  AUirieh.  National  Provisioner,  fill- 

series  of  conventions  and  group  meet-  Kami  Paper  Division — M :irco  Morrow,  the 
ings,  is  the  annual  conference  of  faiiper  Farm  Press,  Topeka. 

Newspaper  Association  Managers,  Inc.,  Ma^a^ino."  New'York”’'''’’'*  ' 

starting  tomorrow  at  the  Morrison  qj  prime  interest  to  newspaper 
Hotel  and  continuing  through  Oct.  16,  members  will  be  the  proposed  plan  to 
when  state  and  regional  press  asso-  visualize  newsnaper  circulation  on 
ciation  managers  will  meet  with  the  Publisher’s  Statements.  O.  C.  Harn, 
National  Editorial  Association  board  ^.BC  managing  director,  announced 
of  directors  regarding  proposed  re-  j^day  that  a  report  on  results  of  the 
organization  of  the  latter  association,  questionnaire  sent  to  newspaper,  ad- 
Big  Registration  Expected  vertiser  and  agency  members  on  the 

At  the  two-day  ABC  convention  map  plan  will  not  be  released  until 
one  of  the  largest  registrations  in  the  the  Thursday  afternoon  divisional 
Bureau’s  history  is  anticipated.  Speak-  meetings.  Five  sample  statements  with 
ers  at  the  opening  session  will  include  maps  were  sent  with  the  questionnaire 
Gilbert  Kinney,  vice-president  of  J.  on  Sept.  23.  Members  who  received 
Walter  Thompson  Company,  New  the  questionnaire  were  asked  to  study 
York,  and  board  chairman  of  the  the  proposals  and  to  answer  two  ques- 
American  Association  of  Advertising  tions  indicating  their  reaction  to  the 
Agencies,  who  will  outline  “The  View-  suggested  plan.  Questions  asked  were: 
point  of  Our  Agency  Members;”  David  (1)  “Do  you  believe  a  map  on  the 
D.  Richards,  publicity  director.  Sears,  Publisher’s  Statement  would  assist  the 
Roebuck  &  Company,  Chicago,  who  buyer  and  seller  of  space  to  visualize 
will  talk  on  “WTiat  The  Advertiser  the  true  picture  of  the  distribution  of 
Wants;”  and  U.  S.  Senator  Arthur  the  major  portion  of  your  circula- 
Capper  of  Kansas  and  president  of  tion?”  (2)  “Would  this  plan  give  a 
Capper  Publications,  who  will  speak  true  picture  of  the  distribution  of  the 
on  “The  Significance  of  the  Audit  Bu-  major  portion  of  your  circulation?” 
reau  of  Circulations.”  To  Debate  Map  Plan 

n-^-11^’  president  of  Calvert  What  the  reaction  of  most  news- 

istillers  Corporation,  New  York,  will  paper  publishers  will  be  to  the  pro- 
^  ,  speaker  at  the  Bu-  posed  plan  is  problematical.  Indica- 

reaus  Thursday  luncheon.  Mr.  Wach-  tions  are,  however,  that  a  lively 
e  directs  the  advertising  of  his  com-  discussion  will  take  nlace  at  the  news- 
pany  which  is  a  liberal  user  of  space  p^^cr  divisional  meeting, 
in  newspapers  and  periodicals.  His  Another  topic  which  may  prove 
a  i.s  exnected  to  be  of  great  interest  volatile,  particularly  among  small 
o  publishers  and  advertisers.  daily  publishers,  is  the  question  of 

resident  P.  L.  Thomson,  Western  further  protection  for  publisher  mem- 
tlectrc  Company,  New  York,  will  ^ers  of  the  Bureau.  One  newspaper 
M.af  general  sessions  and  publi.sher  suggests  that  the  by-laws 

•1  eliver  his  anniial  repoit  at  the  rules  of  the  Bureau  should  pro- 

pening  rnectmg  on  Thursday.  vide  “for  the  protection  of  its  mem- 

To  Elect  Directors  against  the  use  by  some  third 

Thursday  afternoon  will  he  devoted  person  of  information  obtained  from 
to  divisional  meetings.  Directors  of  the  Bureau  by  another  member  where 
the  Bureau  will  meet  Wednesday  eye-  ibe  information,  was  obtained  primarihj 
rung,  Oct.  19,  and  again  the  following  for  the  use  of  this  third  nerson.  It  if 
evening.  After  election  of  new  direc-  obvious  that  the  value'  of  Bureau 
tors  on  Friday,  the  new  board  will  membershin  is  seriously  imnairer 
nieet  to  elect  officers.  Directors  whose  where  such  a  situation  can  and  doe; 
terms  expire  with  the  1938  convention  exist.” 

.  It  is  also  possible  that  metronolitar 

"i'o  'g'iok” r'n-  nev/spapcr  members  of  the  Bureav 
•raii.-i  iTii.i  si-ntin.-i:  .mci  Col.  Ei-i'io»t  o.  may  again  raise  the  question  of  rep- 
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Picou  Elected 
By  N.  Y.  State 
Circulators 

Injuries  Keep  Syracuse 
Chief  from  Convention 
.  .  .  Price  Rise  Is  Topic 

Glens  Falls,  N.  Y.,  Oct.  12 — Milton 
J.  Picou,  Syracuse  Journal  and  Sun¬ 
day  American,  was  elected  president 
of  the  New  York  State  Circulation 
Managers  Association  at  its  semi-an¬ 
nual  convention  here  today.  He  suc¬ 
ceeds  Hiram  H.  Strong,  Glens  Falls 
Times  and  Post-Star.  Kenneth  L. 
Butler,  Schenectady  Union-Star,  and 
Theodore  J.  Wagner,  Utica  Daily 
Press  were  named  first  and  second 
vice-presidents,  respectively.  Alfred 
W.  Cockerill,  Binghamton  Press,  was 
re-elected  secretary-treasurer. 

To  Widen  Scope  of  Meetings 

Directors  chosen  for  two  yecirs  are: 
C.  Glenn  Winger,  Westchester  County 
Publications,  Inc.,  Yonkers,  re-elected; 
Mark  D.  Bowen,  Albany  Times-Union, 
and  William  H.  Minnock,  Gloversville 
Leader-Republican  and  Morning  Her¬ 
ald.  Bowen  and  Minnock  succeed 
Thomas  J.  Quilty  of  the  Saratoga 
Springs  Saratogian,  and  Theodore  J. 
Wagner. 

Mr.  Picou,  injured  in  an  automo¬ 
bile  accident  near  here  several  weeks 
ago,  was  unable  to  attend  the  two- 
day  convention.  He  is  in  a  Syracuse 
hospital. 

Syracuse  was  selected  for  the  1939 
Spring  convention. 

Discussion  of  a  proposal  to  plan 
conventions  of  wider  scope  to  encour¬ 
age  the  attendance  of  metropolitan 
newspaper  circulation  managers  fea¬ 
tured  the  closing  business  session. 

Price  Rite  Benefift  Told 

William  H.  Minnock,  Gloversville 
Leader-Republican  and  Morning  Her¬ 
ald,  told  the  association  his  papers 
raised  their  home  delivery  price  from 
three  to  four  cents  and  met  a  15.8% 
drop  in  circulation  the  first  month, 
13.6  the  second  and  12.4  the  third, 
from  the  average  for  the  first  five 
months  of  1938.  Despite  the  circula¬ 
tion  decline  revenue  in  the  first 
month  after  the  increase  took  effect 
was  up  approximately  $200  a  week, 
plus  a  $50  a  week  newsprint  saving, 
he  said.  “The  results  more  than  jus¬ 
tified  the  chance  we  took,”  Minnock 
commented. 

James  A.  Blanchfield,  Amsterdam 
Recorder,  reported  that  when  his  pa¬ 
per  increased  its  home  delivery  price 
to  four  cents  circulation  dropped, 
touching  nearly  20%  to  date.  Blanch¬ 
field,  estimating  the  loss  would 
amount  to  only  5  to  10%  over  six 
months’  time,  however,  declared  local 
newspapers  should  have  “little  or  no 
trouble”  getting  four  cents  in  a  com- 
mimity  where  New  York  or  other 
papers  had  already  sold  for  that  price. 

The  circulators  were  welcomed  by 
Mayor  Earle  H.  Stickney.  Arthur  P. 
Irving,  vice-president  and  general 
manager,  Glens  Falls  Times  and  Post- 
Star,  spoke  on  “The  Circulation  Man¬ 
ager  and  His  Job”  at  a  luncheon  and 
the  Rev.  Chcrles  C.  Noble,  pastor  of 
Christ  M.  E.  Church,  Glens  Falls, 
gave  the  principal  address  at  the  an- 
nxial  banquet  Thursday  night,  at 
which  James  McKernan  of  New  York, 
president  of  the  association  in  1918-19, 
was  toastmaster. 

A  visit  to  the  paper  mills  of  Finch, 
Pruyn  and  Co.,  Inc.,  theatre  parties 
and  automobile  trips  to  Lake  George 
for  the  wives  of  members  were  en¬ 
tertainment  features. 


Advertising  Must  Gain  News  Panel  Chosen 
Consumer  Confidence  For  AP  Building 


“Not  only  am  I  a  firm  believer  in 
national  advertising,  but  I  am  an  op¬ 
timist  as  to  the  part  it  will  play  in  the 
future  of  this  country,”  stated  A.  T. 
Preyer,  vice-president  of  the  Vick 
Chemical  Co.  and  newly  elected  chair¬ 
man  of  the  board  of  the  Association 
of  National  Advertisers,  at  a  lancheon 
Thursday  at  the  Advertising  Club  of 
New  York. 

Citing  numerous  bxisinesses  that 
have  been  built  up  through  national 
advertising,  Mr.  Preyer  said  there  is 
still  an  opportimity  for  advertising  to 
do  the  same  for  new  business,  but 
“unless  advertising  gains  the  com¬ 
plete  confidence  of  the  consuming 
public  the  value  of  the  many  techni¬ 
cal  improvements  which  can  reason¬ 
ably  be  expected  will  be  gradually 
diminished.” 

“Unless  the  consumer  believes  in 
advertising  and  relies  on  it,  we  can 
profit  but  little  from  all  our  study  and 
advancements  in  technique.  In  our 
consideration  of  how  to  make  our  ad¬ 
vertising  dollar  produce  more  sales 
we  can  study  no  more  important 
phase  than  that  of  making  the  buyer 
more  receptive  to  our  advertising,”  he 
continued. 

The  real  function,  character  and 
purpose  of  advertising  must  be  ex¬ 
plained,  he  said.  The  economic  and 
sociological  advantages  which  adver¬ 
tising  has  given  America  must  be 
made  known  to  our  general  consum¬ 
ing  public.  Also,  advertising  must 
now  tell  the  facts  about  business  in 
addition  to  selling  goods,  he  con¬ 
cluded. 

■ 

Paul  Anderson  Made 
Norris  Change  Mind 

Washington,  D.  C.,  Oct.  11 — An¬ 
nouncing  his  decision  not  to  seek  re- 
election  when  his  current  term  ex¬ 
pires,  Senator  George  Norris,  77-year- 
old  Nebraskan,  disclosed  his  last  14 
years  of  Senatorial  service  resulted 
from  the  intervention  of  a  newspa¬ 
per  reporter. 

In  1924,  Senator  Norris  wrote  a 
telegram  to  his  political  associates  in 
Nebraska  advising  them  he  would  not 
stand  for  re-election.  Just  as  he 
handed  the  note  to  a  telegraph  mes¬ 
senger,  Paul  Y.  Anderson  now  of  St. 
Louis  Star  Times  (then  with  the 
Post-Dispatch),  entered  the  office. 
Anderson  learned  what  had  hap¬ 
pened,  dashed  out,  overtook  the  mes¬ 
senger  and  relieved  him  of  the  tele¬ 
gram. 

Senator  Norris  was  re-nominated 
on  the  following  day  and  re-elected. 
Among  his  major  accomplishments 
since  1924  have  been  the  Federal 
power  program,  including  the  Ten¬ 
nessee  Valley  Authority,  and  aboli¬ 
tion  of  “lame  duck”  sessions  of  Con¬ 
gress. 

ABENDPOST  RECEIVER 

Federal  Judge  Arthur  F.  Lederele, 
of  Detroit,  Oct.  8  appointed  Atty. 
Harry  Rickel  receiver  for  the  Detroit 
Daily  Abendpost.  The  petition  for  re¬ 
ceivership,  filed  in  behalf  of  Ernest 
K.  Sahlman,  secretary  and  treasimer 
of  the  company,  lists  assets  of  $15,- 
564.30  and  liabilities  of  $38,049.51.  The 
company  will  continue  to  publish  the 
German  paper  under  the  receivership 
until  a  trustee  is  appointed. 


The  accompanying  artist’s  concep¬ 
tion  of  “News”  this  week  was  awarded 
first  prize  of  $1,000  from  a  field  of  188 
entries  and  will  appear  upon  a  panel 


18x23  ft.  at  the  main  entrance  of  the 
new  Associated  Press  building  in 
Rockefeller  Center.  Details  of  the 
new  AP  quarters  appear  on  Page  9. 

The  work,  supposed  to  be  a  drama¬ 
tization  of  the  facilities  of  the  wire 
service — camera,  telephone,  wirephoto, 
teletype,  pad  and  pencil — is  that  of 
Isamu  Noguchi,  34-year-old  Ameri- 
can-bom  Japanese.  The  judges  of 
the  contest  were  John  Gregory,  sculp¬ 
tor  and  president  of  the  National 
sculptor’s  Society;  Holger  Cahill,  na¬ 
tional  director  of  the  WPA  Federal 
Art  Project;  Lloyd  Stratton,  assistant 
general  manager  of  the  AP,  and  Wal¬ 
lace  K.  Harrison  and  L.  Andrew  Rein- 
hard,  architects  of  Rockefeller  Center. 
■ 

O.  B.  Littick  Heacis 
Ohio  Select  List 

Clare  Marshall.  Cedar  Rapids  (la.) 
Gazette,  president  of  the  Iowa  Daily 
Press  Association,  discussed  the 
lowa-Illinois  plan  at  the  annual  meet¬ 
ing  of  the  Ohio  Select  List  of  daily 
newspapers  in  Columbus,  Oct.  10. 
Emphasizing  importance  of  100  per 
cent  cooperation  from  newspiapers 
entering  such  a  program,  Mr.  Mar¬ 
shall  attributed  much  of  the  progress 
made  to  date  in  the  I  &  I  plan  to  the 
new  interest  evidenced  by  newspa¬ 
pers  in  general  advertising. 

O.  B.  Littick,  Zanesville  Times- 
Recorder  and  Sipnol,  was  elected 
president  of  the  Ohio  Select  List,  suc¬ 
ceeding  R.  F.  Fletcher,  Portsmouth 
Times.  A.  C.  Hudnutt,  Elyria  Chron¬ 
icle-Telegram,  was  named  vice-presi¬ 
dent;  C.  H.  Spencer,  Newark  Advo¬ 
cate,  secretary. 

R.  S.  Heller,  Middletown  Journal, 
was  named  chairman  of  the  Ohio  Ad¬ 
vertising  Managers’  Association. 

NEW  SUNDAY  PAPER 

The  Saugus  (Mass.)  Sunday  Ex¬ 
press,  a  new  Sunday  paper,  is  now 
being  published  by  Arthur  Peabody, 
formerly  of  Lynn  (Mass.)  Telegram- 
News.  William  Brawders  and  William 
Bums,  both  former  Telegram  report¬ 
ers,  and  Miss  Isabelle  Hallin,  former 
Saugus  (Mass.)  high  school  teacher, 
are  on  the  reportorial  staff.  The  Ex¬ 
press  is  being  published  at  the  plant 
of  the  Saugus  Herald  Publishing  Co. 


Food  Chains  See  [ 
Greater  Use  of  r 

Ads  in  Dailies 

Less  Will  Be  Spent  in 
Other  Media,  Is  Con¬ 
sensus  oi  Convention 

Chicago,  Oct.  11 — Discussion  deal¬ 
ing  with  public  relations  of  food  chain 
organizations,  merchandising,  chain 


store  advertising  trends  and  inter¬ 
trade  relations  featured  the  fifth  an¬ 
nual  convention  of  the  National  Asso-  Cl 
elation  of  Food  Chains  here  this  week.  i 
A  summary  repjort  was  given  today  ne 
on  trends  in  chain  store  advertising  in  wl 
which  it  was  emphasized  newspapers  sa 
continue  to  be  the  dominant  medium  re 


for  the  proprietary  chain  group.  Based  se 
on  a  survey  of  nearly  40  grocery  ag 
chain  organizations,  the  report  showed  m 
that  29  favored  newspapers  as  the  No. 

1  advertising  medium,  with  radio  a  ke 
poor  second  and  used  only  for  spot  di 
announcements.  m 

Thirty-four  indicated  that  advertis-  re 

ing  will  be  more  important  among  20 

chain  stores  in  the  future,  with  only  fo 

two  answering  negatively.  In  answer  e> 

to  the  question — what  changes  will  I  ds 
take  place  in  chain  store  advertising, 
a  majority  replied  there  will  be  more 
space  used  in  newspapers  and  less 
spent  in  other  media.  Greater  em-  ^ 

phasis  will  be  placed  on  interesting  j  q: 
Mrs.  Consumer,  it  was  stated.  q 

Francisco  Addrats  tr 


Urging  the  chain  store  industry  to  to 
tell  its  story  of  social  service  to  the  fr 
public,  Don  Francisco,  president  of 
Lord  &  Thomas  advertising  agency,  cs 
explained  Wednesday  at  luncheon,  pi 
importance  of  public  relations  that  0 
begin  from  within  and  extend  to  the  to 
consuming  public.  in 

“The  system  of  individual  initia-  |  w 
tive,  that  has  given  America  the  high-  i  li 
est  standard  of  living  in  the  history  of  I  m 
mankind,  is  being  jeopardized  by  poli-  [  ni 
ticians  and  minority  groups  that  have  ■  si 
led  people  to  believe  that  the  inter-  =  qi 
ests  of  business  are  inimical  to  the  in-  st 
terests  of  the  public,”  he  said.  “Busi-  ti 
ness  has  made  mistakes,  but  the  great¬ 
est  mistake  has  been  its  failure  to  tell  ol 
its  story  of  social  service  to  the  pub-  n 
lie.  Business  has  been  made  the  scape-  h 
goat — the  witch  to  be  burned.” 

He  referred  to  the  California  plan 
used  to  defeat  chain  store  tax  legis-  tl 
lation  in  that  state.  Paid  advertising,  a 
he  said,  was  found  to  be  more  effec-  G 
tive  than  free  publicity  in  the  public  o 
educational  program  undertaken  in  tl 

California.  “We  found  that  publicity  si 

cannot  be  controlled,”  he  said.  “Neith-  c 
er  could  we  resort  to  repetition  of  a  tl 
central  theme  through  free  publicity  g 

Through  paid  advertising  we  could  c 
concentrate  our  appeal  to  the  selfish  o 
interests  of  the  readers.”  h 


W.  W.  Loomis,  LaGrange  (Ill.)  Citi¬ 
zen,  chairman  of  the  National  Edi-  .  " 
torial  Association  board  of  directors. 
addressed  the  food  chain  operators  on 
the  need  of  closer  personal  relations  ^ 
with  newspapers  and  community  busi- 
ness  interests. 

. 

FCC  DENIES  PERMIT  o 

Platt  &  Platt,  Inc.,  of  Poughkeepsie. 

N.  Y.,  a  company  wholly  owned  by 
the  Poughkeepsie  Publishing  Corpora¬ 
tion,  has  been  denied  a  permit  to  con- 
struct  and  operate  a  daytime  broad- 
casting  station  because  the  FCC  con- 
tends  daytime  service  in  the  area 
already  is  adequate.  Platt  &  Platt,  Inc,  ^ 
publishes  the  Poughkeepsie  Fogl*  ^ 

News,  a  morning  newspaper. 
parent  corporation  publishes  the  Eve¬ 
ning  Star  and  Enterprise.  ^ 


ANDREWS  TO  ACT  SOON  ON  WAGE-HOUR  BRIEF 

WASHINGTON,  Oct.  13 — Administrator  Andrews  will  return  shortly  from 
Texas  and  the  newspaper  industry  analysis  seeking  exemption  of  daily 
newspapers  from  provisions  of  the  Wage-Hour  law  is  scheduled  for  early 
attention.  It  is  expected  that  his  interpretations  will  be  completed  in  about 
10  days,  or  immediately  before  the  effective  date  of  the  law,  it  was  stated  at  his 
office. 
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Don’t  Sacrifice  News  for 
Features,  AP  Editors  Told 

O'Flaherty  Warns  Against  Trend  Toward  Too 
Many  "Circulation  Nostrums"  .  .  .  Service  Has 
Met  Demand  for  Economy,  Convention  Hears 
By  ARTHUR  T.  ROBB 

(By  Icicgr, It'll  to  Editor  &  Pvblisher) 


CLEVELAND,  Oct.  13 — How  the  Asso¬ 
ciated  Press  has  met  the  demand  of 
newspapers  for  economy,  both  of 
white  space  and  wire  time,  without 
sacrifice  of  completeness  in  the  news 
report  was  the  theme  of  the  opening 
session  of  the  Associated  Press  Man¬ 
aging  Editors’  Association  here  this 
morning. 

Addresses  were  made  by  several 
key  executives  of  the  AP  and  floor 
discussions  developed  how  editors  of 
member  newspapers  had  adopted  the 
report  to  their  own  needs.  More  than 
200  managing  editors  were  registered 
for  the  first  day’s  session,  with  more 
expected  for  the  Friday  and  Satur¬ 
day  meetings. 

O'Flaherty  Gives  Editor's  View 

News  is  the  prime  element  of  news¬ 
papers,  and  everything  else  is  sec¬ 
ondary,  in  the  opinion  of  Hal 
O’Flaherty,  managing  editor,  Chicago 
Doily  News,  who  opened  and  con¬ 
tributed  the  discussion  of  “an  edi¬ 
tor’s  view  of  the  AP  news  report 
from  the  standpoint  of  economy.” 

“I  have  yet  to  see  a  feature  which 
cannot  be  sacrificed  for  the  sake  of 
printing  more  news,”  said  Mr. 
O’Flaherty.  “Newspapers  should  stick 
to  the  business  of  printing  news,  of 
informing  the  public — a  function 
which  circulation  managers  are 
likely  to  subordinate  to  entertain¬ 
ment  and  amusement.  American 
newspapers  have  been  made  pretty 
sick  by  circulation  nostrums  and 
quack  remedies,  which  cannot  be  sub¬ 
stituted  for  news  as  a  means  of  at¬ 
tracting  and  holding  public  interest. 

“In  the  interest  of  real  economy  and 
of  doing  a  newspaper  job,  we  should 
never  relax  in  our  efforts  to  build  up 
fine  editorial  staffs.” 

Radio  Lacks  Local  Appeal 

Co-leader  with  Mr.  O’Flaherty  in 
the  discussion,  Robert  E.  Segal,  man¬ 
aging  editor,  Chillicothe  (O.)  Scioto 
Gazette,  declared  that  the  competition 
of  radio  as  a  news  medium  would  put 
the  small  city  newspaper  in  a 
stronger  position  than  ever.  Radio 
cannot  carry  local  news — the  acts  of 
the  city  council,  the  bridge  party 
given  by  Mrs.  Smith,  the  news  of 
community  developments  which  are 
of  personal  interest  to  every  citizen, 
he  said. 

Radio  is  not  a  competitor  of  the 
newspaper  on  international  news,  for 
that  matter,  interjected  Walter  M. 
Harrison,  managing  editor,  Oklahoma 
City  Oklahoman  and  Times,  who  pre¬ 
sided. 

Recent  experience  has  demon¬ 
strated.  he  said,  that  the  radio  lis¬ 
tener  has  to  wait  for  the  last  edition 
of  his  newspaper  to  find  out  how 
much  truth  there  has  been  in  what 
bo  had  heard  over  the  air  waves. 

Newspapers  in  many  cities  have  ef¬ 
fected  economy  without  loss  of  reader 
interest  by  curtailment  of  market  and 
sports,  the  discussion  revealed.  Many 
newspapers  are  now  setting  market 
reports  in  half  or  two-thirds  column 
width,  eliminating  details  that  have 
no  interest  for  the  general  reader. 

The  real  news,  in  the  opinion  of 
Claude  A.  Jaggar,  AP  general  finan¬ 


cial  editor,  is  in  the  net  change  of 
stock  values  for  the  day  and  several 
newspapers  have  put  their  reports 
on  that  basis.  The  AP,  Mr.  Jaggar 
said,  has  cut  from  its  report  many 
features  which  had  been  routine  for 
as  long  as  30  years,  and  is  now  giving 
editors  a  balance  between  news  and 
statistics  that  enables  newspapers  to 
present  an  attractive  business  page. 

Radio,  he  said,  has  yet  to  demon¬ 
strate  its  ability  to  supply  a  satisfac¬ 
tory  securities  quotation  report. 

In  the  far  west,  many  newspapers 
have  successfully  dropped  the  reports 
of  bond  and  minor  stock  markets,  and 
others  have  edited  the  report  to  elimi¬ 
nate  listing  of  inactive  stocks.  The 
AP  report,  Mr.  Jaggar  stated,  is  furn¬ 
ished  in  form  which  enables  editors 
to  meet  their  local  requirements. 

Both  in  the  financial  and  sports 
fields,  the  discussion  developed,  re¬ 
gional  demands  govern  the  service  of 
newspapers. 

Feature  Trend  in  Sports 

A  questionnaire  sent  out  by  Waldo 
Arnold  Milwaukee  Journal,  elicited 
opinions  that  AP  sports  stories  were 
too  detailed  and  that  there  was  more 
advance  material  on  sports  events 
than  most  of  the  responding  papers 
wanted.  An  informal  talk  by  H.  W. 
Barker,  sports  editor,  showed  a 
marked  trend  toward  feature  stories 
on  the  sports  page,  especially  on  af¬ 
ternoon  papers. 

■While  the  afternoon  session  on  for¬ 
eign  affairs  was  entirely  off  the  rec¬ 
ord,  your  correspondent  feels  that  he 
is  upsetting  no  applecarts  by  reveal¬ 
ing  one  or  two  statements  that  were 
made  to  the  crowded  meeting. 

Walter  Harrison,  who  laid  down 
the  blue  pencil  of  a  managing  editor 
to  go  to  work  as  a  reporter  in  several 
AP  European  bureaus  this  summer, 
held  his  audience  for  more  than  an 
hour  with  a  detailed  description  of  his 
experiences. 

Foreign  Bureaus  "Undermanned" 

“Less  and  less  of  the  reports  com¬ 
ing  from  Europe  to  American  news¬ 
papers,”  he  said,  “have  to  be  dis¬ 
credited  or  qualified  in  later  dis¬ 
patches.  The  American  correspondents 
in  Europe  serving  in  sorely  imder- 
manned  bureaus  and  working  without 
thought  of  rest  or  recreation,  are 
giving  you  the  kind  of  service  that 
can’t  be  bought  at  any  price.” 

John  Evans,  general  ^itor  of  the 
AP  foreign  service  and  a  reporter  with 
Harrison  in  Des  Moines  years  ago, 
paid  a  sincere  tribute  to  the  chair¬ 
man.  If  there  is  any  question;  he  said, 
that  a  man  can  put  off  the  silk  hat  of 
journalism  and  go  back  to  work  with 
the  boys,  Walter  Harrison  dispelled 
it. 

“There  is  a  good  reporter,”  he  said, 
“for  any  publisher  who  wants  one.” 


Paul  Shannon  Heads 
Baseball  Writers 

The  Baseball  Writers  Association  of 
Ajnerica  at  its  annual  meeting  Oct. 
7  at  the  Commodore  Hotel,  New  York, 
elected  Paul  Shannon  of  the  Boston 
Post  as  its  president  for  the  coming 


OF  MICE  AND  MEN 


year.  Shannon,  who  was  vice-presi¬ 
dent  during  the  previous  year,  suc¬ 
ceeds  Irving  Vaughan  of  the  Chicago 
Tribune.  Charles  J.  Doyle,  Pitts¬ 
burgh  Sun  Telegraph,  was  made  vice- 
president. 

Wire  services  reported  heavy  word- 
age.  The  AP  and  UP  each  had  a  daily 
file  of  approximately  8,000  words.  In¬ 
ternational  News  Service  about  25,000 
for  the  four  games. 

Westem  Union  reported  a  file  of 
over  1,000,000  words  while  Postal  Tele¬ 
graph,  which  had  no  wires  into  the 
parks,  transmitted  375,000  words. 

Among  the  many  excellent  cartoons 
which  appeared  in  New  York  dailies 
on  the  series,  perhaps  the  most  out¬ 
standing  was  “Of  Mice  and  Men”  by 
Willard  Mullin  in  the  World-Tele¬ 
gram.  It  is  reproduced  above. 

BLADE  used'  PLACARDS 

When  power  failed  in  the  plant  of 
the  Toledo  (O.)  Blade  Oct.  6,  full- 
page  proofs  announcing  why  the  noon 
edition  would  be  late  were  distributed 
to  more  than  100  newsboys  who  dis¬ 
played  them  in  the  English  placard 
manner.  It  carried  the  news  that 
three  men  had  been  injured  at  the 
power  plant  by  an  explosion  and 
added:  “Edison  Co.  Predicts  Power 
on  About  Noon.”  When  service  was 
restored  the  Noon  and  Night  editions 
were  combined  and  the  Home  edition 
was  issued  on  time. 

DEVINE  JOINS  FIRM 

Charles  R.  Devine,  son  of  J.  J. 
Devine,  has  joined  the  New  York  sales 
staff  of  J.  J.  Devine  &  Associates,  Inc. 
Mr.  Devine,  who  is  a  graduate  of 
Princeton  University  and  has  been 
with  the  Salisbury  (Md.)  Evening 
Times  and  Compton  Advertising,  Inc., 
recently  returned  from  a  tour  of  Eu¬ 
rope. 

WARNER  RE-ELECTED 

William  B.  Warner,  of  the  McCall 
Corpioration,  was  re-elected  president 
of  the  National  Publishers  Association 
at  the  annual  meeting  Oct.  6,  Skytop, 
Pa.  All  association  officers  were  re¬ 
elected  with  Warner. 


THIRD  IN  OD  AND  AD  SERIES  RELEASED 

THE  THIRD  ADVERTISEMENT  of  the  Od  and  Ad  campaign  telling  how 
advertising  benefits  both  business  and  consumers  was  sent  by  the  Ameri¬ 
can  Association  of  Advertising  Agencies  to  1,201  daily  newspapers  this  week. 
The  ad  is  entitled,  “The  Story  of  OD  and  AD  and  the  Automobile.”  F.  R. 
Gamble,  executive  secretary’  of  the  Association,  reported  the  first  ad,  re¬ 
leased  June  16,  so  far  has  run  in  165  morning,  825  evening  and  70  Sunday 
page  and  1,000-line  sizes  are  being  furnished. 


A 


Driscoll  Scoop 
Excites 

House  of  Commons 

Herald  Tribune  Knew  of 
Czech  Partition  Last  May, 
Irate  M.  P.  Claims 

Geoffrey  Mander,  Liberal  M.P.,  cre¬ 
ated  a  furore  during  the  historic  four- 
day  debate  last  week  in  the  House  of 
Commons,  which  ended  in  a  vote  of 
confidence  for  the  Chamberlain  gov¬ 
ernment,  when  he  leaped  to  his  feet 
^holding  up  a  copy  of  Action  II  of  the 
New  York  Herald  Tribune  for  Sun¬ 
day,  May  15  last,  claiming  that  the 
American  newspaper  and  its  corre¬ 
spondent,  Joseph  Driscoll,  head  of  the 
Herald  Tribune’s  London  bureau, 
knew  more  about  the  British  foreign 
policy  than  members  of  the  House  of 
Commons. 

This  new,  unique  angle  entered  into 
the  picture  of  the  recent  European 
war  crisis  with  publication  Oct.  9  by 
the  Herald  Tribune  of  a  copyrighted 
dispatch  by  Driscoll  in  which  he  said 
that  the  attention  of  an  indignant 
Parliament  had  been  directed  by  Mr. 
Mander  to  the  fact  that  Prime  Minis¬ 
ter  Neville  Chamberlain’s  “peace  with 
honor”  had  been  accurately  fore¬ 
shadowed  by  Driscoll. 

Stories  Widely  Printed 

Driscoll’s  stories— that  in  May  and 
the  October  dispatch— were  sent  out 
by  the  Herald  Tribune  News  Service 
and  were  widely  printed  throughout 
the  U.  S.  and  Canada. 

Mr.  Mander  read  the  following  ex¬ 
cerpt  from  Driscoll’s  May  15  dispatch 
which  the  correspondent  had  tele¬ 
phoned  from  London  to  New  York: 

“HiivinR  signed  the  It.ilians  on  the  dotted 
line  [this  was  shortly  after  .\nglo-Italian  ac¬ 
cord]  Britain  would  now  like  to  contact  the 
fiermans.  This  brings  up  the  question  of  a 
four-power  pact,  but  the  British  prefer  to  laltel 
it  something  else,  as  a  four-power  pact  might 
signify  to  some  a  directors’  committee  to  dic¬ 
tate  to  the  rest  of  Europe,  and  the  British  do 
not  appraise  dictators  as  any  more  infallible 
than  the  heads  of  rlemocratic  countries. 

It  is  admitted  that  Britain  would  like  to 
swing  (iermany  and  Italy  into  a  working 
agreement  with  Britain  and  France  to  keep 
the  peace  of  Europe.  The  Soviet  is  excliuled 
on  the  ground  that  it  does  not  work  well  in 
harness,  with  the  proviso  that  .some  day  Rus¬ 
sia,  if  she  behaves,  may  he  admitted  to  mem¬ 
bership.” 

M.  P .  Names  Information  Source 

Nearly  five  months  later  Russia  was 
excluded  from  the  Munich  conference 
of  the  “big  four,”  who  awarded  the 
Sudetenland  to  Hitler.  In  the  Herald 
Tribune  article,  Mr.  Mander  told  the 
Commons,  “you  see  clearly  set  out 
there  the  mind  of  the  Prime  Minister, 
and  he,  undoubtedly,  has  been  suc¬ 
cessful  in  carrying  the  matter  through 
to  its  present  position.” 

Elsewhere  in  the  Herald  Tribune 
article  British  policy  toward  Czecho¬ 
slovakia  had  been  foreshadowed  in 
these  words: 

“Xothing  seems  clearer  than  that  the  British 
do  n<it  exfiect  to  fight  for  Czechoslovakia  and 
do  not  anticipate  that  France  or  Russia  will 
cither.  .  .  . 

“Instead  of  cantonization,  frontier  revision 
might  be  advisable.  This  would  entail  moving 
the  frontier  back  for  some  miles  to  divorce 
this  outer  fringe  from  Fragile  and  marry  it 
to  Berlin.  .  .  . 

“Bkst  Tkr.ms  WiTiiofT  Wars” 

“Czechoslovakia  cannot  survive  in  its  pres¬ 
ent  form,  the  British  are  convinced.  Even  if 
its  allies  and  friends  waged  a  victorious  war 
on  liehalf  of  the  Czechs,  they  wotdil  insist  that 
the  Cztxrhs  disgorge  their  alien  minority  to 
forestall  any  more  wars  on  th.at  score.  There¬ 
fore  it  is  felt  the  Czechs  should  be  practical 
and  make  the  best  terms  with  Hitler  without 
any  wars  at  all.” 

Driscoll  has  not  revealed — “.and 
doesn’t  intend  to  do  so  now” — the 
source  of  the  background  information 
for  his  May  15  article. 
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NEWSPAPER  LINAGE— 52  CITIES 
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Linage  Linage 

%  of 
1937 

E.  &  l\ 
Inilcx 

1  ’.li  rtisilic :  1 

1  Sl-pUMLhcV 

10.1.869.247 

117.255.950 

88.5 

99.8 

1  Aiicust  . 

86.101.667 

103.698.823 

83.0 

93.4 

Disniav  OtiIv: 

SfiHetnScr 

82.492.792 

93.540.862 

88.1 

98.4 

. 

6.S.29.1.494 

79,988,978 

81.6 

91.4 

Scp’t*ni)»er 

21.376.45.4 

23.715.088 

90.1 

105.6 

. 

20.808.173 

23,709.845 

87.8 

104.9 

Ro',.iil: 

September 

b.t.U3().767 

68.357.092 

92  2 

104.8 

AnKust  . 

49.295.382 

56,808.439 

86.8 

98.4 

Dt partnieiit  Store? 
Septcmlaer 

27.217.617 

28,794.291 

94.5 

106.1 

Aiijfii-t  . 

20,532,325 

23,211,671 

88.5 

101.3 

(letieral: 

1  September 

15.887.719 

19.829.102 

80.1 

90.1 

1  .\iiKiist  . 

12,174.779 

16,530.716 

73.6 

80.6 

1  A’v.tomotive: 

1  September 

2.365.578 

4.052.187 

58.3 

54.4 

1  .Xuifust  . 

2.622.568 

5.371,232 

49.8 

46.1 

1  Financial: 

^eptemi.er 

1.208.728 

1.302.481 

92.8 

71.4 

Aujfu>t  . 

1,200.766 

1,278,591 

93.9 

73.1 

Publishers'  Truce 


upward  Linage  Trend 
Continued  in  September  Jl^wiSarte 


NEWASPAPER  advertising  continued 
the  climb  back  to  normal  in  Sep¬ 
tember  with  totai  linage  only  11.5% 
off  from  September,  1937,  and  with 
the  Editor  &  Purlisher  Index  at  99.8. 
The  Index  has  risen  from  90  in  June 
and  there  is  every  indication  that  Oc¬ 
tober  figures  will  show  a  still  more 
normal  trend. 

Actual  new.spaper  linage  in  52  cities 
as  measured  by  Media  Records  was 
103.869,247  lines  in  September,  com¬ 
pared  to  86.101,667  lines  in  August, 
1938.  This  may  be  compared  with 
117.255.9.50  lines  in  September,  1937. 

All  But  Two  Show  Rise 

Department  store  linage  held  up  the 
best  at  94.5%  of  the  September,  1937, 
figure.  It  was  106.1  on  the  E.  &  P. 
Index,  having  come  back  from  96.3  in 
July.  All  classifications  showed  a 
decided  rise  in  total  linage  from 
August  except  automotive  and  finan¬ 
cial.  Actual  automotive  linage  was  off 
in  September  from  August,  but  Sep¬ 
tember  was  58.3%,  of  the  same  month 
in  1937.  whereas  August  was  only 
49.8%.  The  Index  figure  for  automo¬ 
tive  rose  to  54.4.  With  the  automobile 
show  early  in  November  and  every 
manufacturer  announcing  new  lines. 


October’s  automotive  linage  will  be 
near  normal.  Although  financial 
showed  a  slight  gain  in  linage  over 
August,  its  percentage  of  the  1937  fig¬ 
ure  was  down  slightly,  as  was  the 
Index  figure. 

Other  classifications  showed  losses 
in  p>ercentage  of  1937  figures  but  gave 
indications  of  better  conditions  when 
compared  to  the  August  percentages. 
Display  in  September,  1938,  was  11.9% 
off  from  September,  1937;  classified 
was  9.9%  off;  retail  was  7.8%  off;  de¬ 
partment  stores.  5.5%  off;  general, 
19.9%  off;  automotive  41.7%,  and 
financial  7.2%  off. 

Magazine  Linage  Down 

According  to  figures  from  Publish¬ 
ers  Information  Bureau,  the  Columbia 
Broadcasting  System  showed  a  decline 
of  21%  in  their  September  time  sales 
compared  to  September,  1937.  Na¬ 
tional  Broadcasting  Company  showed 
a  4%  increase  and  Mutual  Broadcast¬ 
ing  System  a  52^;,  increase. 

Magazines  showed  a  30%  decline  in 
September  linage,  according  to  the 
same  source.  National  weekly  maga¬ 
zines  had  1.007-plus  pages  of  adver¬ 
tising  in  September.  1938,  compared 
with  1,432  pages  in  September,  1937. 


Counsel,  Guild  Spokesman 
Meet  on  Plans  for  New 
Talks  .  .  .  Papers  Suspended 


papers.  For  several  days  papers  were 
so  valuable  that  they  were  rented 
out  at  5  cents  an  hour. 

Although  publishers  in  nearby  cities 
have  made  no  attempt  to  ship  papers 
into  the  strike  area  nor  to  develop 
circulation  from  the  tie-up,  it  is  known 
that  orders  had  been  filled  from  deal¬ 
ers  who  went  to  outside  points  pre¬ 
pared  to  haul  their  papers  to  Wilkes- 
Barre. 


Herald  Tribune  Forum 
Set  for  Oct.  25 

Representatives  of  organized  women 
in  evei'y  state  and  delegates  from 
schools  and  colleges  throughout  the 
country  will  be  addressed  by  more 
than  50  prominent  speakers  at  the 
New  York  Herald  Tribune's  three- 
day  1938  Forum,  on  Current  Prob¬ 
lems.  to  ’oe  held  Oct.  25  and  26  at  the 
Waldorf-Astoria  Hotel  and  on  Oct.  27 
at  the  New'  York  World’s  Fair. 

The  Forum,  eighth  in  an  annual 
series,  will  be  divided  into  five  ses¬ 
sions  under  the  general  theme, 
“America  Facing  Tomorrow’s  World.” 
Mrs.  Ogden  Reid,  vice-president  of 
the  New  York  Herald  Tribune,  will 
preside  at  all  sessions  and  Mayor 
Fiorello  H.  La  Guardia  will  welcome 
the  delegates  in  t’ne  name  of  the  City 
of  New  York. 

President  Roosevelt  will  close  the 
fourth  session,  and  Mrs.  Roosevelt  is 
.scheduled  to  open  the  first  session  on 
the  morning  of  Oct.  25,  when  the  sub¬ 
ject  will  be  “Keeping  the  Mind  of  the 
Nation  Young." 

Among  the  scheduled  speakers  are 
Dr.  Robert  M.  Hutchins.  Will  H.  Hays, 
William  Green,  John  L.  Lewi.s,  Walter 
Lippmann,  Dr.  Robert  A.  Milliken. 
chairman  of  the  executive  council, 
California  Institute  of  Technology;  Dr. 
Morris  Fishbein  and  Gerard  Swope. 


NEW  VIRGINIA  DAILY 

Covington.  Va..  Oct.  11. — Richard 
Foulke  Beirne,  3d,  son  of  Major  Rich¬ 
ard  Foulke  Beime,  publisher  of  the 
Covington  Evening  Virginian,  and 
grandson  of  Colonel  Richard  Foulke 
Bierne,  noted  Virginia  editor  and  pub¬ 
lisher,  is  publisher  and  business  man¬ 
ager  of  the  Allegheny  Morning  Star, 
published  every  day  except  Mondays, 
which  started  here  today.  The  new 
daily,  owned  by  and  published  at  the 
plant  of  the  Virginian,  is  an  AP  mem¬ 
ber  and  is  represented  nationally  by 
Frost,  Landis  &  Company.  Executives 
include  Charles  R.  Barnes,  editor; 
Gordon  Davies,  managing  editor,  and 
L.  L.  Drewry,  advertising  manager. 


NEW  DAVENPORT  PLANT 


The  Davenport  (Iowa)  Daily  Times, 
a  memljer  of  the  Lee  Syndicate,  Oct. 
8  held  open  house  to  mark  the  com¬ 
pletion  of  its  new  building  and  a 
modernization  program  costing  $275,- 
000.  E.  P.  Adler  is  nublisher. 


Ten  days  after  Wilkes-Barre’s  four 
newspapers — the  Record,  Tinies-Lead- 
er,  Evening  News  and  Sunday  Inde¬ 
pendent — suspended  publication  in  a 
strike  called  against  them  by  the 
American  Newspaper  Guild,  William 
P.  Burke,  counsel  for  the  publishers, 
and  Morris  Watson,  ANG  interna¬ 
tional  vice-president,  met  Thursday 
to  discuss  plans  for  a  resumption  of 
negotiations  and  collective  bargaining. 

Publishers  and  guild  representatives 
following  a  3*.4-hour  meeting  Oct.  13 
at  which  no  decision  was  announced, 
said  negotiations  would  be  resumed 
Friday. 

The  executive  committee  of  the 
Wilkes-Barre  guild  Tuesday  rejected 
“unconditionally’’  a  five-point  pro¬ 
posal  submitted  by  the  publishers  as  a 
basis  for  resuming  publication. 

Watson  invited  the  publishers 
to  meet  immediately  with  the  guild 
to  negotiate  a  contract,  and  asserted 
that  refusal  constituted  a  “further  un¬ 
fair  labor  practice.” 

AFL,  CIO  Aid  Peace  Move 

The  publishers’  proposal  was  pre¬ 
sented  to  the  intermediary  committee 
representing  locals  of  the  AFL  and 
CIO,  which  had  been  trying  for  near¬ 
ly  a  week  to  get  the  newspaper  own¬ 
ers  to  offer  a  plan  of  negotiation.  This 
committee  then  passed  it  along  to  the 
guild.  Employes  of  mechanical  de¬ 
partments  are  known  to  be  anxious  to 
have  the  strike  settled. 

Meanwhile  in  Washington  the  U.  S. 
Department  of  Labor  moved  this  week 
to  end  the  strike.  Secretary  of  Labor 
Frances  Perkins  dispatched  her  ace 
conciliator,  C.  W.  Chappell  to  Wilkes- 
Barre  to  confer  with  the  publishers 
and  their  striking  editorial  employes. 

As  Editor  &  Publisher  went  to  press 
late  Thursday  guildsmen  continued  to 
picket  the  newspaper  plants  and  were 
also  carrying  out  a  drive  in  their  be¬ 
half  over  the  radio.  In  addition,  a 
sound  truck  was  being  used  to  ac¬ 
quaint  the  people  with  the  workers’ 


NLRB  Complaint  in  Read  Case 

MEMBERS  of  the  local  Hearst  Plant 

Guild  Unit  Oct.  10  empowered  the 
American  Newspaper  Guild  to  go  be¬ 
fore  the  Hearst  general  management 
in  an  effort  to  reinstate  Harry  Read, 
former  Chicago  Herald  &  Examiner 
reporter  and  chairman  of  the  unit.  , 
The  guild  has  filed  a  complaint  with  f 
the  NLRB  in  behalf  of  Read,  charg-  ^ 
ing  intimidation,  firing  for  union  ac-  ^ 
tivity  and  dismissal  because  of  his  j 
testimony  against  the  management  in 
a  labor  board  hearing  now  in  prog¬ 
ress. 

Read  was  dismissed  last  week  when 
the  management  charged  that  photo¬ 
graphs  appearing  in  True  Detective 
Story  Magazine  with  an  article  by 
Read,  had  been  obtained  from  the 
reference  room  of  the  local  Hearst 
newspapers.  Read  denied  this. 


W.  R.  Hearst  Sells 
Station  WINS 


OFFERS  BRONZE  PLATES 

The  Eureka  (Cal.)  Humboldt  Times 
is  offering  all  readers  an  individual 
bronze  security  plate  bearing  name 
and  Social  Security  number  on  pay¬ 
ment  of  25  cents  to  cover  mailing  and 
handling  charges. 


Outside  Papers  Rented  for  5c 

All  new.spapcr  employes  affected  by 
the  strike  were  paid  in  full  Oct.  8  and 
10.  Meanwhile  only  a  skeleton  force 
is  on  duty  at  the  business  offices.  Some 
nows  dealers  this  week  began  taking 
orders  fbr  outside  newspapers  but  or¬ 
ders  had  to  be  on  a  seven-day  basis. 
It  was  also  learned  that  some  dealers 
had  gone  to  nearby  cities  to  buy  news- 


With  the  sale  this  week  of  station 
WINS,  New  York,  William  Randolph  , 
Hearst  s  chain  of  radio  stations  has  ! 
been  reduced  to  five.  Five  have  been  > 
sold  within  the  last  year.  ’j 

J.  V.  Connolly,  chairman  of  the  [ 
board  of  Hearst  Radio,  confirmed  the  ■ 
report  of  the  WINS  sale  for  a  price 
“under  $200,000”  to  Milton  H.  Blow 
chairman  of  the  board,  president  and  ’ 
treasurer  of  the  Biow  Company,  Inc..  • 
New  York  advertising  agency.  Mr  \ 
Biow  told  Editor  &  Publisher  he  alsc  b 
has  “an  interest”  in  station  WNEV  }* 
New  York,  which  he  intends  to  dis-i 
pose  of  shortly. 

To  Retain  3  Stations  I 

Mr.  Connolly  denied  the  report  tha;  | 
Mr.  Hearst  is  planning  to  get  out  oi  ■. 
the  radio  field  entirely.  He  said  tha:  j 
there  had  been  negotiations  in  Sa:  | 
Francisco  for  KYA  but  that  it  has  no  | 
been  sold.  Station  KOMA  in  Okla-  ■ 
homa  City  will  probably  be  sold  fc  ■ 
the  near  future,  he  added.  j 

The  other  stations,  WCAE  in  Pitts;  ■ 
burgh,  WBAL  in  Baltimore  and  KIS^  j 
in  Milwaukee,  Mr.  Connolly  said  | 
would  probably  be  retained  as  aid"  | 
to  the  newspaper  situations  in  thos 
cities.  ' 

Six  months  ago  Mr.  Hearst  soldi 
KEHE  in  Los  Angelos.  Since  tha  t- 
time  he  has  sold  KNOW  in  Austir-fc 
Tex.,  WACO  in  Waco,  Tex.,  and  KTSA 
in  San  Antonio. 


;'IS^ 


the  new  YORK  bureau  of  the  Asso¬ 
ciated  Press,  focal  point  of  the  entire 
service  with  a  staff  of  more  than  600, 
will  be  moved  lock,  stock  and  barrel 
from  its  present  quarters  at  383  Madi¬ 
son  Ave.,  to  a  new  building  in  Rocke¬ 
feller  Center,  which  has  been  named 
for  the  service.  While  the  actual  date 
for  moving  has  not  yet  been  set,  the 
renting  agents  for  the  Associated  Press 
have  given  Nov.  12  as  the  occupancy 
date. 

In  the  new  building  the  AP  has  a 
21 -year  lease  on  four  floors,  4,  5,  6  and 
7.  All  floors  are  air  conditioned. 
J^ile  the  lease  in  the  building  now 
being  used  will  not  expire  for  three 
years,  plans  are  being  made  to  have 
divided  up  into  smaller 
offices  to  be  sublet. 


The  general  operating  room  will  be 
on  the  fourth  floor,  which  consists  of 
34,000  sq.  ft.  This  is  as  large  as  the 
two  floors  now  used.  The  three  other 
floors  are  located  above  the  first  set¬ 
back  and  are  half  the  size  of  the 
fourth  floor. 

This  room  will  be  arranged,  as  the 
accompanying  floor  plan  shows,  so  as 
to  have  adjacent  to  each  other  those 
departments  with  the  most  in  com¬ 
mon.  The  main  departments  are  the 
photo  department,  under  F.  A.  Resch; 
New  York  news  department  super¬ 
vised  by  Max  Hill;  sports  department 
directed  by  Herbert  W.  Barker,  sports 
editor;  feature  department  under  M.  J. 
Wing,  and  the  New  York  traffic  bu¬ 
reau  under  A.  R.  Shobaken.  Domei 
will  also  have  a  space  on  this  floor.  In 


wiring  the  building  for  the  more  than 
100  teletypes,  the  telephones  and  loud¬ 
speaker  system,  architects  declared 
that  it  is  the  most  complicated  wire 
set-up  in  New  York.  Wires  for  the 
teletypes  are  laid  in  a  trench  four 
inches  deep  by  nine  inches  wide. 

On  the  fifth  floor  will  be  the  labora¬ 
tories  for  the  development  of  equip¬ 
ment,  the  photo-engraving  department, 
a  photo  studio,  a  radio  reception  room 
and  the  offices  of  Havas,  Domei.  Tass, 
Reuters,  Canadian  Press  foreign  wire 
services,  and  the  representative  of  La 
Nacion,  Buenos  Aires.  The  sixth  floor, 
which  was  leased  with  an  eye  to 
future  expansion,  will  sublet. 

On  the  seventh  floor  will  be  the 
executive  offices  and  the  membership 
department  staff.  The  executives  are 


Kent  Cooper,  general  manager,  Lloyd 
Stratton  and  William  J.  McCam- 
bridge,  assistant  general  managers, 
Byron  Price,  executive  news  editor, 
O.  S.  Gramling,  executive  assistant  in 
charge  of  membership,  Alan  Gould, 
head  of  personnel,  and  L.  F.  Curtis, 
treasurer. 

It  is  planned  that  moving  will  begin 
late  Friday,  Nov.  11.  The  majority  of 
the  teletypes  will  be  moved  late  Sat¬ 
urday  and  early  Sunday.  A  tem- 
riorary  Wirephoto  plant  will  be  set 
up  in  the  new  quarters.  It  was  said 
at  the  AP  that  while  the  motors  for 
the  teletypes  will  remain  on  direct 
current,  those  operating  the  photo¬ 
engraving  machinery  will  have  to  be 
changed  to  work  on  alternating  cur¬ 
rent. 
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Ayer 


Consolidates 
Media  Functions 
Under  One  Head 


Centralization  of  All 
Purchasing,  Auditing,  etc.. 


timates,  schedules  and  circulation  fig¬ 
ures,  and  the  development  of  all  data 
to  support  the  choice  of  the  Media 
Selection  Board.  Adequately  staffed, 
the  object  of  this  new  Bureau  is  to 
provide  the  client  quickly  with  com¬ 
plete  data  regarding  the  scope  and 
effectiveness  of  his  advertising  media. 

From  the  Production  Bureau  the 
job  swings  along  to  the  Purchasing 
Harris  D.  Bootmon,  Director  Division. 

Testing  Laboratory 

After  the  advertisement  has  been 
run,  under  the  new  plan  at  Ayer,  the 
program  passes  to  the  care  of  the 
Registration  Division  of  the  Media 
Department  which  is  in  reality  a 
solidation  of  all  "testing  laboratory”  to  determine 
functions  relat-  whether  the  advertiser  receives  just 
ing  to  media  exactly  what  he  has  authorized  and 
into  one  Media  paid  for. 

Department,  “We  do  not  check  advertisements 
which  he  de-  against  tear  sheets,”  Mr.  Bootman 


Among  Advertising  Folk  Campaigns  and  Accounts  . 


ROBERT  T.  TATE,  Oct.  8,  announced  YARDLEY  &  CO.,  LTD.,  has  extended 


his  resignation  as  western  manager 
of  the  Bureau  of  Advertising,  Amer- 
i  c  a  n  Newspa- 


Phu-adelphia.  Oct.  12 — H.  A.  Bat¬ 
ten.  president  of  N.  W.  Ayer  &  Son, 
Inc.,  announced  this  week  that  the 
agency  has  com 


pleted  the  con¬ 


its  fall  cosmetics  campaign  to  in¬ 
clude  special  black  and  white  news¬ 
paper  insertions  in  15  key  cities.  In 
per  Publishers'  addition,  there  will  be  full  page  roto- 
Assn.,  Chicago,  gravure  in  17  cities  and  an  enlarged  - 
He  plans  to  open  magazine  campaign.  The  newspaper 
advertising  advertising  begins  the  middle  of 


Robert  T.  Tate 


and  public  rela-  November,  according  to  N.  W.  Ayer 
tions  business  of  &  Son.,  Inc. 

his  own  in  New  Needham  &  Grohmann,  Inc.,  has 
York.  No  sue-  been  appointed  by  the  Vanderbilt 
cessor  has  been  Hotel,  New  York  City, 
appointed.  Bronx  Federal  Savings  &  Loan 

Seymour  S.  Assn.,  has  appointed  the  Abbott  Kim- 
Preston,  Jr.,  of  ball  Company,  New  York.  Newspa- 
J  o  h  n  Falkner  pers  are  being  used. 

Arndt  &  Compa-  William  Jay  Barker,  Inc.,  subsid- 


ny,  Inc.,  iary  of  Progressive  Drug  Company, 


scribed  as  the  stated,  “but  insist  on  checking  against  adelphia  agency,  was  recently  elected  placed  its  advertising  account  with 

first  of  its  kind  regular  editions  of  the  publications,  a  vice-president.  He  joined  the  com-  Grant  &  Wadsworth  and  Casmir,  Inc. 

in  scope  and  ex-  “After  our  own  proofs  of  the  ad-  pany  as  account  executive  in  1931.  Newspapers,  radio,  trade  publications 
tent.  vertisements  and  instructions  as  to  Emerson  Low,  account  executive,  and  direct  mail  will  be  used  in  intro- 

Underthenew  insertions  are  checked  against  the  Gotham  Advertising  Co.,  leaves  San  ducing  “Hirsutus”  hair  tonic, 
set-up,  believed  actual  advertisements  themselves  as  Francisco  for  Honolulu,  Oct.  12,  to  The  L.  E.  Waterman  Company,  man- 
to  be  unique  they  appear  in  the  publications,  a  re-  spend  from  six  to  eight  weeks  in  ufacturers  and  exporters  of  fountain 

*  among  agencies,  is  prepared  and  submiUed  to  Ae  Hawaii.  He  will  report  on  local  con-  pens,  has  appointed  the  Overseas  Divi- 

the  Media  department  is  responsible  Auditing  Division,  which  double  ditions  on  behalf  of  Gotham’s  clients,  ihp  r.ntbam  AHvortiQino 

for  the  advertising  prograim  of  ^er  checks  the  re^rt  against  the  puV  Elliott  W.  Robbins,  formerly  New  pany  to  Imndle  ite  advertifing  hi 
clients  from  the  i^mt  where  media  lishere  bills.  Payment  is  authorized  England  publicity  chief  for  N.  W.  Latin-American  markets. 


Harris  D.  Bootman 


selection  is  made  right  through  to  the  on  the  basis  of  our  own  reports,  and  *  »  Con  inc  and  one-time  New 

filing  of  publications  in  which  the  not  on  the  publishers’  bUls,  as  Ae  E^land  publicity  director  for  the 
advertisements  appear.  two  are  sometimes  at  variance.  The  National  Industrial  Recovery  Admin- 

Advantage  in  C.ntrali.atio.  T  measured®  tpZl  ^'i  newspapers  and  mag. 

FuncUons  of  the  department,  Mr.  P^^ison  or  actual  n^asu  ea  p  e  Staff,  industrial  editorial  re-  azines  A  W  Lewin  Comnanv  Tnr 

Batten  said,  are  ground  under  the  apinst  billed  space  has  saved  our  ^  Newark  is  in ’chSSr 

general  headings  of  Selection,  Data  of  dollars  a  yean  JNewark,  is  in  charge. 

This  double  check  works  both  „  _  .  .  ....  Rotogravure  space  in  metropolitan 


E.  Kaufman  &  Co.,  luggage  manufac¬ 
turers,  will  advertise  their  Tour- 
Aider,  Lady  Manhattan  and  other 
items  this  fall  in  newspapers  and  mag- 


Development,  Purchasing,  Registra- 


ways,  as  we  frequently  find  that  pub-  Kei™  Babcock,  formerly  with  Me-  newspapers  will  be  used  each  week 


The  men  who  select  the  media  are 
immediately  conversant  with  every 
step  that  follows.  Through  the  facili¬ 
ties  of  the  department  they  are  able 
personally  to  check  all  orders  and 


ex-  li^hers  have  not  billed  the  advertiser  Cann  &icl^n  and  Young  &  Rubicani,  during  the  fall  and  winter  to  advertise 
olained  “is  in  the ’centralization  of  all  f®*"  amount  of  space  given  ac-  Miss  Benita  Wilcox  have  joined  a  new  line  of  Miss  Vanity  foundation 

ffiese  functions^  uS?  one  control  wording  to  the  contract.”  Jhe  copy  d^artment  of  J.  M.  Mathes,  garments  produced  by  the  Vanut 

these  tunctions  unaer  one  control.  ,  Inc.  Mi^  Wilcox  was  formerly  asso-  Corset  Company.  Plans  call  for  a 

Prrtmrrn  AttQCks  «ated  with  L.  Bam^rger  and  also  the  continuance  of  the  campaign  in  the 

»  Grey  Advertising  Agency.  spring  and  its  extension  to  other 

^ilCQll  O.  M.  ScHLOSS,  for  the  last  year  and  cities.  B.  D.  lola  Company,  Inc.,  has 

While  the  food  chain  store  heads  a  half  in  radio  station  work  at  McCann  the  account, 
purchases  to  see  that  they  conform  were  meeting  in  Chicago  this  week,  now  space  buyer  of 

exactly  to  the  advertiser’s  program  Congressman  Wright  Patman  of  Texas  publication  media  of  that  agency.  RCA- VICTOR  AD  DRIVE 
as  approved;  to  check  the  advertise-  delivered  a  scathing  attack  on  the  H.  M.  Stuart,  formerly  in  the  New  RCA  Victor  is  launching  a  gigantic 

ments  themselves  to  see  that  they  “chain  gang”  in  an  address  before  the  York  office  of  Campbell -Ewald  Co.,  three-way  merchandising  and  promo- 
have  been  given  the  proper  ^ce.  National  Association  of  Retail  Drug-  has  been  appointed  director  of  the  out-  tion  plan  for  the  balance  of  1938  in 
that  they  are  accurate  as  to  copy,  gists’  annual  convention  in  the  same  door  department  succeeding  E.  M.  celebrating  its  40th  Anniversary  ac- 

that  the  reproduction  is^  satisfactory,  city.  Patman  described  the  present  Zuber,  who  recently  resigned  to  be-  cording  to  Thomas  F.  Joyce,  advertis- 

and  that  their  position  ’  is  desirable  interstate  chain  store  system  as  “bu-  come  western  manager  of  National  ing  manager.  A  nationwide  contest  to 

both  from  the  standpoint  of  reader-  reaucracy  in  business”  and  said  it  “is  Outdoor  Advertising  Bureau,  Chicago,  discover  the  oldest  Victrolas  in  ex- 

ship  and  competition;  to  check  the  as  dangerous  as  a  bureaucracy  in  gov-  Hobart  Donovan,  formerly  with  istence,  the  introduction  of  a  new  40th 


publishers’  bills  to  see  that  the  client  ernment  and  is  ruining  the  indepen- 
pays  only  for  the  exact  space  and  dent  merchant.” 

number  of  insertions  ordered,  and  He  declared  his  three  greatest  ob- 

finally  to  see  all  publications  in  which  jections  to  the  interstate  chains  were  ^  xv,.  x 

the  advertisements  appear  filed  for  concentration  of  money  and  credit,  p„Vi'ntivp>'"witb*^N  eluded.  The  anniversary  program, 

ready  reference  and  review.”  destruction  of  local  community  life  ,  j?  r*  ^  lu  v  with  which  thousands  of  RCA  Victor 

c-  and  monopoly.  In  support  of  his  pend-  Donahue  &  Coe,  New  York.  are  nlannin?  to  tio  in  with 


John  Barnes  Company,  Milwaukee  Anniversary  Model  Victrola,  and  a 
agency,  has  joined  the  NBC  Chicago  promotion  built  around  a  popular  con- 
continuity  staff.  sole  grand  radio  and  a  special  40th 

Rufus  Choate,  for  10  years  account 


A  staff  of  88  men  and  women,  ex-  and  monopoly.  In  support  of  his  pend 
perienced  and  trained  in  the  various  ing  bill,  which  he  said  he  hoped  to 


„  ^  „  ,  ,  ,  dealers  are  planning  to  tie  in  with 

Seymour  I.  Kawall^,  formerly  of  local  promotions  and  contests,  is  being 


specialized  jobs  of  the  new  depiart-  have  enacted  by  the  next  Congress,  Advertising  Agency  of  New  backed  by  one  of  the  most  extensive 

ment  is  under  the  direction  of  Har-  he  explained:  “My  bill  will  not  affect  York,  has  joined  the  Hyman  Levy  Ad-  advertising  and  sales  promotion  pro- 

ris  D.  Bootman.  Mr.  Bootman  has  local  chains  conducted  by  local  peo-  vertising,  Newark,  N.  J.,  as  a  copy-  grams  in  the  company’s  history.  In- 

supervised  the  expenditure  of  ap-  ple  where  all  net  profits  are  kept  at  writer.  eluded  are  48  advertisements,  many 

proximately  $125,000,000  for  advertis-  home.”  Herbert  S.  Waters,  advertising  man-  of  them  in  full  color,  in  23  of  the 

ing  during  his  connection  with  Ayer.  Patman  also  charged  the  chain  store  ager  of  Kresge  Department  Store  and  country’s  leading  magazines,  a  huge 
Media  Selection  Board  setup  “destroys  local  newspapers,  lo-  now  serving  his  third  term  as  pres-  co-operative  newspaper  campaign  with 

The  function  of  media  selection  un-  Advertising  Club  of  New-  dealers  and  distributors,  and  radio 

xixx..  fKxx  nxxx.r  ic  xrocfo/i  ir.  Competition,  dostroys  m-  ark,  has  just  become  campaign  man-  advertismg. 

der  the  new  arrangement  s  vested  m  initiative  and  crushes  the  aeer  for  the  Renublican.s  in  Es«ex 


hopes  and  aspirations  of  ambitious 
young  people.” 


AD  AGENCY  IS  37 


SUCCESSFUL  TIE-UP 


ager  for  the  Republicans  in  Essex 
County,  N.  J. 

Miss  Anna  E.  Schuster,  recently  The  Metropolitan  Advertising  Co. 
with  Morris-Schenker-Roth,  Inc.,  as  of  New  York  and  Los  Angeles,  cele- 
secretary,  has  recently  joined  the  staff  brated  its  37th  anniversary  at  a  dinner 
The  Staten  Island  (N.  Y.)  Advance,  of  Paul  Grant,  Chicago  advertising.  Oct.  11  tendered  by  Harry  D.  Adair, 
the  only  New  York  daily  paper  in-  _____  n  tac*  president,  to  all  account  executives 

eluded  in  the  current  newspaper  BALLANTINE  ADS  and  staff  members  at  the  Hotel  Mc- 

magazines,  and  Mr.  Esherick  in  trade  campaign  of  eastern  seaboard  divi-  p.  Ballantine  &  Sons  next  week  Alpin,  New  York.  The  company  was 
and  industrial  publications.  sion  of  Koppers  Coke  Company  (Edi-  launches  its  largest  advertising  cam-  foimded  in  1901  by  Charles  L.  Young. 

A  new  division  has  been  set  up,  tor  &  Publisher,  Oct.  8) ,  recently  pro-  paign  for  its  beer  and  ales  using  150  In  addition  to  Mr.  Adair,  who  is 
known  as  the  Production  Bureau,  moted  local  dealer  ads  totaling  1,175  newspapers  in  110  cities  throughout  president  and  treasurer,  other  officers 
which  takes  over  after  the  selection  lines  to  tie-in  with  the  Koppers  1,000-  the  year.  Insertions  will  average  600  include  Peter  J.  McKenna,  and 
of  media  has  been  made.  The  Pro-  line  ad.  Every  daily  in  New  Jersey  is  lines.  J.  Walter  Thompson  Company  Vaughn  Weidel,  vice-presidents,  and 
duction  Bureau  is  responsible  for  es-  included  in  the  Koppers  campaign.  is  the  agency.  Stephen  Simonies,  secretary. 


a  Media  Selection  Board  of  nine,  con¬ 
sisting  of  Harry  E.  Springmann,  Clar¬ 
ence  R.  Palmer,  Frank  K.  Esherick, 
Leslie  D.  Farnath,  G.  Kirk  Greiner, 
Frederick  L.  Van  Lennep,  A.  P.  Wil¬ 
liams,  Harold  L.  Wilt  and  Mr.  Boot- 
man.  Mr.  Springmann  will  specialize 
in  newspaper  media,  Mr.  Palmer  in 
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Department,  Specialty 
Store  Ads  Increased 


THE  ADVERTISING  SURVEY 


Increases  in  the  total  publicity  per¬ 
centage  to  sales  of  department  and 
specialty  stores  throughout  the  coun¬ 
try  for  the  first  six  months  of  1938, 
over  the  same  period  of  1937,  are  re¬ 
ported  by  the  Sales  Promotion  Divi¬ 
sion  of  the  National  Retail  Dry  Goods 
Association. 

Increases  in  total  publicity  from  .07% 
to  .41%  in  all  volume  groups  “stemmed 
largely  from  sustained  or  slightly  in¬ 
creased  use  of  newspaper  space,”  the 
report  said. 

“The  increase  of  .41%  for  stores 
with  volume  over  20  million  was  ac¬ 
companied  by  a  percentage  increase 
of  .^%  to  sales  in  newspaper  space 
expense.  Stores  of  10  to  20  million 
volume,  which  had  a  total  publicity 
expense  gain  of  .23%,  showed  an  in¬ 
crease  of  .14%  in  newspaper  space 
cost.” 

■ 

Urges  Newspaper 
Tie-Ups  With  Gas  Ads 

Atlantic  City,  Oct.  10 — ^The  Amer¬ 
ican  Gas  Association  is  so  well  pleased 
with  its  first  three-year  co-operative 
national  advertising  campaign  that  it 
will  follow  with  another. 

T.  J.  Strickler  of  Kansas  City,  Mo., 
chairman  of  the  national  advertising 
committee,  announced  this  executive 
board  decision  at  the  20th  annual  AGA 
convention  which  opened  here  today. 
The  new  drive  will  begin  when  the 
present  one  ends,  next  July  1. 

Strickler  said  the  current  drive, 
backed  up  by  numerous  local  news¬ 
paper  campaigns,  has  been  a  pro¬ 
nounced  success.  He  urged  local  gas 
companies  to  back  up  the  new  one 
with  vigorous  and  aggressive  news¬ 
paper  campaigns  in  their  own  cities. 

WOMEN'S  AD  COURSE 

The  Advertising  Women  of  New 
York  are  offering  this  winter  the 
Tenth  Annual  Survey  Course  in  Ad¬ 
vertising  for  Women  with  the  first  lec¬ 
ture  Oct.  17.  Twenty-five  evening 
sessions  will  be  held  in  the  Ncu)  York 
Herald  Tribune  Conference  Room. 
Among  the  speakers  listed  are:  Frank 
W.  Love  joy,  sales  executive,  Socony- 
Vacuum  Oil  Company;  Frederick  R. 
Gamble,  executive  secretary,  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies;  John  P.  Cunningham,  vice- 
president,  Newell-Emmett  Company; 
Paul  Hollister,  vice-president,  R.  H. 
Macy  &  Co.;  William  E.  Haskell,  assist¬ 
ant  to  the  president.  Herald  TVibune; 
E.  B.  Weiss,  vice-president.  Grey  Ad¬ 
vertising  Agency;  Harry  A.  Berk,  Jr., 
vice-president,  J.  Stirling  Getchell; 
and  Edith  Ellsworth,  Roche,  Williams 
and  Cunnyngham. 

INDEX  UP 

Business  improvement,  noted  in 
many  parts  of  the  coimtry  the  last 
several  months,  spread  still  further 
during  September  to  include  20% 
more  of  the  nation’s  marketing  areas, 
according  to  the  monthly  survey  of 
147  trading  areas  of  the  U.  S.  con¬ 
ducted  by  the  research  division  of 
Brooke,  Smith,  French  &  Dorrance, 
Inc.,  New  York  and  Detroit  agency. 
Gains  were  registered  in  103  areas,  as 
against  74  gains  in  the  preceding 
month.  Thirteen  areas  remained  at 
August  levels,  which  left  only  31  to 
show  declines.  The  national  index 
advanced  three  points,  bringing  the 
standing  to  32%  below  normal.  The 
index  was  35%  below  normal  in  Au¬ 
gust. 


By  WARREN  L.  BASSETT 


Postofiice  Buys  Page  the  advertising  message — 35  display 

TAPPING  A  BRAND  new  source  of  considerable  classified. 

revenue  is  the  dream  of  every  ad-  ^*5  Inches  of  Space  Used 

vertising  manager  and  every  adver-  One  advertisement — a  4  by  10 — sim- 

tising  solicitor  nowadays.  ulated  a  gasoline  ad,  and  was  head- 

It  came  true  unexpectedly  in  the  lined:  “You  need  cut-rate  gas  for  stop- 
form  of  a  full  page  for  the  ad  staff  and-go  heating.  It  s-t-r-e-t-c-h-e-s, 

your  heating  dollars.  .  .  Similarly 


of  the  Sedalia  (Mo.)  Democrat  and 
Capital  Oct.  2. 

Having  received  a  news  release 
from  the  local  postmaster  publicizing 
“Write  a  Letter”  week,  it  was  sug¬ 
gested  that  the  postoffice  ought  to  run 
a  full  page  ad  promoting  the  week. 
This  idea  at  first  received  a  hearty 
laugh,  but  later  it  was  taken  seriously. 

“A  hasty  reader-appeal  pictorial 
page  was  sketched,”  writes  Business 
Manager  George  H.  Scruton,  “and 
presented  to  Postmaster  Edward  Mul- 
laley  with  the  suggestion  that  he  pre¬ 
sent  it  to  the  entire  postoffice  per¬ 
sonnel  to  be  sold  on  its  merits.  En¬ 
thusiastic  response  was  immediate 
and  the  page  went  into  production. 

“The  advertising  department  is  still 
a  trifle  dazed  over  the  rapid-fire  sale.” 

The  page  carried  a  picture  of  each 
P.  O.  employe. 

Mr.  Scruton  believes  the  idea  can 
be  used  by  other  newspapers  despite 
the  fact  “Write  A  Letter  Week”  was 
observed  Oct.  2-8.  Alert  post  office 
staffs  are  always  anxious  to  increase 
the  amount  of  local  mail  receipts. 

The  Sedalia  page  was  paid  for  by 
the  entire  postoffice  personnel  from 
postmaster  to  janitor  who  chipped  in 
voluntarily  on  a  co-operative  basis. 

Took  Space  on  18  Pages 

The  following  story  of  an  unusual 
advertising  idea  which  resulted  in  an 
immediate  sale  of  nearly  500  gas  heat¬ 
ers  is  told  by  Frank  E.  Ross  of  the 
Phoenix  (Ariz.)  Republic: 

SLICKEST  advertising  stunt  we’ve 

seen  in  a  moon’s  age  was  pulled 
Oct.  5  in  the  Phoenix  (Ariz.)  Republic 
and  Gazette,  morning  and  evening 
dailies,  respectively,  by  the  Central 
Arizona  Light  and  Power  Company 
and  its  associated  dealers,  to  introduce 
reduced  rates  for  natural  gas  and 
stimulate  the  use  of  gas  for  heating 
purposes. 

White  space  was  purchased  on  every 
page  of  the  newspaper  with  the  ex¬ 
ception  of  page  one  and  the  editorial 
page,  which  are  barred  to  advertising. 
Eighteen  of  the  newspaper’s  pages, 
including  comics,  financial,  sports,  so¬ 
ciety  and  the  classified  pages,  carried 


every  advertisement  was  styled  for 
the  type  of  advertising  with  which  it 
would  be  segregated.  And  these  were 
no  small  advertisements,  either.  The 
power  company  itself  purchased  454 
inches  and  its  associated  dealers  311 
inches,  or  765  inches  in  all. 

On  one  of  the  sports  pages  appeared 
an  attention -demanding  beauty  in  a 
state  of  semi- undress,  saying  “Pardon 
Me,  Gentlemen — I  don’t  want  to  dis¬ 
tract  your  attention  from  the  World 
Series  news — but  I  did  want  you  to 
know  your  Favorite  Gas  Heat  Dealer. 

.  .  .”  On  the  other  sports  page  the 
display  advertisement  was  a  sports- 
style  cartoon  featuring  “Blue  Blaze 
Scotty,”  power  company  natural  gas 
promotion  character. 

A  3  X  14  ad  along  with  the  grocery 
advertising  was  a  take-off  on  the 
names  of  two  of  Phoenix’  principal 
grocery  concerns,  Pay’n  Takit  and 
A.  J.  Bayless  Markets.  The  advertise¬ 
ment  read  “Takit’n  PAY  LESS  for 
cut-rate  gas,  your  home  town’s 
CHEAPEST  HEATING  FUEL.  Buy 
more  groceries  and  vegetables  this 


Gas  heater  ads  simulatin9  store  copy. 


winter  with  the  money  you  save  by 
heating  your  home  with  cut-rate 
gas.  .  .  .” 

The  advertisement  on  the  society 
page  featured  Vogue  type  and  sim¬ 
ulated  women’s  apparel  or  pattern 
advertising. 

The  commanding  advertisement  on 
the  amusement  page  featured  “Blue 
Blaze  Scotty  with  Cut-Rate  Gas  in 
‘Winter  Warmth.’  ”  The  financial  page 
advertisement  was  headed  “We  offer 
for  conservative  investment;  Efficient 
modern  gas  heating  appliances.  .  .  .” 

Five  Hundred  Heaters  Sold 

Milton  P.  Sanders  residential  sales 
manager  of  the  power  company  said 
“the  novel  ad  scheme  brought  im¬ 
mediate  results.” 

“Up  to  noon  Oct.  11  sales  totaled 
400  to  500  heaters  and  200  installations 
already  made.  We  and  our  dealers 
sold  2,100  heaters  in  last  year’s  heat¬ 


ing  season.  Our  quota  for  this  year 
is  3,000.  We  now  are  confident  we 
will  exceed  our  quota  substantially 
and  credit  belongs  to  newspaper  ad¬ 
vertising  effectiveness,  intelligently 
planned,  backed  up  by  painstaking 
merchandising  planning  with  our  43 
dealers  and  the  other  folk  concerned, 
in  installations.  We  will  see  the  biggest 
results  of  the  ads  in  the  next  five 
weeks. 

“Heavy  advertising  in  newspapers 
will  continue  to  the  end  of  November. 
Our  dealers  are  most  enthusiastic.” 

The  idea  was  conceived  and  ex¬ 
ecuted  by  Don  Willis,  power  company 
advertising  director,  who  was  assisted 
by  Mr.  Sanders. 

Willis  obtained  the  co-operation  of 
Barbara  Chase,  advertising  director  of 
Goldwater’s,  in  working  out  an  espe¬ 
cially  appealing  side-by-side  adver¬ 
tising  plug  on  pajamas,  slippers  and 
gas  heaters.  The  Goldwater’s  adver¬ 
tisement  was  headed:  “Phooey  on 
cut-rate  gas!  You  won’t  need  it  .  .  . 
when  you  wear  these  warm  flannel 
pajamas.”  Said  the  accompanying 
“Coldweather”  (power  company)  ad¬ 
vertisement:  “)^at  do  you  mean, 
‘phooey’?  Nobody  asked  you  to  sleep 
in  cut-rate  gas!” 

■ 

Group  Seeks  Uniform 
Liquor  Ad  Regulations 

Members  of  the  Advertising  Man¬ 
agers  of  the  Oregon  Newspaper  Pub¬ 
lishers’  Association  meeting  in  Port¬ 
land,  Oct.  8,  adopted  a  resolution 
directed  to  the  Federal  Alcohol  Ad¬ 
ministration  urging  establishment  of 
uniform  regulations  affecting  all  ad¬ 
vertising  copy  placed  in  media  in  con¬ 
trolled  states. 

Action  was  taken  at  the  suggestion 
of  Ame  Rae,  manager  of  the  publish¬ 
ers’  association,  who  declared  that 
many  publishers  are  losing  legiti¬ 
mate  revenue  because  of  lack  of  uni¬ 
formity  in  regulations.  A  meeting  of 
the  FAA  is  scheduled  for  Washington, 
Oct.  25. 

A  feature  of  the  ad  managers’  ses¬ 
sion  was  presentation  of  the  Fenger- 
Hall  plaque  to  the  Astoria  Astorian- 
Budget,  judged  to  have  made  the  best 
merchandising  co-operation  with  a  na¬ 
tional  account  during  the  year.  Merle 
Manly,  vice-president  of  Botsford, 
Constantine  &  Gardner  made  the  pres¬ 
entation.  The  prize  winning  work 
was  in  connection  with  a  campaign 
by  Hills  Bros,  coffee. 

Honorable  mentions  were  awarded 
to  McMinnville  Telephone-Register 
for  its  co-operation  with  Columbia 
Empire  Industries;  to  Roseburg  News- 
Review,  for  co-operation  with  Sun¬ 
shine  Biscuits  and  to  Coquille  Tribune 
(weekly). 

Other  siteakers  on  the  program  include<l 
Arthur  I.a)we,  advertising  manager,  Corvallis 
Gazette-Times,  “.Selling  Local  Advertising;’’ 
Herb  (J.  Grey,  advertising  manager,  Medford 
Mail-Tribune,  “Advertising  Design  and  Lay¬ 
out Mrs.  Elsie  Dotson,  Eugene  Register’ 
Guard,  “Selling  Classified  Advertising;’’  Floyd 
L.  Sparks,  tVest-lIolliday  Company,  San  Fran¬ 
cisco.  “Our  Competitive  Media;’’  and  Robert 
.Smith,  Robert  Smith  Agency,  Portland,  “De¬ 
partment  Store  .Merchandising  and  Adver¬ 
tising.’’ 

President  E.  A.  Brown  of  the  Salem  Capital 
Journal,  presided.  William  A.  .Mien  of  the 
Gresham  Outlook  is  treasurer  and  Arne  Rae 
secretary. 

■ 

TEST  RESULTS 

A  $40,000  test  advertising  campaign 
using  newspaper  space,  radio,  and 
billboards  now  being  carried  on  in 
Cleveland  by  the  American  Institute 
of  Laundering  will  be  discussed  at 
an  annual  convention  of  the  institute 
at  St.  Louis  Oct.  16  to  22. 


12 


EDITOR  & 


PUBLISH 


Dietrick  Lamade,  Grit 
Publisher,  Dies  at  79 

Son  of  German  Immigrants  Built  Williamsport, 


It  was  toward  the  close  of  the  sec-  and  during  the  latter  years  of  his  life  i 
ond  year  that  the  young  publisher  took  many  of  the  details  of  manage- 
conceived  and  developed  the  idea  of  a  ment  from  his  shoulders.  George  R,  I 
gift  scheme,  then  permissible  under  Lamade  is  vice-president  and  general  ' 
law,  in  order  to  get  circulation  for  his  manager  of  Grit  Publishing  Company; 
paper  outside  Williamsport.  For  five  Howard  J.  Lamade  is  secretary  and 
months  he  worked  almost  day  and  business  manager;  Charles  D.  Lamade 
night  in  Central  Pennsylvania  towns  is  advertising  manager,  and  D.  Wilson 
on  his  scheme.  When  the  prize  draw-  Lamade  is  in  charge  of  Grit’s  com¬ 


ing  was  made  on  Thanksgiving  Day,  plete  newspaper  and  commercial  en- 
1885,  the  young  publisher  had  the  graving  plant. 

satisfaction  of  knowing  that  Grit’s  cir-  411  Activity  to  Grit  I 

culation  had  increased  from  4,000  to  Speaking  of  the  temptations  to  en- 
14,000  a  week,  and  that  he  and  his  t\vo  jg^ge  his  activities,  especially  in  , 
remaining  partners  not  only  had  paid  publishing  field,  Mr.  Lamade  once  ‘ 
all  their  bills,  but  had  the  unheard  of  ggjjj. 

sum  of  $400  in  the  bank.  ‘-jj  j  have  succeeded,  it  is  because 

Then  and  there,  Mr.  Lamade  j  have  concentrated  on  one  thing.  1 
wrote  in  his  memoirs,  we  three  part-  Temptations  and  opportunities  have  1 
ners  shook  hands  with  ourselves  and  been  many  to  start  a  daily,  a  monthly,  I 
celebrated  by  raising  our  salaries  from  another  weekly,  etc.  But  all  have  been 
$12  to  $15  a  week.  dismissed  with  the  conclusion  that  it 

StcQdy  Grcwth  Since  1886  the  same  effort  required  for  these  by- 

Thus  January  1,  1886,  saw  Grit  products  were  put  into  the  further  de- 
firmly  established  as  a  weekly  news-  velopment  of  Grit,  our  progress  would 
paper,  plus  plenty  of  magazine  fea-  be  just  so  much  greater.” 
tures  and  departments,  for  distribu-  It  was  always  Dietrick  Lamade’s 
tion  in  the  small  cities,  the  towns,  and  boast  that  Grit  during  its  first  49  years, 
the  villages  in  Central  Pennsylvania,  or  until  the  recent  depression,  never 
Its  growth  since  that  time  has  been  reduced  wages,  and  never  missed  a 
steady  but  sure,  first  reaching  out  into  pay-day  for  any  of  its  employes,  not 
states  bordering  Pennsylvania,  then  even  during  those  first  two  trying 
expanding  in  later  years  until  sold  in  years  when  there  wasn’t  money 
every-  state  of  the  Union.  enough  to  meet  the  bills. 

Grit  has  always  been  sold  largely  by  “Sometimes  we  had  to  borrow 
boy  agents,  a  youthful  army  of  30,000  money  back  again  from  the  men  to 
boys  and  young  men  now  being  en-  operate  the  business,”  he  explains, 
gaged  in  this  sale.  During  the  half  “but  we  never  really  missed  a  pay- 
century  of  its  existence,  it  is  probable  day.” 

that  Grit  has  had  a  total  of  500.000  boy  Dietrick  Lamade  was  a  member  of 
agents,  many  of  whom  have  become  the  Associated  Press,  the  American 

Newspaper  Publishers’  Association, 
the  National  Editorial  Association. 
and  the  Pennsylvania  Newspaper  Pub 
lishers’  Association,  of  which  organ¬ 
ization  he  was  president  in  1903.  In 
1932  he  received  the  Poor  Richard 
award  for  meritorious  newspaper  ser¬ 
vice  at  a  banquet  of  the  Poor  Richard 
Club  in  Philadelphia,  on  the  occasion 
of  Grit’s  50th  anniversary. 

At  Columbia,  Mo.,  May  6,  1937,  Mr. 
Lamade  was  given  the  University  of 
Missouri  School  of  Journalism  award 
for  distinguished  service  in  journal¬ 
ism.  This  cited  him  for  “extraordinary 
vision,  business  acumen,  courageous 
persistence,  and  practical  realism  in 
building  without  capital  a  nation-wide 
family  paper — that  for  half  a  century 
has  given  strength  and  courage  for 
daily  tasks  to  an  immense  group  of 
American  readers  who  had  not  previ¬ 
ously  been  adequately  reached.” 

Mr.  Lamade’s  first  wife,  Clara  Rhen 
Lamade,  died  in  1919.  He  married 
Lourena  Davidson  Coryell  in  1922. 
Prominent  in  Masonic  Circles 
Mr.  Lamade  was  a  member  of  the 
Lutheran  Church,  and  was  both  prom¬ 
inent  and  active  in  Masonry,  being  a 
thirty-third  degree  Mason  and  an  ac¬ 
tive  member  of  the  Supreme  Council, 
Northern  Masonic  Jurisdiction.  He 
.  imc  *1.  Annnnn  i  ®  director  of  two  banks  in  Wil- 

ll^^and  liamsport,  chairman  of  the  board  of 

1931,  and  the  500,000  goal  tn  1934.  Its  the  Williamsport  Foundation,  a  corn- 
present  circulation  is  more  than  600,-  ^^^ity  welfare  fund,  and  wks  active 

on  the  boards  of  virtually  every  phil- 
Early  in  1935  Grit  invested  $300,000  anthropic  and  welfare  organization  in 
in  a  new  double  sextuple  Hoe  press,  his  home  city. 

new  stereotype  equipment,  and  an  ad-  A  public  funeral  for  Mr.  Lamade. 
dition  to  its  main  building  in  which  marked  by  its  simplicity,  was  held 
to  house  this  machinery.  The  value  Tuesday  afternoon,  Oct.  11,  in  St. 
of  the  physical  property  at  the  present  Mark’s  Lutheran  Church,  Williams¬ 
time  is  considerably  in  excess  of  $1,-  port.  At  a  service  at  12:15  p.m.,  at- 
000,000,  for  the  paper  is  produced  in  tended  by  employes  of  Grit,  their  fam- 
one  of  the  largest  plants  in  Pennsyl-  ilies  and  friends.  Rev.  J.  Ray  Houser, 
vania,  and  one  of  the  most  modern  pastor  of  the  church  presided.  A  pri- 
and  best  equipped  in  the  country,  vate  service  for  the  family  and  imme- 
From  the  first  issue  of  Grit  as  an  in-  diate  friends  was  held  at  3  p.m.,  and 
dependent  paper  to  the  time  of  his  Rev.  Mr.  Houser  was  assisted  by’ Rev. 
death,  Dietrick  Lamade  remained  the  Stephen  M.  Paulson  of  Englewood, 
active  head  of  the  publication,  which  N.  J.,  and  Rev.  Paul  L.  Yount,  of 
now  has  a  home  office  force  of  250  Norristown,  Pa.,  both  former  pastors 
persons.  Four  of  Mr.  Lamade’s  six  of  St.  Marks  Church.  Interment  was 
children  have  been  associated  with  made  in  the  family  vault  in  Wildwood 
him  in  the  business  for  many  years,  Cemetery,  overlooking  Williamsport. 


Pa.,  Weekly  Into  Sensational  Publishing  Success 
.  .  .  Had  Only  3'/2  Years  of  Schooling 

THE  DEATH  of  Dietrick  Lamade,  he  had  set  the  first  head  two  years 

president  and  publisher  of  Grit  before  and  had  made  up  the  forms 

Publishing  Company,  at  Williamsport,  for  18  months,  had  failed  in  its  mission 
Pa.,  has  removed  from  the  ranks  of  as  a  humorous  publication  and  was 

American  publishers  a  figure  as  in-  destined  for  the  scrapheap. 

teresting  as  his  weekly  publication  of  It  was  then  that  Dietrick  Lamade 
national  circulation.  Grit,  is  unique.  decided  he  was  going  to  have  a  job, 

Mr.  Lamade  died  Oct.  9  in  the  Wil-  —  — - - 

liamsport  Hospital  of  pneumonia  after 

a  four-day  illness.  He  was  79  years  * 


DIetiick  Lamade  first  business  experience  and  con- 

cven  if  he  h.id  to  become  a  publisher.  . 

He  interested  two  other  men  in  his  ^oth  circulation  and  plant  equip- 
proposed  venture,  and  this  is  how  he  steadily.  In  1891  when  the 

told  of  the  financial  transaction.  moved  into  its  new  home  that 

“We  first  bought  the  name  and  good  constituted  the  first  of  the  present 
will  of  Grit  for  $500  from  the  daily  buildings  of  Grit  Publishing  Co.,  it 
paper  that  owned  it,  we  three  partners  ^ad  a  circulation  of  53,000  copies  a 
giving  our  note  for  this  amount.  The  employed  40  persons, 

editor  of  Grit  was  one  of  those  inter-  Early  in  the  1890’s  the  first  half- 
ested  with  me,  and  he  succeeded  in  tone  cuts  made  their  appearance  in 
borrowing  another  $500.  The  second  Grit,  previous  illustration  having  been 
partner  procured  endorsement  for  done  by  wood  cuts  and  chalk  prints. 
$250.  I  was  fortunate  enough  to  have  The  half-tones  were  printed  by  an 
$150  in  my  bank  account,  and  also  insert  method  directly  from  the  cuts, 
succeeded  in  borrowing  another  $100.  This  system,  continuing  even  today. 
With  our  combined  capital  of  $1,000  makes  Grit  one  of  the  best  illustrate 
we  bought  for  $900  the  equipment  of  papers  in  the  country  using  newsprint, 
the  plant  that  had  failed,  leaving  us  In  1895  the  first  issue  of  Grit’s  Story 
$100  for  working  capital.  Two  weeks  Section  became  a  regular  part  of  the 
later,  with  cash  running  low,  we  in-  paper,  and  thus  Grit  became  one  of 
terested  a  fourth  partner,  who  in  turn  the  very  first  newspapers  in  America 
borrowed  $250,  and  our  battle  for  ex-  to  give  its  readers  a  regular  diet  of 
istence  was  on.”  fiction. 

It  is  interesting  to  note,  in  this  con-  Circulation  Now  600,000 
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They  read — and  factory  payrolls  grow! 
Automatic  heat!  Modernized  kitchen! 
Added  bath !  House  insulation !  Perhaps,  air 
conditioning!  Certainly,  new  appliances, 
appointments  for  rooms  upstairs  and  down! 
And  foods  and  grocery  products. 

They  decide — under  the  living-room  lamp! 


For  this  is  a  family  with  heritage  of  love 
of  home — intent  upon  enhancing  the  beauty, 
convenience,  comfort  of  their  individual  home. 

Theirs  is  the  spirit  of  the  people  which 
built  Philadelphia  into  America’s  outstanding 
City  of  Homes. 

Theirs,  the  city  and  market  of  first  choice 
for  the  manufacturer  with  a  story  to  tell  of  a 
worthwhile  home  product  —  whether  equip¬ 
ment,  appliance,  food,  soap,  cleanser  .  .  . 

Of  all  Philadelphia  dwellings,  ninety-one 


per  cent,  are  single-family  homes.  Far  more 
than  in  any  other  city  in  the  nation  !* 

Joy,  pride,  friendly  rivalries  of  life  in  indi¬ 
vidual  homes,  make  Philadelphians  different 
in  their  spending. 

Among  all  city  dwellers,  Philadelphians  are 
the  best  of  good  prospects  for  the  manufacturer 
of  a  home  product  —  thinking,  talking,  living 
home  improvements,  as  they  do! 

And  in  the  sale  of  his  product  in  Philadel¬ 
phia,  the  manufacturer  finds  an  advertising 
advantage  seldom  known — 

Coverage  of  a  great  city  market  by  one 
newspaper  .  .  .  “read  by  nearly  everybody”  .  .  . 
reaching  almost  every  home  at  low  cost  per 
reader. 

That  new’spaper.  The  Evening  Bulletin, 
has  been  Philadelphia’s  largest  daily  newspaper 
for  thirty-three  years! 


The  Bulletin  far  exceeds  in  circulation  any 
other  Philadelphia  daily  newspaper — morning 
or  evening. 

One  of  the  largest  daily  newspaper  circula¬ 
tions  in  the  nation — 

Representing  growth  for  a  generation  of 
re<ader  interest  and  confidence — 

No  prize,  premium  or  subscriber  contest 
has  ever  been  used. 

Let  your  advertising  agency  confirm  the 
wisdom — on  any  campaign  intended  to  reach 
American  homes, 

—  Of  making  Philadelphia  your  starting 
point,  with  its  possibilities  for  quick  sales  to 
America’s  largest  group  of  city  dwellers  in 
single-family  homes; 

—  Of  making  The  Evening  Bulletin  your 
starting  medium,  with  its  thorough  and  low- 
cost  coverage  of  nearly  every  Philadelphia  home. 


•17.  S.  Censu*.  19S0 


*  '  '  M  Copyright,  1938.  Bulletin  Company, 
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America’s  No.  1  Market 


Circulation  *''*  (I*''  <o  right):  Harold  I.  Pault< 

Manaocrc’  A<Lcn  Macinnes,  Chillicotha  Scioto-Ga 

^ll^r  P'Su*  Call,  director:  Mr.  Stokely;  Smith  H 
ISiQSlI  C*lloway;  Georg.  W.  Hicks.  Columbus  CH 

i*  Cincinnati  Enquirar,  director.  Paulson,  Sts 

week.  -  - 

!.•  ^  tion  manager,  Cleveland  Press  and 

^aNH^I  think  the  figures  second  vice-president  of  the  Inter- 
of  newspaper  national  Circulation  Managers’  Asso- 
Clem  O  Rourk.  circulaUon  prove  ciation,  who  conducted  a  session  on 
.  . ,  j  newspai^rs  relationship  of  the  ABC  to  circu- 

stm  hold  public  confidence,  m.  departments. 

Hughes  reason  why  ^  feature  of  the  meeting  was  the 

we  should  even  dislike  ramo  or  seek  showing  of  colored  motion  pictures 
to  injure  it,  but  we  should  recognize  depicting  the  1938  Youngstown  Vin- 
that  it  has  grown  up  to  be  a  competi-  dicator-Telegram  carrier  boy  parade 
tor  and  no  longer  needs  to  be  spoon  and  get-together,  produced  and  di- 
fed  with  newspaper  publicity  in  or-  rected  by  Harold  I.  Paulson, 
der  to  survive.  ’  Akron  was  chosen  for  the  spring 

23  Doilies  Dropped  Rodio  meeting. 

He  urged  the  treatment  of  radio  as 
the  theatre  is  treated — as  a  potential  ^  Wilxltv^  1  lUXi 
customer,  not  as  a  parasite.  In  listing  the  new  positions  of  form- 

For  more  than  two  years  the  Lorain  er  editorial  staff  members  of  Akron 
Journal  has  been  one  of  the  23  dailies  (O.)  Times  Press  in  Editor  &  PuB- 
in  Ohio  that  have  cut  out  radio  col-  lishes  Oct.  1  it  was  erroneously  stated 
lunns  and  eliminated  trade  names  that  Donald  Stull  was  with  the  Co- 
from  programs,  and  that  paper’s  cir-  shocton  (O.)  Tribune.  Mr.  Stull  is 
culation  is  up  about  10%  over  what  it  still  unemployed, 
was  when  this  policy  was  established, 

Mr.  Hughes  said. 

Too  many  publishers  are  in  the 
radio  business  to  hope  to  solve  the 
problem  by  having  publishers  get  to- 
policy,  Mr. 


Afore  Convincing  Figures  From 


The  Housing  Problem 


AKRON! 


gether  on  a  common 
Hughes  said. 

John  H.  Galloway,  circulation  man¬ 
ager,  Columbus  Ohio  State  Journal, 
was  elevated  to  the  presidency  and 
George  W.  Hicks,  Columbus  Citizen, 
was  elected  vice-president.  Paul  W. 
Stiles,  Piqua  Call  was  chosen  a  direc¬ 
tor.  Eric  Macinnes,  Chillicothe 
Scioto-Gazette  was  re-elected  secre¬ 
tary-treasurer,  and  the  following  di¬ 
rectors  were  re-elected:  Harold  I. 
Paulson,  Youngstown  Vindicator- 
Telegram;  Charles  W.  Staab,  Cincin- 
7iati  Enquirer,  and  Smith  H.  Witter, 
Canton  Repository. 

Among  those  on  the  two-day  pro¬ 
gram  was  Clem  D.  O’Rourke,  circula- 


*  JrS-/67, 200,00 

/:x5/  357 r  ' 


A  recent  survey  conducted  by  the  Akron 
Beal  Estate  Board  with  the  cooperation 
of  the  Federal  Housing  Administration 
and  Post  Office  Officials  shows  .  .  . 


FOR  *AREA 


Dwelling  Units  Available  68,010 
“  0<‘cupie<l  66,400 

“  “  Vacant  1,610  or 


The  latest  government  figures  give  the  annual  Depart¬ 
ment  Store  sales  in  Washington,  D.  C,  as  $55,167,200.00. 

.\ccording  to  Media  Records,  for  the  first  nine  months 
of  1938. 

The  Star  carried  4,291,357  lines  of  Department  Store 
advertising  which  was  872,750  lines  MORE  than  was  car¬ 
ried  in  the  SECOND  and  THIRD  PAPERS  COMBINED. 

The  Department  Stores  are  enjoying  the  consistent  in¬ 
crease  of  a  prosperous  market — and  Washington  merchants 
give  ever  increasing  evidence  of  their  PREFERENCE  for 
THE  STAR. 

THE  STAR — Evening  and  Sundaj- — is  all  you  really 
need  in  the  Washington  Market. 


Dwelling  Units  Available  6.195 
“  '■  (Ktupied  6,119 

“  “  Vacant  76 


CUYAHOGA  FALLS: 

Dwelling'  Units  Available  .5,70.3 

“  “  Occupied  5,595 

“  “  Vacant  108  or  1.89% 

Normal  average  vacancies  in 
Metropolitan  Areas  run  be¬ 
tween  6  and  8%. 

•  Includes  Akron.  Barberton  and  Cuya¬ 
hoga  Falls. 

The  above  figures,  says  Mr.  Geo.  Missig. 
Secretary  of  the  Real  Estate  Board, 
shows  Akron  in  woeful  need  of  5,000 
to  6,000  new  homes. 

no  A  GOOD  SK1J.ING  JOB  IN  THE 

RF..SI'ONSIVK  AKKOX  .M.VKKET  .  .  . 
PL.M'E  VOl  K  ADVERTISING  IN  THE 
MEDIUM  THAT  GIVES  t'O.MPLETE 
COVERAGE  AT  ONE  DOW  COST. 


An  Associated  Press  Newspaper 
Member  Metropolitan  Sunday  Newspaper: 
North  American  Newspaper  Alliance 


•  The  Tribune  has  more  circulation, 
daily  and  Sunday,  than  any  other 
Chicago  newspaper, 
e  Advertisers  place  more  linage  in 
the  Tribune  than  in  any  other  Chi¬ 
cago  newspaper. 


JFith  Sundity  Morning  Edition 


New  York  Ofllec 
DAN  A.  CARROLL 
110  E  42nd  St. 


Represented  By 

STORY.  BROOKS  AND  FINLEY 


Chicatt  Office 
J.  E.  LUTZ 
Tribune  Tower 


WASHINGTON,  D.  C 
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—  and  90  dUi^ 


Fourth  quarter  of  the  year.  90  days  to 
go.  Most  football  games,  many  business 
profits  are  won  in  the  final  quarter.  And 
New  York  is  running  true  to  form. 

Things  are  looking  up.  When  New 
York  comes  back,  it  comes  back  fast— 
faster  than  the  rest  of  the  country.  Thus, 
many  firms  will  equal,  some  will  exceed 
their  last  year’s  figures. 

How  to  get  in  on  this  profitable  fourth- 
quarter  in  New  York?  Bear  in  mind  that 
the  New  York  Herald  Tribune,  big  factor 
in  the  current  New  York  upswing,  has 


its  biggest  9  months’  department  store 
linage  in  history — nearly  3  million  lines. 
And  department  stores  are  accepted  as 
closest  watchers  of  day-to-day  consumer 
habits,  most  sensitive  index  of  buying 
activity.  Bear  in  mind,  too,  that  now  as 
for  years,  the  New  York  Herald  Tribune 
is  second  among  all  American  newspa¬ 
pers  in  volume  of  national  advertising. 

When  New  York’s  Business  goes  over 
the  line  this  last  quarter,  much  of  the 
final  selling  push  will  be  the  power  of 
the  New  York  Herald  Tribune. 


Circulotion  of  the  New  York 
Herald  Tribune  is  currently 
reaching  more  fomilies  thon  moy 
be  found  in  entire  cities  of  size  of 
Cleveland,  Boston,  Los  Angeles. 


Jictalb 


:YORK 


^Tribune 


A  Ejirnptam  tuition  is  published  daily  iu  Paris 


Herold  Tribune  proportions  of 
62%  city  to  38%  sufeurfoon  circu¬ 
lation  conform  with  retail  sales 
more  closely  thon  any  other  New 
York  newspaper. 


CHICAGO,  DETROIT,  ST  LOUISi  Osborn,  Scolaro,  Meeker  &  Co.  •  BOSTONi  M.  L  Tyler  •  SAN  FRANCISCO, 
LOS  ANGELES,  SEATTLE,  PORTLANDi  Fenger-Hotl  Co.,  Ltd.  •  PARIS:  European  Edition,  New  York  Herald  Tribune 
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AT  AN  EXPENSE  of  $15.66,  C.  M. 

Long  and  J.  O.  Pickett,  printers  em¬ 
ployed  by  the  Muskogee  (Okla.) 
Phoenix,  have  cabled  Adolph  Hitler 
to  come  to  Muskogee  to  assist  the 
typographical  union  in  negotiating  a 
new  wage  and  hour  contract. 

"Your  recent  success  as  a  negotia¬ 
tor,’’  they  cabled,  “convinces  us  you 
are  the  man  for  the  job.” 

The  new  contract,  however,  will  be 
negotiated  next  March  and  Chancellor 
Hitler  presumably  will  have  plenty 
of  time  to  think  it  over. 

■ 

TREMENDOUS  SCOOP  on  New  Eng¬ 
land  hurricane  damage  buried  in 
personal  item  in  Advertising  Age: 

“Harold  Hastings,  the  busy  secy- 
mgr.  of  the  Adcraft  Club  of  Detroit, 
is  back  from  a  vacation  at  Boavertail, 
Jamestown  Island,  in  Narragansett 
Bay.  Harold  is  being  congratulated  by 
his  friends  that  he  left  Narragansett 
just  before  the  storm  swept  down 
which  dealt  destruction  to  everything 
in  New  England.” 

■ 

GRUESOME  anatomy  note  from 
Bronx  Home  News,  New  York: 
Misting  Labor  Agent  Found  Slain 
The  body  of  Jacob  Schulman, 

37,  Newark  Fur  Union  business 
agent,  who  disappeared  on  Sept. 

14  after  a  labor  meeting,  was 
found  in  a  clump  of  bushes  on 
the  outskirts  of  Summit,  N.  J. 
His  throat  had  been  cut  and  ap¬ 
parently  thrown  from  a  speeding 
car. 

■ 

YOUNGSTOWN  (O.)  Vindicator’s 
Greenford  correspondent  sent  this 
choice  social  item  which  got  into  the 
paper  recently: 

“Postmaster - went  to  Cleve¬ 

land  today  for  a  visit.  From  there,  he 
will  be  taken  to  the  Atlanta  peniten¬ 
tiary.” 

■ 

W’HEN  A  PRESS  association  story  on 
the  Texcis  Christian -Centenary  foot¬ 
ball  game  referred  to  “shoddy  fum¬ 
bling  in  tight  spots,”  the  college  pub¬ 
licity  service  broadcast  an  indignant 
denial  to  all  Texas  dailies  and  wire 
services. 

"There  was  nothing  shoddy  about 
T.C.U.’s  fumbles,”  Coach  Dutch  Meyer 
was  quoted  as  saying.  "They  were  all 
first-class  A-number-One  fumbles.” 

■ 

A  REXTENT  CL’TLINE  in  the  Gary 
(Ind.)  Post-Tribune  under  a  picture 
of  an  elderly  couple  celebrating  their 
fifty-fifth  wedding  anniversary  stated: 
“They  are  the  parents  of  five  sons  and 
six  grandchildren.’’ 
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NEWSPAPER 

FINANCING 


DAVIS  &  THOMPSON 

INCORPORATED 

Union  Trust  Bldg., 
Clovoland 
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PERHAPS  the  copy  reader  had  his 
tongue  in  his  cheek  when  he  edited 
an  item  recently  for  the  Back  Bay 
Leader,  Boston.  The  story  concerned 
the  graduation  exercises  of  the  New 
England  Institute  of  Anatomy,  Sani¬ 
tary  Science  and  Embalming,  and  the 
headline  read: 

28  PASS  STIFF 
EMBALMING  COURSE 

■ 

Editor  &  Publisher  will  pay  $2  for  each 
"Short  Take’’  accepted  and  published.  Those 
not  used  will  not  be  returned. 

■ 

Press  Urged  to  Uncover 
U.  S.  Foreign  Policy 

The  American  press  “needs  to  throw 
much  more  light  on  U.  S.  foreign 
policy”  and  in  this  function  may  be 
“more  valuable  to  American  democ¬ 
racy  than  radio,  for  radio  may  stand 
in  too  much  fear  of  governmental  con¬ 
trol  and  punishment,”  Professor  Clyde 
R.  Miller,  director  of  the  Institute  for 
Propaganda  Analysis,  declared  Oct. 
13  in  New  York.  Prof.  Miller  spoke 
at  the  Town  Hall  Club  before  the  New 
York  Business  Paper  Editors. 

“While  the  American  Press  and 
radio  have  covered  themselves  with 
distinction  in  revealing  the  propaganda 
of  the  written  and  spoken  word  in  the 
recent  European  crisis,  there  is  still 
a  big  job  to  be  done  in  uncovering 
what  went  on  behind  the  scenes  in 
foreign  offices.”  Prof.  Miller  said.  The 
inside  story  of  President  Roosevelt’s 
appeals  to  Hitler  and  Mussolini  also 
should  be  told,  he  added. 

"To  reveal  sources  and  motives  is  a 
right  as  well  as  an  obligation  of  press 
and  radio,”  he  said.  “Propaganda  of 
the  written  and  spoken  word,  no  mat¬ 
ter  how  much  we  may  dislike  it, 
should  not  be  suppressed.  If  it  is  not 
suppressed,  if  it  meets  with  coimter- 
propaganda,  we  have  a  chance  to  study 
all  views  and  make  up  our  own  minds. 
What  is  insidious  is  a  censorship  which 
prevents  citizens  from  knowing  what 
is  going  on.  I  do  not  subscribe  to  the 
policy  that  our  newspapers  should  fol¬ 
low  the  wishes  of  public  officials,  even 
those  dealing  with  foreign  policy,  and 
withhold  from  the  public  news  on 
their  request.” 

E.  c.  segar'dies 

Santa  Monica,  Cal.,  Oct.  13. — Elzie 
Crisler  Segar,  creator  of  “Pojieye  the 
Sailor,”  died  today  at  his  home  here. 
Segar,  who  had  been  ill  several 
months,  lapsed  into  a  coma  last  night. 
His  illness  was  described  as  a  rare 
ailment  affecting  the  spleen.  King 
Features  Syndicate  announced  that  his 
strip  and  page,  "Thimble  Theatre, 
Starring  Popeye,’’  will  be  continued. 


Address  Wanted 

James  Skewes,  formerly  managing  edi¬ 
tor  of  the  old  Miltcaukee  Daily  Netcs. 


In  1937* 

the  Retail  Sales  Volume 
in  the  Cleveland 
2-for-1  market  was 
$463,584,21  3.29 

(*39  weeks) 

You  can  cover  this 
rich  market  at  ONE 
low  cost  through  the 

CLEVELAND  PLAIN  DEALER 

CU'i'chintt s  ffoHir 


More  Boston  Transcript 
Changes  by  O'Brien 

(By  telegraph  to  Editor  &  Publisher) 

Boston,  Oct.  11 — Lincoln  O’Brien, 
publisher,  Boston  Evening  Transcript. 
speaking  today  before  the  Advertisers 
Club  of  Boston  on  the  revivication  of 
his  paper,  stated  that  it  would  remain 
“mainly  conservative  and  Republican’’ 
but  with  more  liberal  leanings  than 
before.  “We  are  staying  in  the  intel¬ 
lectual  field  but  are  attempting  to 
appeal  to  a  broader  cross  section  of  the 
white  collar  class,”  he  said. 

He  said  all  new  money  invested  in 
the  Transcript  would  be  devoted  to 
building  up  the  paper  by  employment 
of  more  and  better  brains  and  new 
equipment  rather  than  tearing  it  down 
by  cutting  expense.  The  new  roto¬ 
gravure  section,  making  its  debut  Oct. 
12,  is  intended  to  tell  stories  in  pic¬ 
tures,  he  explained,  other  than  present 
a  diversification  of  imrelated  photos. 
He  said  it  is  now  the  paper’s  policy 
to  “tell  the  news  story  quickly,  simply 
and  factually”  and  that  classification 
of  news  under  label  heads  was  the 
first  step  in  that  direction.  European 
news  will  get  more  space  than  local 
murders. 

Among  new  personnel  changes  an- 
noimced  by  O’Brien  were  Frederick 
H.  Brandenburg,  of  the  local  advertis¬ 
ing  department,  promoted  to  adver¬ 
tising  manager;  Alexander  J.  Murray, 
formerly  with  Pittsburgh  Press,  Cape 
Cod  Colonial  and  Providence  Star- 
Tribune,  now  circulation  manager: 
William  Pond  returning  as  national 
advertising  manager;  Hugh  Carter, 
formerly  with  Sears,  Roebuck,  now 
on  advertising  staff;  and  William  G. 
Dooley,  associate  editor,  formerly  art 
critic  and  antiques  editor. 

Henry  T.  Claus  continues  as  edi¬ 
tor. 


PLANNED 

PROMOTIO 


.  .  .  gets  teachers’ 
business  for 
91  local  advertisers 


•  12,000  state  teachers  visit 
Oklahoma  City  every  other  year 
for  their  annual  Oklahoma  Edu¬ 
cational  Association  meeting. 

Oklahoman  and  Times  Teach¬ 
ers  Sections  have  become  a 
regular  feature  of  these  meet¬ 
ings.  They  have  the  merchant's 
approval  because  they  sell 
merchandise. 

Take  1938,  for  instance,  91  local 
advertisers  used  32,242  lines  of 
advertising  to  tell  Oklahoma's 
teachers  what  and  where  to 
buy. 


THE  DAILY  OKLAHOMAN 
OKLAHOMA^CITY  TIMES 

Oklahoma  (2iLf 

R.pt....l.li..  -  Tk.  K.lt  !•«. 


IAEA’s 

Christmas  Strip 
for  Children 


An  illuslraled  slorv  that  has 
all  ihc  aimosphcrc  of  Santa 
Claus  and  7  oxland 
plus  an  unusual  human  inter¬ 
est  angle. 


30  CHAPTERS 

Starting  Monday,  Nov.  21 
Ending  Saturday,  Dec.  24 


This  Christmas  strip  comes 
to  NEA  client  papers  at  no 
extra  cost! 


Don’t  be  left  out  in  the 
cold  for  all  of  the  unusual 
features  and  background 
material  you  need  to 
publish  a  complete  news¬ 
paper.  Investigate  the 
NEA  FULL  SERVICE 
BUDGET! 
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NEUU  VORK 

CLEVELAND 

SAN  FRANCISCO 


The  A  B  C  of, 
Investments 


A  Stock  Datagrams  fill  that  1 
want  of  investors  for  condet 
but  complete  fact  and  figure  sti 
of  America's  leading  corporation 
vestors  are  beginning  to  realize 
by  obtaining  from  an  unbiased  s 
the  basic  facts  that  determine  v 
it  isrnow  possible  to  eliminate  m 
the  guesswork  from  investing.  ^ 

B  Datagrams  give  the  financ 
up  of  the  corporation  or 
with  book  volue  per  share,  net 
capital,  line  of  business,  the  h 
record,  type  of  management 
pects  and  other  essential  info 
that  will  help  to  give  the  inve 
true  picture  of  the  company 
included  with  each  Datagr- 
is  a  chart  showing  annual  ec 


Distinguished 


BLACK 


WINTER  COATS 


Three  simple  styles  with  ingeni¬ 
ously  mounted  fur  collars;  and 


(est  Car  in 

AT  THE  10\ 


A  MONTH,' 
1937  MODE 
DEALER.  A! 


proaches  tr 

1938  CRUSE  FI 

both  your  < 

NEW  appearance —Distinctive  sti  modern  Str 

pletely  new  from  grille  to  tail  light. 

NEW  EASY-ACTION  SAFETY  BRAK  IHTE 

stops  with  about  one-third  less  brake 

NEW  ALL-STEEL  BODIES -Steel  toL_--*— ^ 
welded  into  strong  single  unit.  Safety  Gloss  all  around. 

-•  •'•MTC  _ Handsome  hardware  and  finer 


FOR  LOW-COST 
AD  COMPOSITION 

★  Note  the  wide  range  and  variety  of  type 
faces  reproduced  on  this  page— all  obtain¬ 
able  from  one  Intertype,  without  magazine 
replacements. 

★  With  such  a  large  number  and  diversity 
of  types  available  on  each  machine,  and 
with  quick,  often  instantaneous  changes  from 
one  type  to  another,  modern  Streamlined 
Intertypes  produce  display  composition  with 
less  copy-cutting,  less  handling  of  slugs  and 
proofs,  and  at  a  speed  which  closely  ap¬ 
proaches  the  speed  of  "straight  composition. 

★  For  low-cost  ad  and  head  composition  . . . 
for  faster  production  and  better  service  to 
both  your  advertisers  and  readers  . . .  install 
modern  Streamlined  Intertypes. 
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TELL  INDUSTRY'S  STORY  TO  THE 
READERS  OF  AMERICA'S 
NEWSPAPERS 


Boston  Globe  •  Chicago  Tribune 
Cincinnati  Enquirer  •  Cleveland  Press 
Fall  River  Herald  News  •  Gannett 
Newspapers  •  Harrisburg  Patriot  &  News 
Johnstown  Democrat  •  Johnstown  Tribime 
Louisville  Courier-Journal  •  Louisville 
Times  •  New  York  Sun  •  Pittsburgh  Press 
Scranton  Times  •  Washington  Star 
Westchester  Newspapers 


Photos  by  New  York  Life  Insurance  Co.,  Massachusetta 
Mutual  Life  Insuranre  Co.,  Keystone  View  Co.  of  N.  T 
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THE  CASE  AGAINST  ABC  MAPS 

NEWSPAPER  MEMBERS  of  the  Audit  Bureau  of 
Circulation  will  consider  in  annual  meeting 
next  week  the  addition  of  maps  to  the  Publishers’ 
Statements.  They  have  had  before  them  several 
specimen  maps  and  a  series  of  questions  asked  by 
the  A.B.C.  directors  to  determine  the  trend  of 
newspaper  and  advertiser  opinion  on  the  question 
and  they  have  evolved  several  views  not  directly 
covered  by  those  questions. 

In  recent  issues  (Sept.  24,  Oct.  1)  we  commented 
on  the  map  proposal.  We  put  forward  the  thought 
that  inclusion  of  the  maps  set  up  a  new  "yard¬ 
stick”  for  the  measurement  of  circulation — a  yard¬ 
stick  which  we,  and  others,  believed  might  be  to 
the  disadvantage  of  newspapers.  Also  cited  was  the 
obvious  fact  that  the  maps,  as  proposed,  did  not 
accomplish  much  more  for  the  advertiser's  in¬ 
formation  than  the  present  statements  and  au¬ 
dits.  Of  current  interest,  we  mentioned  the  added 
expense  of  the  map  service  at  a  time  when  norma! 
publishing  costs  are  a  major  problem. 

To  those  arguments  can  be  added  others  of 
deeper  significance.  It  is  elementary  that  a  map 
emphasizes  the  data  on  which  it  is  based,  mini¬ 
mizing  all  accompanying  information.  The  data 
suggested  for  this  particular  map  represents  a 
method  of  circulation  analysis  and  of  presentation 
of  newspapers  as  an  advertising  medium,  basically 
contrary  to  the  one  which  has  been  proven  sound 
by  newspa{)er  experience. 

Newspaper  advertising  moves  goods  off  dealers’ 
shelves,  whether  the  dealer  or  the  manufacturer 
sponsors  the  campaign,  because  newspapers  are 
read  by  a  high  percentage  of  the  possible  cus¬ 
tomers  in  an  area  possessing  a  community  of  in¬ 
terest  and  convenient  distribution  facilities.  From 
this  area  people  come  habitually  to  the  news¬ 
paper’s  city  to  make  their  retail  purchases.  "Trad¬ 
ing  areas”  are  units  which  vary  widely,  with  the 
services  or  merchandise  offered,  and  it  is  obvious 
that  the  area  from  which  newspaper  advertising 
attracts  retail  trade  need  not  correspond  at  all 
with  the  distribution  territories  set  up  by  national 
advertisers.  The  area  from  which  people  respond 
regularly  to  newspaper  advertising  corresponds, 
or  should,  to  the  “retail  trading  zone”  of  most 
cities.  It  is  a  composite  area  of  all  stores  regularly 
serving  the  community,  and  it  should  not  be  ex¬ 
pected  to  correspond  with  the  distribution  ar¬ 
rangements  of  national  manufacturers. 

In  this  rough  approximation  of  composite  retail 
trading  zones,  we  have  had  a  fair  and  fixed  basis 
of  comparison  of  circulation  fitting  the  needs  of 
varying  typos  of  advertisers.  The  druggist, 
butcher,  grocer,  etc.,  are  interested  in  intensive 
city  coverage.  The  department  store  wants  to 
know  about  coverage  throughout  the  area  from 
which  it  draws  its  daily  trade.  Circulation  beyond 
these  limits  is  of  occasionally  important  interest 
to  these,  and  of  daily  importance  to  others. 

It  is  the  latter  group,  the  smallest  in  numbers 
and  in  volume  of  newspaper  patronage,  which 
seems  to  be  particularly  concerned  in  the  map 
service.  They  use  magazines,  and  can  show  cir¬ 
culation  analyses  by  counties;  outdoor  advertising 
can  furnish  the  same  information;  radio  broadcast 
statistics  are  figured  on  the  county  coverage  basis. 
By  analogy,  it  is  assumed  that  newspapor  circula¬ 
tion  can  be  fitted  into  this  coverage  mosaic,  as  a 
means  of  convincing  the  retail  outlets  of  these 
national  advertisers  that  the  advertising  cam¬ 
paign  is  thorough  and  intensive.  ’The  maps  may 
be  intended  for  this  purpose,  though  in  our  opin¬ 
ion,  they  fall  short  of  accomplishing  it. 

Acceptance  of  that  concept  of  advertising  sub¬ 
ordinates  the  fundamentally  sound  doctrine  that 
newspapjers  are  the  basic  advertising  forces  in 
their  own  area.  It  admits  that  they  are  more  use¬ 
ful  as  part  of  a  group  over  a  large  area  than  in 
intensive  coverage  of  their  own  particular  fields — 
an  admission  which  is  certainly  not  justified  by 
the  facts.  It  is  a  long  step  backward  to  the  days 
before  a  generation  of  advertisers  had  been  con¬ 
vinced  that  newspap)er  advertising  was  the  most 
economical  and  the  least  wasteful  use  of  an  ap¬ 
propriation.  On  that  ground  alone,  it  should  be 
forcefully  combatted. 

Another  weakness  in  the  proposal  now  before 


For  the  l,or<l  is  our  judge,  tlie  l.ord  is  our  law- 
giver,  llie  Lord  is  our  King;  he  \«ill  save  us.  Isaiah 
XWIII;  22. 


the  members  is  that  the  distribution  by  counties 
is  to  be  shown  on  the  basis  of  the  county  break¬ 
down  in  the  annual  audits.  This  was  convenient 
and  natural,  but  it  is  also  fallacious.  The  county 
figures  in  the  audit  are  gross,  not  net  paid;  they 
are  not  six-month  or  12-month  averages,  but  the 
figures  for  one  selected  day  in  the  audit  period, 
and  they  may  greatly  exceed  the  net  paid  totals 
in  statements  and  audits.  To  illustrate  and  em¬ 
phasize  these  one-day  figures  with  a  map  will 
minimize  and  eventually  destroy  the  importance 
of  the  net  paid  circulation  up)on  which  the  A.B.C. 
was  constituted.  Net  paid  circulation  is  the 
heart  of  the  newspap)er  advertising  structure;  if 
gross  figures  supplant  it  in  the  sp)ace- buyer’s 
mind,  we  are  back  to  the  1913  conditions  which 
brought  about  the  A.B.C. 

If  visualization  of  newspaper  circulation  by 
maps  will  help  sp>ace-buyers  to  an  accurate  ap¬ 
praisal  of  newsp}ap>er  advertising  values,  we  are 
for  it.  So  are  the  majority  of  newsp)ap)er  pub¬ 
lishers.  We  do  not  believe  that  accurate  valua¬ 
tions  will  be  aided  by  the  proposal  in  its  present 
form.  ’The  long-range  tendency  of  that  proposal 
will  be  to  minimize  the  place  of  the  newsp)ap)er  in 
the  national  advertising  program.  The  imme¬ 
diate  effect  is  to  replace  the  net  paid  standard 
with  a  set  of  gross  figures,  leading  to  abuses  that 
might  destroy  the  value  of  A.B.C.  membership. 
We  recommend  again  that  the  map  proposal  be 
returned  to  the  A.B.C.  board  for  further  con¬ 
sideration. 

DIETRICK  LAMADE 

EARLY  SUNDAY  MORNING,  Oct.  9,  there  passed 

over  the  Great  Divide  the  sweet  spirited 
Dietrick  Lamade,  owner  and  publisher  for  more 
than  half  a  century  of  Grit,  a  unique  weekly 
“family  newspaper,”  now  reaching  600,000  homes 
each  week  in  more  than  16,000  communities. 

The  story  of  the  rise  of  this  young  German  im¬ 
migrant  boy  to  a  position  of  power  and  influence 
in  his  community  and  nationally  reads  like  a  fairy 
tale  and  is  one  of  the  romances  of  American  Main 
Street  publishing. 

Born  in  1859  in  Goelshausen,  Baden,  young 
Dietrick  Lamade  was  brought  to  America  at  the 
age  of  eight  as  one  of  a  family  of  eight  children. 

A  year  and  a  half  after  arrival  in  Williamsport, 
Pa.,  the  father  died  and  the  day  after  his  passing 
the  ninth  child  was  born  to  Mrs.  Lamade.  Dietrick 
and  three  of  his  brothers  and  a  sister  quit  school 
and  took  jobs — ^Dietrick  as  an  errand  boy  in  a  re¬ 
tail  store.  Later  he  became  a  printer’s  devil, 
working  in  several  shops.  His  total  formal  school¬ 
ing  covered  only  about  three  years. 

In  1882  he  was  assistant  foreman  of  the  Wil¬ 
liamsport  Daily  Sun  and  Banner  and  for  a  year 
had  charge  of  the  comptosition  and  make-up  of 
Grit,  designed  by  its  then  owner  as  a  humorous 
Saturday  supplement  of  the  Sun  and  Banner. 

At  the  age  of  25,  married  and  the  father  of  two 
children,  he  acquired  with  the  help  of  two  asso¬ 
ciates  the  Grit  Magazine  having  1,500  circulation, 
and  at  the  same  time  a  defunct  printing  shop. 
This  required  $1,500  and  all  of  it,  with  the  excep¬ 
tion  of  Dietrick  Lamade’s  savings  of  $150  was  rep¬ 
resented  in  loans  and  notes. 

Out  of  the  trials  and  tribulations  of  the  early 
days,  Lamade  decided  that  in  his  career  he  would 
strive  to  emulate  the  Christian  virtues  his  mother 
had  inculcated  into  her  little  flock  and  took  as  his 
life  motto — “Difficulties  show  what  men  are.” 

Building  up  the  paper  was  a  slow,  hard  task. 
There  were  eight  changes  in  partners,  but  Mr. 
Lamade  held  tenaciously  to  the  control,  and  his 


I  A  L 

constancy  of  purpose  finally  won  large  financial 
rewards. 

His  editorial  goal  was  and  is  the  controlling 
policy  of  Grit  today,  namely: 

is  tlevotctl  to  the  interests  and  welfare  of 
the  American  i>eople,  seeking  to  inform,  entertain, 
and  teach  highest  moral  and  social  principles,  to  the 
end  that  it  may  exert  an  elevating,  refining  force 
on  its  readers,  gradually  improving  thought  and  in¬ 
spiring  achicveiuent.** 

At  a  banquet  of  Grit  employes  some  years  ago 
Mr.  Lamade  developed  still  further  his  public  ser¬ 
vice  aspirations  for  Grit — ^he  said: 

“I'lurc  i>  one  thing  I  want  to  suggest  to  the 
inemhers  of  (irit  etlitruial  department.  It  i>  thi'-: 

Ket  us  always  ket‘p  (irit  from  being  |>t‘s'iimistic,  and 
let  us  avoid  printing  those  things  which  are  calcu¬ 
lated  to  distort  the  mind  of  our  readers  and  make 
them  ft'cl  at  odds  with  the  world.  Let  us  do  nothing 
that  will  encourage  fear,  worry,  temptation,  and  other 
forms  of  human  weakness.  Let  us  make  every  issue 
of  (Irit  ring  (he  joy  Ik.*1Is  of  life.  Wherever  |K)ssi- 
hlc.  let  us  suggest  |K‘ace  ainl  go«Hl  will  to  men.  I-et 
us  give  our  readers  outrage  ami  strength  f<»r  their 
daily  tasks,  and  let  us  try  to  put  happy  thoughts. 
g«MHl  cheer  and  c«mtentment  into  their  hearts.** 

Dietrick  Lamade  was  a  contemporary  of  the  late 
Victor  Lawson,  W.  L.  McLean  and  Melville  E, 
Stone.  He  was  closely  associated  with  these  men 
in  the  early  press  association  struggles  and  for 
many  years  had  been  a  member  of  the  Associated 
Press  and  for  a  long  time  also  a  member  of  the 
ANPA. 

'The  funeral  was  held  on  Tuesday  in  St.  Mark's 
Lutheran  Church  and  brought  together  in  one 
group  the  240  employes  of  Grit  and,  in  a  later 
service,  a  multitude  of  friends  including  the  lead¬ 
ers  of  the  press  and  community  life  of  Williams¬ 
port. 

Here  was  a  man,  who,  in  his  daily  life,  exem¬ 
plified  the  Christian  attributes,  love  of  mercy  and 
justice — a  man  who  in  the  words  of  the  old  testa¬ 
ment  prophet — walked  humbly  with  his  God. 

And  so  they  laid  him  away  in  the  family  burial 
plot  on  the  brow  of  a  hill  overlooking  the  city  he 
loved,  which  he  had  helped  to  build,  and  which 
had  honored  him.  The  world  is  poorer  for  his 
departure.  He  will  'be  greatly  missed.  What  a 
heritage  he  has  left  to  his  worthy  sons! 

To  his  wife  and  the  members  of  his  numerous 
family  Editor  &  Publisher  extends  a  sincere  ex¬ 
pression  of  deepest  sympathy. 

SEPTEMBER'S  GAIN 

NEWSPAPER  ADVERTISING  surged  upward  in 
September  to  a  volume  that  is  more  happily 
comparable  with  1937  figures  than  the  record  d 
any  previous  month  this  year.  The  total  is  still 
11.4%  behind  September,  1937  volume,  a  loss 
traceable  directly  to  the  decline  in  automotive 
copy.  General  advertising,  according  to  Media 
Records,  was  almost  20%  behind  the  September, 
1937,  mark,  but  even  that  is  an  improvement.  De¬ 
partment  store  volume  was  practically  up  to  last 
year. 

The  retail  showing  is  remarkable,  considering 
that  the  populous  Elastern  seaboard  was  drenchefl 
with  heavy  rains,  including  an  unprecedented  hur¬ 
ricane,  for  periods  ranging  from  five  days  to  more 
than  a  week.  In  some  New  England  cities  busi¬ 
ness  was  at  a  standstill  for  several  days  followins 
the  big  storm,  and  normal  conditions  are  only 
now  being  restored  over  large  areas. 

That  general  advertising  did  not  more  nearly 
equal  the  retail  gains  was  in  part  due  to  the 
threat  of  world  war  which  overhung  most  of 
September.  Automotive  advertising  picked  up  * 
bit  from  its  low  point  of  the  summer — a  record 
low,  by  the  way — and  is  expected  to  form  a  larger 
proportion  of  newspaper  volume  for  the  remainder 
of  the  year.  The  success  of  Buick,  largely  through 
newspaper  advertising,  has  been  the  dominant 
note  in  the  automotive  field  this  year  and  should 
attract  imitation. 

The  whole  picture  is  distinctly  better  than  it 
has  been  for  12  months.  The  trend  is  again  up¬ 
ward,  no  matter  how  slightly,  and  it  should  be 
encouraged  and  accelerated  by  the  intelligent  d* 
forts  of  all  interested  in  newspaper  welfare. 
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^^increasingly  popular 
with  publishers  .  .  . 


and  South  America  before  returning 

to  Cuba  to  build  a  new  plant  for  his  F OL 

newspaper. 

Frank  R.  Moses,  publisher,  Marshall  _ 

;  GLASS,  pub-  (Mich.)  Evening  Chronicle,  has  been 
(  (Va.)  News  and  appointed  to  the  se^ice  committee  of  CLIFF 
r  thc  city,  which  works  in  co-operation  uct. 

RnKsr,  Mnsc.  nl  Calhoun  coutity  Unit  of  thc  editors 

Sew  yS  a?e  Kellogg  Health  Foundation.  Mail.  1 

the  recipients  of  Frank  M.  Sparks,  editor.  Grand 
the  Roosevelt  Rapids  (Mich.)  Herald,  was  elected  to 
Medals  for  1938  the  Michigan  Tourist  &  Resort  board 
for  “distin-  of  directors  in  Muskegon,  Oct.  7. 
guished  service  George  Averill,  publisher,  Birming-  gag^gj. 
in  the  adminis-  ham  (Mich.)  Eccentric;  George  A.  ^gg^g 
tration  of  public  Osborn,  publisher  of  the  Sault  Ste. 
office.”  The  Marie  Neivs,  and  Lee  A.  White,  pub-  gg^^bi 
award,  estab-  lie  relation  director  of  Detroit  News, 
lished  in  1923,  is  are  members  of  a  state  commission  of 
given  annually  reform  and  modernization  of  govern- 
to  a  person  who  ment  recently  named  by  Gov.  oiany 
has  distin-  Murphy. 

Roy  W.  Brown,  for  more  than  30  g^j. 
years  one  of  the  leading  newspaper 
executives  in  Vancouver,  B.  C.,  has  j.gpoj.’t 
joined  the  Vancouver  Sun  as  edi-  ^ 

torial  director.  He  is  re-entering  ac- 
tive  newspaper  work  following  his  ggy^^ 
retirement  last  May  as  editor  of  the 
Vancouver  Daily  Province  with  which 
he  was  associated  for  approximately  a, 

25  years.  P.  J.  Salter,  president  and 

.  -  vr  —  snmp 


PERSONAL 

MENTION 


^‘closer  to  the  city  room 
than  any  of  his  columnist 
colleagues  .  .  . 


a  social  force 


a  superb  craftsman 


Sen.  Carter  Glass 

guished  himself 
in  certain  fields  associated  with  the 
career  of  former  President  Theodore 
Roosevelt.  The  awards  will  be  pre¬ 
sented  Oct.  27  at  a  dinner  at  the 
Roosevelt  House,  the  Roosevelt  birth¬ 
place,  28  E.  20th  St.,  New  York,  mark¬ 
ing  the  80th  anniversary  of  Theodore 
Roosevelt’s  birth. 

Grove  Patterson,  editor,  Toledo  .  ,  . 

Blade  was  awarded  the  Gold  Cross  general  manager  of  the  Sun  an- 
of  Merit,  highest  honor  of  the  Polish  nounces  that  Mr.  Brown  will  take 
Government,  Oct.  10  in  the  New  Secor  general  charge  of  the  news  and  edi- 
Hotel,  Toledo,  at  a  dinner  and  cele-  torial  direction, 
bration  attended  by  1,200  persons. 

The  medal,  conferred  by  Dr.  Karol 
Ripa,  Pittsburgh,  Polish  consul-gen¬ 
eral,  was  the  second  ever  presented 
to  an  American.  The  award  was 
made  for  his  friendship  and  assistance 
to  the  Polish  people. 

James  M.  Thomson,  publisher.  New 
Orleans  Item  and  Tribune  on  a  recent 
vacation  trip  visted  several  middle 
western  states. 

Charles  E.  Sevigny,  president  and 
treasurer,  Fall  River  (Mass.)  Herald 
News,  is  a  member  of  the  Fall  River 
“Sales  Mean  Jobs”  Crusade  Commit¬ 
tee  for  October. 

J.  S.  Woodson,  associate  editor, 

Sioux  City  Journal  and  president  of 
American  Interprofessional  Institute 
addressing  its  15th  annual  convention 
in  Milwaukee,  Oct.  7  asked  for  a  bet¬ 
ter  understanding  of  the  newspaper¬ 
man. 

George  H.  Lyon,  editor,  Buffalo 
(N.  Y.)  Times,  and  Earl  Gaines,  busi¬ 
ness  manager,  spoke  briefly  at  a  re¬ 
cent  buffet  supper  and  party  given  for 
the  entire  personnel  of  the  Times. 

Rudy  Vallee  and  Mayor  Thomas  L. 

Rolling  were  guests.  Harry  Pocock, 
local  advertising  manager,  was  master 
of  ceremonies. 

Frank  Howe,  editor,  Bennington 
(Vt.)  Banner,  celebrated  his  68th 
birthday  last  week.  It  also  marked 
his  50th  year  in  the  newspaper  busi¬ 
ness  at  Bennington. 

Fred  L.  Rentz,  president  and  man¬ 
aging  editor,  New  Castle  (Pa.)  News, 
h^  been  selected  by  a  citizen’s  com¬ 
mittee  as  the  city’s  distinguished  citi¬ 
zen  and  will  be  so  honored  Nov.  1 
when  Citizen’s  Day  is  celebrated. 

H.  P.  Duchemin,  K.C.,  managing  di¬ 
rector,  Sydney  (N.  S.)  Post-Record 
and  president  of  Canadian  Press  in 
an  address  on  “Our  Free  Newspapers” 
delivered  before  the  Canadian  Club 
at  London,  Ont.,  Oct.  5  said  that  press 
control  laws  “sterilze  the  soil  from 
which  democracy  derives  its  sus¬ 
tenance.”  Mr.  Duchemin  represented 
the  Canadian  Press  in  its  successful 
appearance  recently  before  the  Privy 
Council,  in  opposition  to  the  Alberta 
Press  Act. 

Cristobal  Diaz, 


In  The  Business  Office 


ANDREW  JOYNER,  JR.,  general 
manager  of  Greensboro  (N.  C.) 

News  and  Record,  will  deliver  the  ad- 
dress  of  wel¬ 
come  to  dele¬ 
gates  at  the  19th 

^annual  conven¬ 
tion  of  the  Mid- 
Atlantic 


WESTBROOK 

PEGLER 


H  Circu¬ 

lation  Managers’ 
Assn.,  Oct.  16,  17 
and  18  at  the 
O’Henry  Hotel, 
Greensboro.  W. 
T.  Corbin,  cir¬ 
culation  m  a  n  - 
ager  of  Greens¬ 
boro  News  is 
Andrew  Joyner,  Jr.  convention  host. 

Paul  C.  Smith,  general  manager, 
San  Francisco  Chronicle,  this  week 
was  mediating  the  tieup  of  San  Fran¬ 
cisco  warehouses  in  a  dispute  with 
Committee  of  Industrial  Organization 
unions  as  the  result  of  an  editorial 
printed  Oct.  5.  Commenting  on  se- 


The  quotations  above  are  from 
an  article  in  the  current  Scrib¬ 
ner  s  about  Pegler. 

One  more,  this  concerning  Peg- 
lcr‘s  columns  themselves,  is  rele¬ 
vant — 


lection  of  Mr.  Smith  as  mediator,  the 
San  Francisco  News,  Scripps-Howard 
paper,  said  editorially:  “Under  the 
circumstances,  Mr.  Smith’s  action  is 
to  be  doubly  commended.  Perhaps 
the  time  has  come  when  success  in 
negotiations  may  be  brought  about  by 
a  citizen  as  impartial  and  as  jealous 
of  his  city’s  welfare  as  a  newspaper 
executive  should  be.” 

E.  Lansing  Ray,  Jr.,  secretary,  St. 
Louis  Globe-Democrat,  is  now  pres- 
(Continued  on  page  22) 


Last  Monday’s  Time  also  presents 
posies  to  Pegler,  upon  the  new 
collection  of  his  columns  just 
published  in  book  form.  Time 
speaks  of  “his  brisk,  integrated 
sentences,”  finds  that  he  “applies 
himself  to  presidents  and  peanut 
vendors  with  equal  zeal  and  skill,” 
calls  “the  universe  his  beat.” 


THRILLS 


LOVE 


ACTION 


are  all  combined  to  make 


CHARLIE  CHAN 


That  Pegler’s  column  runs  today 
in  116  papers,  totaling  six  million 
circulation,  gives  substance  to 
these  superlatives.  And  sample 
columns  will  do  the  same.  Would 
you  like  to  see  some?  We  will 
gladly  send  them. 


the  ideal  mystery  strip 

The  daily  strip  and  Sunday  feature  (half  page)  will  be  re¬ 
leased  October  30.  Among  the  papers  which  have  already 
ordered  are  the 

Milwaukee  Journal  St.  Paul  Pioneer  Press 

Harrisburg  Telegraph  Detroit  News 

El  Universe,  Guayaquil,  Ecuador  Washington  Star 
Honolulu,  Star-Bulletin  Philadelphia  Inquirer 

Dallas  News  Indianapolis  News 

Los  Angeles  Times  Richmond  Times-Dispatch 
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.  vice-president  and 
assistant  publisher  of  El  Pais,  Ha¬ 
vana,  Cuba,  recently  visited  the  Jer¬ 
sey  City  (N.  J.)  Jersey  Journal.  Mr. 
Diaz  is  completing  a  tour  of  North 
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ident  of  the  Advertising  Club  of  St. 
Louis.  He  had  been  acting  president 
for  six  months  and  was  recently 
elected  to  a  full  term  at  the  board’s 
annual  meeting. 

Neil  S.  Purdy,  advertising  manager, 
Battle  Creek  (Mich.)  Moon-Joumal, 
has  been  elected  chairman  of  Calhoun 
County  Democratic  committee.  Frank 
R.  Moses,  publisher,  Marshall  (Mich.) 
Evening  Chronicle,  is  a  vice-chair¬ 
man. 

George  C.  Biggers,  business  man¬ 
ager,  Atlanta  Journal,  addressed  the 
Atlanta  Advertising  Club  Oct.  12,  dis¬ 
cussing  “The  South  As  America’s  No. 
1  Economic  Opportunity  Rather  Than 
the  Country’s  No.  1  Economic  Prob¬ 
lem”. 
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Warren  P.  Fehlman,  advertising 
manager.  Southern  California  district. 
Pacific  Coast  edition  of  Wall  Street 
Journal,  has  joined  the  Darwin  H. 
Clark  Agency,  Los  Angeles,  as  ac¬ 
count  executive.  Albert  F.  Couderc, 
who  has  been  with  the  Wall  Street 
Journal’s  San  Francisco  advertising 
staff  for  four  years,  has  been  trans¬ 
ferred  to  the  Los  Angeles  office. 

T.  A.  Birmingham,  circulation  man¬ 
ager,  Janesville  (Wis.)  Gazette  was 
host  at  a  dinner  recently  held  in  Lake 
Mills,  Wis.,  with  agents  and  carriers 
of  the  daily  from  nearby  communities 
as  guests. 

Leo  P.  Glahn,  circulation  manager, 
Bartlesville  (Okla.)  Examiner,  has 
resigned  to  join  the  U.  S.  Railway 
Postal  Service. 

Leonard  Tremblay  has  been  named 
circulation  manager  of  Le  Soleil  and 
L’Evenement,  Quebec,  succeeding  P. 
A.  Robitaille,  who  has  joined  Le  Jour¬ 
nal  as  contest  director. 

Charles  Mosher,  formerly  with  the 
Aurora  (Ill.)  Beacon-News  advertis¬ 
ing  department,  has  been  named  ad¬ 
vertising  manager  of  Janesville 
(Wis.)  Gazette. 

Jack  McLean,  of  the  Regina  (Sask.) 
Leader-Post  advertising  staff,  has  re¬ 
signed  to  join  the  Prairie  Airways  of 
Saskatchewan. 

Harold  Marshall  has  joined  the 
New  York  Times  promotion  depart¬ 
ment  copy  staff.  Formerly  with  the 
Mailograph  Company  in  a  similar 
capacity,  Mr.  Marshall  has  also  been 
with  the  advertising  departments  of 
L.  Bamberger  &  Co.,  Macy’s  and 
Bloomingdale’s. 

Miss  Letitia  Filion  is  now  circula¬ 
tion  manager,  Le  Journal,  Quebec, 
succeeding  Paul  E.  Plante  who  has 
joined  the  Quebec  offices  of  the  Pru¬ 
dential  Life  Insurance  of  London. 

T.  H.  Frazier,  formerly  with  the 
New  York  Herald  Tribune  national 
advertising  department  and  national 
advertising  manager  of  New  York 
Post,  has  joined  Westchester  News¬ 
papers,  Inc.,  representing  the  Mount 
Vernon  (N.  Y.)  Daily  Argus. 

Emil  G.  Stankey  has  joined  the 
Traffic  World,  Chicago,  advertising 
department.  Mr.  Stankey  was  form¬ 
erly  with  the  Natiorud  Petroleum 
News,  Cleveland,  and  more  recently 
with  the  Inland  Printer,  Chicago. 

Lester  I.  Day,  advertising  manager 
of  Carlisle  (Pa.)  Evening  Sentinel, 
recently  completed  16Vi  years  with 
that  newspaper  serving  most  of  the 
time  as  advertising  manager.  He  was 
recently  elected  superintendent  of  the 
First  Church  of  God  Sunday  school 
for  the  18th  year. 

Anthony  Glavin,  director  of  New 
England  Newspapers’  Advertising  Bu¬ 
reau,  address^  a  group  of  Western 
Massachusetts  and  ^uthern  Vermont 
newspaper  advertising  executives  at 
the  Roger  Smith  Hotel,  Holyoke, 
Mass.,  Oct.  4,  outlining  the  research 
work  of  his  organization. 


In  The  Editorial  Rooms 


HOBART  CHIPMAN,  managing  edi¬ 
tor,  Battle  Creek  (Mich.)  Enquirer- 
News  is  temporary  chairman  of  the 
newly  organized  Battle  Creek  Press 
Club.  Miss  Ruth  Maynard  of  Battle 
Creek  Moon  Journal  was  appointed 
temporary  secretary,  and  also  named 
to  serve  on  the  constitution  committee 
with  John  Flaherty  of  the  Enquirer- 
News  and  E.  G.  Hoekstra  of  the  Moon- 
Journal.  Permanent  organization  is 
scheduled  for  Oct.  18. 

Roy  Newberry,  managing  editor, 
Coldwater  (Mich.)  Daily  Reporter, 
has  been  elected  to  the  Republican 
state  central  committee. 

Leo  W.  Sheridan,  managing  editor. 


Harrisburg  (Pa.)  Telegraph,  addressed 
the  Engineers  Society  of  Pennsyl¬ 
vania  recently,  on  education  to  curb 
crime. 

James  McCook,  editorial  writer  of 
Regina  (Sask.)  Daily  Star,  and  Mrs. 
McCook  are  the  parents  of  a  daughter, 
born  Sept.  24. 

Richard  Frankhauser,  city  editor  of 
Marshall  (Mich.)  Evening  Chronicle 
and  Editor  &  Publisher  correspondent, 
has  been  appointed  to  a  Junior  Cham¬ 
ber  of  Commerce  committee  sponsor¬ 
ing  a  Christmas  lighting  project. 

Arthur  Stokes  has  been  named 
sports  editor  of  Burlingame  (Cal.) 
Advance-Star,  succeeding  Frank  Ma¬ 
loney.  He  was  formerly  with  the 
Modesto  Bee  and  San  Jose  Mercury- 
Herald. 

Lisle  Shoemaker,  for  two  years  a 
sports  writer,  on  Oct.  1  became  sports 
editor  of  the  San  Diego  (Cal.)  Sun, 
succeeding  Frank  Haven. 

William  F.  Leiser,  executive  editor 
of  San  Francisco  Chronicle  sports  de¬ 
partment,  is  new  president  of  the  San 
Francisco  Press  Club.  Other  officers 
are  Chris  Lykke,  San  Francisco  News, 
vice-president;  Phil  Sinnot,  NEA 
Service,  secretary. 

James  S.  Haskins,  assistant  state 
editor  of  Detroit  Free  Press  has  re¬ 
signed  to  become  an  assistant  state 
editor  on  the  Detroit  News. 

Gerald  F.  Dietz,  of  Philadelphia 
Evening  Ledger  rewrite  staff,  has  been 
transferred  temporarily  to  Harrisburg 
where  he  will  handle  the  legislative 
investigation  of  graft  charges  against 
Governor  Earle  and  other  high  rank¬ 
ing  Democrats,  while  Huston  McCol- 
Icugh,  political  writer,  travels  with 
Judge  Arthur  H.  James,  Republican 
gubernatorial  candidate. 

Jim  O’Connor  has  been  named  real 
estate  editor  of  New  York  Journal 
and  American,  daily  and  Sunday.  He 
has  been  with  the  Journal  and  Amer¬ 
ican  for  the  last  14  years.  As  a  part 
of  his  new  duties  he  will  edit  the 
Sunday  House  &  Home  Section  and 
write  a  daily  column  on  current  trends 
in  the  real  estate  field. 

John  T.  Moutoux,  Washington  cor¬ 
respondent  for  Knoxville  News  Sen¬ 
tinel  and  other  southern  Scripps- 
Howard  newspapers,  and  Mrs.  Mou¬ 
toux  are  the  parents  of  a  son,  Thomas 
Jones,  bom  Sept.  13  at  Ft.  Sanders 
Hospital,  Knoxville. 

Lucien  Thayer,  Boston  Globe  pic¬ 
ture  editor  is  author  of  “Sista  Para 
Toot”  a  new  song  introduced  in  a 
New  York  night  club  this  week. 
Vincent  Lopez  collaborated  with 
Thayer,  whose  name  appears  on  the 
song  sheet  as  Bud  Thayer,  co-author. 

William  G.  Faust,  picture  editor  of 
Philadelphia  Evening  Ledger,  who  re¬ 
cently  resigned,  was  honor  guest  at 
a  testimonial  dinner  at  Palumbo’s 
Cafe,  Philadelphia,  Oct.  10.  Members 
of  the  staff  presented  him  a  Weston 
Junior  exposure  meter  for  his  fa¬ 
vorite  camera. 

John  S.  Grover,  who  has  been  with 
the  Seattle,  Wash.,  AP  bureau  since 
December,  1937,  this  week  was  named 
Annapolis,  Md.,  correspondent  suc¬ 
ceeding  Richard  Elliott  who  resigned 
because  of  illness.  Before  joining  the 
AP,  Grover  reported  for  the  Portland 
News,  Spokane  Press,  Seattle  Times, 
Yakima  Republic  and  the  Olympia 
Olympian. 

Louis  F.  Holtzman,  who  has  been 
with  the  Wall  Street  Journal’s  New 
York  news  department,  has  been 
transferred  to  the  Los  Angeles  office 
to  succeed  Theodore  C.  Sullivan  as 
head  of  the  Pacific  Coast  Edition  news 
staff.  Mr.  Sullivan  has  joined  the 
New  York  news  staff  of  the  same 
newspaper. 

George  Waters,  police  reporter, 
Washington  Herald,  has  been  voted  an 


honorary  membership  in  the  Metro¬ 
politan  Policeman’s  Association. 

Tod  Rockwell,  special  sports  writer, 
Detroit  Free  Press,  was  in  charge  of 
the  skeet  and  trap  shooting  tourna¬ 
ment  held  Oct.  9  at  Blue  Rock  Gun 
Club,  Detroit.  More  than  1,000  com¬ 
peted. 

Charles  O.  Voigt,  San  Francisco 
Chronicle,  and  Millard  Browne,  Ven¬ 
tura  (Cal.)  Star-Free  Press,  have  ob¬ 
tained  leaves  of  absence  to  accept  fel¬ 
lowships  for  an  additional  year  erf 
work  in  the  Stanford  University  de¬ 
partment  of  journalism,  which  this 
year  inaugurated  a  five-year  plan. 

Bill  Homer  and  George  Farmer  of 
the  Boston  Herald  divided  Class  A 
honors  with  nets  of  75  in  the  Boston 
Newspapermen’s  Golf  Association 
tournament  Oct.  3.  Harry  Kussmaul 
of  Boston  Transcript  won  low  gross 
with  79  and  E.  R.  Rocheford,  of  the 
Herald,  Class  B  honors  with  a  net  of 
88. 

Bill  Cunningham,  Boston  Post  sports 
writer,  columnist,  author  and  radio 
sports  commentator,  has  been  elected 
a  member  at  large  of  the  Dartmouth 
College  Athletic  Council.  Cunning¬ 
ham  is  a  member  of  the  Dartmouth 
1919  class. 

S.  Burton  Heath,  of  the  New  York 
World-Telegram  staff,  is  author  of 
“Burial  Insurance”  which  has  been  re¬ 
produced  by  a  New  York  publishing 
firm  and  sold  2,000  copies  the  first 
month.  The  series,  which  first  ap¬ 
peared  in  the  World-Telegram, 
brought  a  legislative  investigation  in¬ 
to  industrial  life  insurance. 

Robert  MacCormick,  Boston  Amer¬ 
ican  cameraman,  was  the  only  Boston 
photographer  aboard  the  Gertrude  L 
Thebaud,  American  contestant,  dur¬ 
ing  the  initial  race  for  the  interna¬ 
tional  championship  of  the  North  At¬ 
lantic  fishing  fleet  Oct.  9  off  Nahant, 
Mass.  By  agreement,  MacCormick 
covered  all  the  Boston  papers.  The 
story  was  covered  mainly  from  coast 
guard  cutters.  Yachting  editors 
Leonard  Fowle,  Ed  Earle  and  Lester 
Allen  covered  for  their  respective 
papers,  the  Boston  Herald,  the  Globe 
and  Post.  Cameramen  aboard  the  cut¬ 
ters  included  George  Woodruff  of 
INP,  William  F.  O’Connor  of  the 
Globe,  and  Lawrence  McDevitt  of  the 
American. 


Wedding  Bells 


WALTER  C.  RICE,  advertising  man¬ 
ager,  Regina  (Sask.)  Leader-Post, 
to  Miss  Evelyn  Cox,  of  Saskatoon, 
Sask.,  at  Saskatoon  Sept.  24. 

Richard  W.  Darrow,  city  hall  re¬ 
porter,  Columbus  (O.)  Citizen,  to 
Miss  Nelda  Darling  of  Scottdale,  Pa, 
at  Scottdale,  Sept.  17. 

Arthur  P.  Henderson,  assistant  city 
editor,  Norfolk  (Va.)  Ledger-Dis¬ 
patch,  to  Miss  Lorene  Evelyn  Cox  of 
Portsmouth,  Va.,  Oct.  8,  at  Portsmouth. 

Joseph  R.  Indio  Jr.,  reporter,  Nev 
Bedford  (Mass.)  Standard-Times,  to 
Miss  Constance  E.  Heighten,  Sept 
30  in  Nantucket,  Mass. 

Harold  Barkow,  advertising  man¬ 
ager  of  Palm  Springs  (Cal.)  Desert 
Sun,  to  Marcelle  Dinkle,  Sept.  17,  at 
Banning,  Cal. 

Bernard  Kilgore,  chief  of  Washing¬ 
ton  Bureau,  Wall  Street  Journal,  to 
Mary  Louise  Throop,  of  Greencastle 
Ind.,  at  Washington,  Oct.  1. 

Harry  Plowman,  branch  delivery 
manager,  Washington  Herald-Times 
to  Miss  Ann  Caton  of  the  circulation 
department,  Oct.  8  in  Alexandria,  Va. 

J.  Luther  Wright,  joint  manager  of 
display  advertising  department  of 
Knoxville  (Tenn.)  Journal,  to  Mis 
Catherine  Roehl,  daughter  of  0.  T 
Roehl,  city  director  of  public  safety 
in  Knoxville,  Oct.  8. 
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CORTEST  CLflSSIFICflTIOn 
nno  fluiRRDS 

BEST  ALL  AROUND  PROMOTION  BY  AN  INDI¬ 
VIDUAL  NEWSPAPER 

I  Based  on  the  year’s  work,  including  all  phases 
of  promotion — advertisements  for  various  pur- 
*  poses,  direct  mail,  research,  etc. 

Plrst  Award — Silver  Loving  Cup  and  Bronse 
Plaque.  Cup  becomes  permanent  property  of 
newspaper  winning  it  three  times.  Plaque  re¬ 
mains  the  property  of  the  newspaper. 

Second  Award — Certificate  of  Distinguished  Merit. 

BEST  ALL  AROUND  PROMOTION  BY  A  REGIONAL 
ASSOCIATION,  OR  A  GROUP  OF  NEWSPAPERS 
UNDER  COMMON  OWNERSHIP. 

2  Based  on  the  year’s  work  as  above. 

First  and  Second  Awards — Certificates  of  Dis¬ 
tinguished  Merit. 

Certificates  of  Distinguished  Merit  will  form  the 
First  and  Second  Awards  in  each  section  of  each 
class  that  follows; 

ADVERTISEMENTS  FOR  CIRCULATION 

3  (a)  The  most  valuable  single  advertisement  for 

^  circulation  purposes. 

(b)  The  most  valuable  campaign  of  three  or 
more  advertisements  for  circulation  purposes. 

ADVERTISEMENTS  FOR  ADVERTISING 

4(a)  The  most  valuable  single  advertisement  di- 
^  rected  to  advertisers  and  appearing  in  one 
or  more  newspapers. 

(b)  The  most  valuable  campaign  of  three  or 
more  advertisements  directed  to  advertisers 
and  appearing  in  one  or  more  newspapers. 

ADVERTISEMENTS  FOR  CLASSIFIED 
ADVERTISING 

5(a)  The  most  valuable  single  advertisement  for 
,  promotion  of  classified  advertising. 

(b)  The  most  valuable  campaign  of  three  or 
more  advertisements  for  promotion  of  clas¬ 
sified  advertising. 

INSTITUTIONAL  ADVERTISEMENTS 

6(a)  The  most  valuable  single  advertisement,  ap- 
^  pearing  in  one  or  more  new-spapers,  to  pro¬ 
mote  favorable  sentiment  or  prestige. 

(b)  The  most  valuable  campaign  of  three  or 
more  advertisements,  appearing  in  one  or 
more  newspapers,  to  promote  favorable  sen¬ 
timent  or  prestige. 

TRADE-PAPER  ADVERTISEMENTS 

7(a)  The  most  valuable  single  advertisement  ap- 
,  pearing  in  trade  or  business  papers. 

(b)  The  most  valuable  campai^  of  three  or 
more  advertisements  appearing  in  trade  or 
business  papers. 

DIRECT  MAIL 

8(a)  The  most  valuable  single  mailing  piece  di- 
,  rected  to  advertisers. 

(b)  The  most  valuable  campaign  of  three  or 
more  mailing  pieces  directed  to  advertisers. 

DATA  BOOKS 

9(a)  Ihe  most  valuable  Data  Book  presenting  a 
,  general  analysis  of  the  market  and  the 
newspaper. 

RESEARCH  STUDIES 

I  n  valuable  research  study  analyzing 

I  V*  more  specific  features  of  the  market 

or  the  newspaper. 


ontests  of  skill  and  efficiency  are  always  a  constructive  force.  To 
an  important  extent,  these  Editor  &  Publisher  Promotion  tests  of  im¬ 
aginative  superiority  in  various  departments,  have  stimulated  a  new  era 
of  progress.  That  the  classifications  embrace  vitally  alive  and  econ¬ 
omically  indispensable  phases  of  the  business  of  running  a  newspaper, 
adds  much  to  the  enterprise.  Past  experience  shows  that  all  news¬ 
papers  everywhere,  profit  by  the  added  effort  required  to  win  awards. 
Executives  and  their  staffs  eagerly  desire  to  demonstrate  unusual  ability. 

Thus,  from  the  intensive  work  required  and  the  prideful  eagerness  to 
do  a  thing  better  than  it  has  every  been  done  before,  comes  usable 
patterns  of  progress. 

EIGHTH  AHHUAL  HEWSPAPER 
PROMOTIOH  COHTEST 

conducted  by 

EDITOR  and  PUBLISHER 

THE  RULES 


1.  Contest  is  open  to  all  newspapers 
in  the  United  States  and  Canada,  re¬ 
gardless  of  size. 

2.  Closing  date  for  entries  is  midnight, 
February  28,  1939. 

3.  Entries  will  be  confined  to  promotion 
used  in  the  year  1938.  (Exception:  A 
campaign  continuing  into  1938  from 
1937  may  include  1937  units  published 
after  October  I,  provided  they  do  not 
number  more  than  half  the  units  sub¬ 
mitted  from  the  campaign  and  were  not 
entered  in  an  earlier  Editor  &  Publisher 
contest.) 

4.  Contestants  may  submit  as  many  as 
twelve  entries  in  each  class  of  the  most 
valuable  single  specimens  (Sections  a), 
and  as  many  as  four  entries  in  each  class 
of  the  most  valuable  campaings  (Sections 
b).  Not  more  than  twelve  advertise¬ 
ments  or  mailing  pieces  may  be  entered 
in  Section  b  of  one  class,  from  any  cam¬ 
paign  that  comprises  more  than  twelve. 
Contestants  may  submit  entries  in  one 
class  or  as  many  classes  as  they  wish. 
The  same  specimens  may  be  entered  in 
more  than  one  class  or  section,  but 
separate  copies  must  be  submitted  for 
each  entry. 

5.  No  entries  are  to  be  submitted  for 
"All  Around"  Class  No.  I.  Contestants 
who  enter  three  or  more  of  the  Classes, 
Nos.  2  to  10  (including  at  least  one 
campaign),  automatically  become  con¬ 
testants  in  the  All-around. 

6.  Entries  should  be  mounted  on  strong 
cover-stock,  about  130-lb.,  size  about 
20"  X  26",  this  size  applying  both  to 
single  sheets  and  portfolios.  Each  single 


specimen  (each  entry  in  Section  a  of 
each  class)  must  be  mounted  on  a  sep¬ 
arate  sheet  of  mounting  stock,  except 
that  single  specimens  of  small  dimen¬ 
sions,  for  entry  in  one  class,  may  be 
mounted  two  or  more  to  a  sheet.  Each 
campaign  (each  entry  in  Section  b  of 
each  class)  must  be  mounted  in  a  sepa¬ 
rate  portrolio,  book  or  accordion  style 
as  desired.  Campaign  specimens  having 
small  dimensions  should  be  mounted  two 
or  more  to  a  portfolio  page.  Heavy, 
bulky  data  books  or  other  heavy,  bulky 
material  may  be  entered  unmounted. 

7.  Each  contestant  shall  paste  securely 
on  the  front  of  each  single-specimen 
entry,  each  portfolio,  and  each  piece  of 
any  heavy  unmounted  material,  a  label 
bearing,  first,  the  name  and  address  of 
the  newspaper;  second,  the  title  of  the 
class  and  section  in  which  the  entry  is 
submitted. 

8.  All  entries  will  be  placed  on  display 
in  the  Union  League  Club,  New  York. 
Here  they  will  be  judged  by  an  inde¬ 
pendent  Jury  of  Awards  composed  of 
preeminent  executives  and  experts  in 
the  advertising  field,  who  are  invited  to 
serve  by  Editor  &  Publisher.  Their  names 
will  be  published  at  an  early  date. 

9.  Decisions  of  the  Jury  of  Awards  will 
be  final. 

10.  Any  letter  to  Editor  &  Publisher 
about  the  Contest  or  entries  should,  if 
a  prompt  reply  in  required,  be  mailed 
separately  and  not  with  entries. 

11.  No  entries  will  be  returned  to  con¬ 
testants,  unless  return  is  specifically  re¬ 
quested  in  a  separate  letter. 


Newspaper  Promotion  Contest 

EDITOR  and  PUBUSHER 

1700  Times  Building,  New  York  City 
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Many  Ad  Agencies 
Register  with  U.  S. 
Under  New  Law 

Government  Releases  list 
of  Firms  Employed  by 
Foreign  Principals 

Washington,  D.  C.,  Oct.  11 — The  first 
list  of  firms  and  individuals  employed 
by  foreign  principals  to  disseminate 
prof>aganda  in  the  United  States  was 
made  public  today  by  the  State  De¬ 
partment.  It  included  several  corre¬ 
spondents  for  foreign  newspapers  and 
many  advertising  agencies  handling 
foreign  accounts. 

Hie  statute  enacted  by  the  76th  Con¬ 
gress  required  that  those  liable  under 
the  law  register  before  midnight  Oct. 

6.  Of  the  86  who  have  complied,  20 
came  in  after  the  deadline,  but  the 
Department  is  recording  the  data  fur¬ 
nished  and  apparently  no  penalty  is 
contemplated. 

Several  of  the  registrants  indicated 
that  they  do  not  consider  themselves 
engaged  in  propaganda  activities,  but 
evidently  complied  as  a  matter  of 
protection  for  themselves  in  the 
event. 

Commercial  Practices 

Almost  without  exception,  those 
who  registered  described  their  activi¬ 
ties  as  commercial  practices  designed 
to  promote  foreign  travel  or  the  inter¬ 
ests  of  foreign  firms. 

The  only  Washington  correspondent 
immediately  recognized  is  Sir  Willmott 
Lewis,  who  represents  the  London 
Times  here.  He  recorded  the  fact  that 
he  occasionally  addressed  American 
audiences,  occasionally  makes  radio 
talks  and  contributes  to  American 
publications.  His  compensation,  he 
stated,  is  £1500  annually. 

Firms  and  individuals  which  have 
registered,  follow: 

American  Zeppelin  Transport.  Inc.,  90  Broad 
Street,  New  York.  -Anent  for  the  Deutsche 
Zeppelin  Reederei,  G.  M.  G.  H.,  $830  a  round 
trij). 

Batten.  Barton.  Durstine  &  Osborn,  Inc., 
New  York  City.  .Advertising  agents  for  Amer¬ 
ican  tobacco  and  rubber  importers  affiliated 
with  foreign  6rms.  Commission  basis. 

Walter  Fancourt  Bell,  25  Broadway,  New 
York  Represents  Great  Britain  and  Northern 
Ireland  in  issuance  of  British  visas  and  in 
maintaining  liaison  between  British  and  various 
United  States  police  authorities;  £1,000  a  year. 

Briggs  &  Varley.  Inc.,  New  York.  .Adver¬ 
tising  representative  of  Frank  Cooper,  Ltd., 
Oxford:  Newsteail.  Paget.  Bermuda,  and  Trim- 
ingham  Bros.,  Hamilton.  Bermuda.  Agency 
commissions. 

Caples  Company 

The  Caples  Company.  New  York.  Adver¬ 
tising  agent  for  the  -Associated  British  and 
Irish  Railways,  Inc.,  and  the  N.  Y.  K.  Line 
(Japan  mail).  N.  Y.  K.  line  pays  $1,000  a 
year,  no  compensation  from  British-Irish. 

Charles  M.  Carpenter.  36  West  Forty-fourth 
Street,  New  York.  .Attorneys  for  Peninsular 
News  Service,  Inc.  “Expects  to  be  paid  rea¬ 
sonable  amount.” 

Juan  Francisco  de  Cardenas,  Ritz-Carlton 
Hotel,  New  York  City:  agent  for  Generalissimo 
Franco.  Spanish  nationalist  leader,  and  his 
authorities  in  the  United  States;  no  compensa¬ 
tion  listed. 

Edward  Cave,  205  East  Forty-second  Street, 
New  York.  Advertising  agent  for  O.  Mustad 
&  Son,  Oslo,  Norway.  Commissions. 

Wendell  P.  Colton  Company,  122  East  Forty- 
second  Street,  New  A'ork  City.  Advertising 
agent  for  Furness  Withy  &  Co.,  English  steam¬ 
ship  operator:  The  Trinidad  and  Tobago  Tour¬ 
ist  Board  of  Great  Britain;  The  Newfound¬ 
land  Tourist  Development  Board  of  St.  John’s, 
N.  F. ;  The  Japanese  Tourist  Bureau  of  Tokio; 
The  Canada  Steamship  Lines,  Ltd.,  Montreal; 
The  Hotel  Geneve,  Mexico  City;  The  Italian 
Line,  Italy,  and  National  Railways  of 
Mexico. 

Colonnade  Advertising  Agency,  430  Lafay¬ 
ette  Street,  New  York.  Advertising  agent  for 
Mothersill  Remedy  Company,  Montreal,  Can¬ 
ada:  Mothersill  Remedy  Company,  London; 
D.  Watson  &  Co.,  Montreal,  and  Beam  Adver¬ 
tising  Service,  Ltd.,  London;  10  to  20  per  cent 
Cfjmmission. 


Compagnie  Generale  Transatlantique,  New 
York.  Cargo  and  passenger  agent  for  the 
French  Line,  the  Messageries  Maritimes,  the 
Chargeurs  Reunis  and  .Air  France.  Commis¬ 
sions. 

Cunard  While  Star,  Ltd.,  New  York.  Pas¬ 
senger  and  freight  agents  for  White  Star  Lines, 
Donaldson  -Atlantic  Line.  Imperial  Airways, 
Orient  Line,  Blue  Star  Line  and  others.  Com¬ 
missions. 

William  W.  Davies.  122  East  Forty-second 
Street,  New  York  City:  publicity  agent.  Min¬ 
istry  of  Finance.  -Argentine  Republic;  $20,000 
annually. 

Francis  Deak.  607  Kent  Hall,  Columbia  Uni¬ 
versity,  New  Y'ork.  American  editor  of  “The 
Society  of  the  Hungarian  Quarterly,”  Buda¬ 
pest.  No  compensation. 

Miguel  Echegaray,  2  East  Thirty-fourth 
Street,  New  York.  President  of  Peninsular 
News  Service.  Inc..  N.  Y'.;  National  Press 
Bureau,  Burgos,  Spain;  branch  of  Department 
of  Interior  of  national  government  of  Spain. 
Dissemination  of  informatiim  and  publication 
of  magazine.  $400  monthly. 

Whiskey  Agency 

Sherman  K.  Ellis  &  Co..  500  lifth  .Avenue, 
New  York;  advertising  for  Hiram  AA'alker, 
Gooderhani  &  AVorts.  AA’alkerville.  Can.;  15 
per  cent  commission  on  advertising  placed. 

Erwin  AVasey  &  Co.,  Inc.,  420  Lexington 
Avenue,  New  York;  advertising  for  J.  &  S. 
A'iolet  Freres.  Thurir.  France;  commissions. 

Roberts  Matthew  Firth.  320  Bay  Street, 
Toronto.  Trade  promotion  agent  for  govern¬ 
ment  of  New  Zealand.  No  compensation. 

Sarah  Jane  Finegan.  620  Fifth  .Avenue,  New 
York.  Secretary  to  the  Travel  and  Industrial 
Development  Association  of  Great  Britain  and 
Ireland.  $33  weekly. 

Alliert  Frank-Guenther  Law.  Inc.,  131  Cedar 
Street.  New  York.  -Ailvertising  agent  for 
Consul  of  Belgium,  Bermuda  Railway  Com¬ 
pany,  Finnish  Travel  Information  Bureau  of 
New  A’ork,  Hamilton  Hotel  of  Hamilton,  Ber¬ 
muda;  Italian  Tourist  Information  Office,  New 
A’ork:  Yarmouth  Board  of  Trade  of  A’armouth, 

N.  S. :  Braemer  Lodge  of  Yarmouth,  N.  S. ; 

B.  &  N.  Steamship  Line.  New  Y'ork;  Holland 
.American  Line.  New  Y’ork;  Norwegian  .Amer¬ 
ica  Line.  New  Y’ork;  Royal  Netherlamis  Steam¬ 
ship  Company,  New  York;  Carl  Gablier,  Ltd., 
Germany;  German  Tourist  Information  Office; 
Hamburg  American  Line-North  German  Lloyd, 
and  Canadian  Pacific  Railway  Company,  Mon¬ 
treal,  Canada.  Paid  on  stamlard  advertising 
basis. 

AV’alter  A\’.  George.  150  Nassau  Street,  New 
Y’ork.  .Advertising  agent  of  E.  A\’.  Harwood 
&  Co..  Ltd.,  Loniion,  and  E.  Spiegel.  Paris. 
Commissions. 

German  Railroads 

German  Railroads  Information  Office,  11 
AV’est  Fifty-seventh  Street.  New  York.  Branch 
office,  Ernst  Schmitz,  general  representative. 
Average  budget  for  all  expense,  $150,000  an¬ 
nually. 

Stephen  T.  Goerl.  RKO  Building,  Roeke- 
feller  Center,  New  Y’ork.  Publicity  agent  for 
Hungarian  Tourist  Office.  $3,600  a  year. 

Clifford  E.  Green.  8  Bridge  Street,  New 
Y’ork;  publicity  and  travel  agent  for  Trinidad 
and  Toliago  Tourist  and  Exhibitions  Board; 
$60  a  month  and  $20  a  month  expenses. 

Felix  Greene,  620  Fifth  Avenue,  New  Y’ork; 
British  Broadcasting  Corporation,  representing 
company  in  all  matters  affecting  North  -Amer¬ 
ica;  £1,600  annually. 

Hamburg-American  Line.  57  Broadway,  New 
Y’ork.  Branch  office,  branch  office  compensa¬ 
tion. 

Holland-American  Line.  29  Broadway,  New 
Y’ork.  Promotion  for  Holland-.American  Line; 
Royal  Dutch  Airlines;  Holland-.Africa  Line. 
No  special  compensation. 

Herbert  S.  Houston.  New  Y'ork  City,  em¬ 
ployed  by  Consul  General  of  China  in  New 
Y'ork.  South  Manchuria  Railway  Company, 
and  InternatioTi.al  Chamber  of  Commen*e, 
Paris,  as  public  relations  counsel,  has  re¬ 
ceived  no  I'ompeiisation  from  his  Chinese 
principal:  has  rei’cived  approximately  Sl.Odd 
in  two  years  from  International  ChamlM-r  of 
Commerce  ami  Sti.OOO  iK‘r  year  from  railway. 

Charles  AA’.  Hoyt  Company,  Inc.,  New  York. 
Advertising  for  Norwegian  canning  industry. 
Agency  commission. 

Italian  Line,  624  Fifth  Avenue,  New  Y'ork. 
Shipping.  Branch  office. 

Italian  Chamber  of  Commerce.  80  Broad 
Street,  New  Y’ork.  Fostering  and  protecting 
trade  between  the  United  States  and  Italy. 
Supported  by  dues. 

Italy  America  Society,  Inc.,  122  East  Fifty- 
eighth  Street,  New  Y’ork.  “Registering  be¬ 
cause  Italian  government  from  time  to  time 
made  contribution  to  general  funds  aggregat¬ 
ing  in  recent  years  $6,000  a  year.”  Publishes 
“It.aly  America  Review”  and  sponsors  lectures 
on  Italian  arts  and  literature  awards  to  ex¬ 
change  scholarships. 

Japanese  Chandler  of  Commerce  of  New 
Y’ork,  Inc.,  500  Fifth  Avenue:  listed  mem¬ 
bership  of  forty-seven  companies,  many  of 
them  in  Japan.  Income  derived  from  annual 
dues. 

John  C.  Kelly,  39  Rockefeller  Plaza,  New 
York.  Nassau  (Bahamas)  Development  Board 
advertising  counsel.  No  comiiensation. 

Kelly.  Mason  &  AA'^insten,  Inc.,  30  Rocke¬ 
feller  Plaza.  New  Y’ork.  Advertising  counsel 


for  Egyptian  States,  Tourist  Department; 
Nassau  (Bahamas)  Development  Board;  H.  G. 
Christie,  real  estate.  No  specific  compensation 
given. 

Francisco  de  S.  Larcegui,  McAlpin  Hotel, 
New  Y’ork  City.  Publicity  agent  for  the  sec¬ 
retaries  of  foreign  relations  in  Guatemala  and 
Honduras  and  the  secretary  of  the  presidency 
of  the  Dominican  Republic.  $225  monthly. 

Earl  H.  Uaf,  33  AA'.  55th  St.,  New  Y’ork. 
Agent  for  the  Chinese  government;  ailvising  on 
matters  pertaining  to  Chinese  civilian  relief 
and  the  other  China  aid  projects.  Compensa¬ 
tion  $300  monthly. 

Hubert  Lejeune,  610  Fifth  Ave.,  New  Y'ork. 
Information  agent  for  French  National  Rail¬ 
roads  of  Paris.  $6,000  yearly. 

Loomis  &  Hall.  Inc..  701  Congress  Building, 
Miami,  Fla.  Advertising  agent  for  Ronrico 
Corporation.  5san  Juan.  P.  R.,  and  Cuban 
Tourist  Commission,  Havana,  Cuba.  Com¬ 
missions. 

British  Travel 

Bertram  Lord.  620  Fifth  -Avenue.  New  Y’ork; 
represents  Travel  and  Industrial  Development 
Association  of  Great  Britain  and  Ireland;  $400 
and  expense  allowance. 

AA’illiam  P.  Mangold.  110  East  Forty-second 
Street,  New  Y’ork;  distributor  of  news  and  in¬ 
formation  about  Spain;  $300  a  month. 

North  German  Lloyd,  57  Broadway,  New 
Y  ork.  Passenger  agent  for  North  German 
Lloyd  and  associated  lines.  Branch  office  com¬ 
pensation. 

Carl  G.  Orgell.  Great  Kills,  N.  Y.  Agent 
for  Society  for  People  of  Germanic  Extraction 
in  Other  Countries.  $200  monthly. 

Captain  Sir  James  F.  Paget.  British  govern¬ 
ment  official  in  charge  of  British  passport  con¬ 
trol  office,  25  Broadway,  New  Y’ork.  Engaged 
in  issuing  visas  in  co-openation  with  British 
consulates  throughout  the  United  States  and 
in  the  maintenance  of  liaison  between  the 
British  and  various  United  States  police  au¬ 
thorities.  No  salaries  given. 

Spanish  National  Government 

Peninsular  News  Service.  Inc.,  New  Y’ork. 
National  Press  Bureau  (foreign  division), 
branch  of  Department  of  Interior,  national 
government  of  Spain,  publication  and  distribu¬ 
tion  of  magazines,  pictures,  speeches  and  arti¬ 
cles.  No  promise  to  pay  compensation  or  fur¬ 
nish  more  than  $37,000  capital  paid  for  stock. 

Reil  .Star  Steamship  Company.  17  Battery 
Pl.ice,  New  Y’ork;  agents  for  Red  Star  Lines, 
Hamburg.  Germany;  agency  compensation. 

Reuters,  Ltd.,  of  I-ondon,  383  Madison  -Ave¬ 
nue.  a  resident  foreign  corporation  engaged  in 
the  gathering  and  dissemination  of  news. 

Ernst  Schmitz,  11  AA'est  Fifty-seventh  Street, 
New  Y’ork.  Promoting  -American  tourist  travel 
to  Germany.  Compensation  not  listed. 

Hermon  AA'.  Stevens  Agency,  244  AVashing 
ton  Street.  Boston.  Advertising  agent  for 
Sabida  Tea  Company,  Inc.,  of  Maine  and 
Canada.  No  compensation.  From  customer. 

Swafford  &  Kohel,  Inc.,  New  Y’ork.  Adver¬ 
tising  agent  for  AA’illiam  Grant  and  Sons, 
Ltd.,  and  Booker  Brothers,  McConnell  Com¬ 
pany,  Ltd.  (Liquors).  Agency  commission. 

Swiss  Federal  Railroads,  New  York.  Adver¬ 
tising  agent  for  Swiss  Federal  Railroads, 
Berne,  Switzerland.  No  compensation  listed. 

Promotes  Swiss  Cheese 

Switzerland  Cheese  Association,  Inc.,  105 
Fulton  Street.  New  Y’ork  City;  non-profit  trade 
association  supervising  advertising  of  Swiss 
cheeses  for  the  Sehweizerische  Kaeseunion. 
Berne,  Switzerland;  commissions. 

Robert  Holland  Tait,  620  Fifth  -Avenue, 
New  Y’ork  City:  agent  for  the  Newfoundland 
Tourists’s  Development  Board,  St.  Johns,  New¬ 
foundland:  $3,601)  annually. 

Y’aneo  Taketa.  60  East  Forty-second  Street, 
New  Y’ork.  Publicity  for  South  Manchurian 
Railway  Company;  $5,400  annually. 

J.  AA’alter  Thompson  Company,  420  Lexing¬ 
ton  .Avenue.  New  Y'ork;  advertising  for  .Arthur 
Guinness.  Son  &  Co.  and  British  Broadcasting 
Corporation  publication.  “Radio  Times”;  “same 
compensation  as  with  domestic  clients.” 

Ugo  Tomenotti,  P.  O.  Box  185,  New  Y’ork. 
Agent  of  Compagnie  de  Torras  Norte  do 
Parana,  San  Paulo,  Brazil.  Selling  land  to 
colonists.  Commissions. 

Trans-Pacific  News  Service,  Inc.,  1250  Sixth 
Avenue,  New  Y’ork.  Bruno  Schwartz,  presi¬ 
dent.  Agent  for  the  Republic  of  China  en¬ 
gaged  in  furnishing  background  material  con¬ 
cerning  the  Chino-Japanese  conflict.  $1,500 
monthly. 

Travel  Agents 

AA'ales  Advertising  Company,  New  York. 
Publicity  agent  of  Tourist  Trade  Development 
Board,  Jamaica,  AA’.  I.;  Bermuda  Hotels,  Inc.; 
Hungarian  State  Tourist  Department,  Nor- 
wegian  Travel  Information  Office  and  Ben¬ 
nett’s  Travel  Bureau,  Inc.,  agency  commissions. 

AA  hite  Lowel  Co.,  Inc.,  New  Y'ork.  Adver¬ 
tising  representative  of  AA’liite  Horse  Distil¬ 
lers,  London.  Agency  commissions. 

AA  ildrick  &  Miller,  Inc.,  630  Fifth  Avenue, 
New  Y’ork  City.  Publicity  agent  for  the  Leip¬ 
zig  Trade  Fair,  Inc.  Commission  basis. 

Robert  -A.  AA'right,  48-14  Ninety-third  Street, 
Elmhurst,  Queens,  N.  Y’. ;  publicity  agent  for 
Consulate  General  of  Japan,  New  Y’ork;  $200 
a  month. 


Hamilton  AA’right  Organization,  Inc.,  Rocke-  L 
feller  Plaza,  New  Y'ork  City.  Advertising  and  P 
publicity  agent  for  Tourist  Development  Asso. 
ciation  of  Egypt;  State  Tourist  Department  oi 
Egypt;  Czechoslovak  Minister  of  Commerce, 
and  the  Ministry  of  Popular  Culture,  Rome, 
$800  monthly  from  the  two  Egyptian  organiza. 
tions,  $1,250  monthly  from  the  Italian  govern¬ 
ment.  The  company  said  it  had  collected 
$12,000  for  services  from  the  Czechoslovak 
government. 

Finnish  Travel 

John  H.  W'uorinen,  630  Fifth  Avenue,  New 
Y’ork.  Represents  a  Finland  travel  bureau, 
$150  monthly.  * 

Frederii’k  Moore,  of  Washington,  adviser 
on  American  and  International  matters  to  . 
Japanese  government  and  the  South  Man. 
ehiiria  Railwa.v,  receives  $500  monthly  from  i 
Japan  and  10.000  yen  annually  from  the  * 
railway. 

Alexander  Cairns,  LL.D.,  of  Bloomfield. 

N.  J.,  formerly  a  missionary  in  Japan,  de-  ' 
scribes  himself  to  State  Department  as  a  j 
“friend”  and  “speaking  in  the  interest  of  1 
Japanese  tieople  as  a  whole.”  He  reieives  ! 
$25  per  speer-h.  ‘ 

Polish  Information  Serviee.  Washington.  . 
agent  for  Polish  Embassy,  furnishes  nev^  ' 
bulletins.  I 

Culbertson  and  L.eroy.  Washington,  receives 
$500  quarterly  as  counsel  for  Juan  Francifco  , 
de  Cardenas.  American  agent  for  General  ’ 
Franco  and  his  authorit.y.  William  S.  Cul-  ' 
bertson,  member  of  the  firm,  was  Amliawa-  | 
dor  to  Chile  during  the  Coolidge  administra-  . 
tion,  and  informed  State  D<-partment  that  | 
the  representation  is  for  “strietl.v  legal  mat-  ( 
tors,  including  the  interpretation  of  the  t 
Neutrality  Act  and  his  status  (Franco)  un-  ! 
der  laws  of  the  Uniteil  States  as  well  as  j 
proterdion  matters  generally.”  | 

John  M.  T.a.vlor.  San  Antonio,  representins 
Kiang  Huan  and  associates,  which  represent- 
National  government  of  China,  is  paid  $«,0(Ki 
to  publicize  the  side  of  Chin.a  as  opiwsed  to 
Japan.  Ho  also  acts  as  puldicity  agent  for 
the  Nationalist  Party  of  Mexico. 

Attilio  Gaudio,  New  York  City,  is  pub¬ 
licity  agent  for  .an  Itali.an  publishiT  and  re 
r-eives  25  per  cent  of  advertising  sttbsonp- 
tions. 

Represents  Japan 

Franklin  H.  Chinn.  Chie.ago.  represents  the 
Consulate  of  Japan  at  Chicago  as  pubbea 
tion  relations  counsel  at  $20  monthly. 

Frederick  A'.  Williams.  San  Francisco,  for¬ 
mer  newspaix'rman.  is  representative  of  the 
Japanese  Committee  on  Trade  and  Informi 
tion:  is  paid  $:<00  a  month  to  promote  good  j 
will  between  Japan  and  the  I’nitisl  Stabs.  A 
particularly  in  reference  to  the  situation  ill 
the  Orient.  The  committee.  Williams  point' 
out,  receives  contributions  for  this  jmrpo*' 
from  Japanese  living  in  California  and  Japi- 
ncse  corporations. 

E.  T.  Gumllach,  sole  owner  of  Gundlarh 
Advertising  Agency,  Chicago,  represents  the 
hank  of  D<-n  Norske  Creiiitbank  of  Oslo. 
Norway,  as  advertising  agent. 

Dwight  E.  Haven,  Detroit,  writer,  adver¬ 
tising  representative  and  publication  rela¬ 
tions  counsed  for  the  Jaiian  Times.  Tokyo, 
anil  the  Japan  Trade  Serviee  Bure.au. 

Warren  S.  Lockwood,  Washington,  public 
relations  counsel  for  the  British  Rubber 
Publicity  Assoi'iation.  Ltd.,  is  paid  approxi¬ 
mately  $0,000  a  year. 

Peter  S.  Prozmowski,  Jer8C.v  City.  N  3- 
advertising  agent  for  "Dal.  IneortHirated.' 
an  Ami-rican  corporation  engaged  in  the  im¬ 
portation  from  Poland  of  meat,  dairy  »ttl 
other  products,  and  exportation  to  Potol 
of  cotton,  leather  and  other  articles. 

Dr.  Paul  Wohl.  Washington.  Aniericw 
representative  of  Gad  M.  Lippman.  writer. 
Volontes.  pi-rioilical,  and  Prager  MittU 
newspaiH-r. 

Shoji  Osato.  Chicago,  is  jiublicity  ageW 
for  Board  of  Tourist  Industry.  Japants- 
Government  Railways,  at  $.350  a  year. 

W’illiam  Laurie  Middlemass.  Los  .AngeW 
is  engagisl  in  promotion  of  trade  and  com 
men-e  and  development  of  tourist  travel  in 
New  Zealand. 

N.  Z.  Trade  Representative 

Rofiert  Whitefonl  Marshall,  also  of  L* 
Angeles,  is  an  emiiloye  of  New  Zealand  fO' 
ernment  as  trade  represi-ntative. 

Kahin  and  Carmoily,  Seattle,  legal  adviser 
to  consul  for  Japan  at  Seattle. 

J.  Raymond  Hoover.  Washington  agent  w  | 
Canadian  National  Railw.ays,  reei-ives  $■-’(' 
a  month  as  agent  and  legal  eoiitisi-1. 

Sir  Willmott  Harsant  L<-wis,  Washing)* 
representative  of  London  Times,  leidurer  >»• 
radio  eommentator,  receives  approximaief 
$7,500  a  year  as  correspondent. 

G.  F.  Snyder.  Washington,  representativt 
of  Can.adian  Pacific  Railway  Company  * 
$0,000  a  year. 

Eugene  M.  Prime.  San  Francisi-o.  1^ 
.advisi'r  to  British  Consulate  General  at  -* 
Frani-iseo.  , 

Italian  Chamber  of  Commerce  of 
fornia. 

■ 

MECHANICAL  MEETING 

Los  Angeles,  Oct.  10 — Long  Beact 
Cal.,  will  be  the  site  of  the  sects* 
convention  of  the  Southern  Californu 
Mechanical  Conference,  to  be  h*** 
Nov.  5  and  6,  it  was  decided  Satur^J 
at  a  meeting  of  the  group’s  executive 
committee.  Business  managers  a’'*' 
publishers  have  been  invited  to  P*3' 
ticipate  in  the  first  day’s  sessions. 
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NEWSPAPER 

REVIEW 

Partners  in  Milwaukee 
MOST  NEWSPAPERS  publish  their 
annual  ownership  statements  merely 
as  a  legal  requirement.  But  the  Mtl- 
waiikee  Journal  was  able  to  make  its 
statement  the  basis  of  a  notable  full- 
page  advertisement. 

Under  the  heading,  “553  Journal 
Employes  Have  Share  in  Ownership,” 
the  advertisement  reproduces  the 
ownership  statement  and  lists  the 
names  of  the  employes  who  “own 
more  than  a  million-dollar  interest  in 
the  Journal.” 

“A  newspaper,”  the  copy  reads  in 
part,  “can  quickly  become  a  mere 
houseful  of  presses  and  Linotypes,  a 
weapon  to  satisfy  someone’s  ambitions 
for  money  and  power,  or  an  instru¬ 
ment  of  unselfish  public  service.  That 
depends  upion  the  personality  of  its 
management.  Control  of  the  Journal 
by  the  people  who  make  it  their  life 
work,  men  and  women  who  have  an 
intimate  part  in  the  development  of 
the  community  and  are  thoroughly 
familiar  with  its  conditions  and  needs, 
is  assurance  that  this  newspaper  will 
continue  to  serve  the  best  interests  of 
Milwaukee  and  Wisconsin.” 

As  fine  an  institutional  advertise¬ 
ment  as  we  have  ever  seen. 

Country  Circulation 

IF  YOU  HAVE  any  country  circula¬ 
tion  problems,  a  booklet  just  issued 
by  the  Houston  Chronicle  may  have 
the  answer  to  at  least  one — how  to 
train  country  canvassers.  The  booklet 
is  a  “Subscription  Sales  Manual”  and 
contains  not  only  complete  informa¬ 
tion  about  what  readers  will  find  in 
the  Chronicle,  but  also  all  the  infor¬ 
mation  canvassers  have  to  know,  in¬ 
cluding  some  simple,  basic  sales  ap¬ 
proaches  and  selling  talks.  The  18- 
page  booklet  is  bound  with  three 
loose-leaf  rings  so  that  additional 
pages  may  be  added. 

Intended  for  country  canvassers,  the 
booklet  has  been  found  useful  also  by 
space  salesmen  and  classified  tele¬ 
phone  solicitors. 

Comes  Christmas 
HERE  WE  WERE,  still  reading  about 
the  World  Series,  when  the  New 
York  Herald  Tribune  slid  across  the 
desk  a  reminder  that  Christmas  is 
just  around  the  calendar.  The  re¬ 
minder  is  a  neat  folder  announcing 
two  colorgravure  Christmas  Gift  sec¬ 
tions. 

Attention -getter  is  the  little  calen¬ 
dar  attached,  containing  only  the  Sep¬ 
tember  and  December  sheets.  The 
September  sheet  is  folded  back  so 
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that  the  dates  of  their  two  sections 
and  of  Christmas,  circled  in  red  on 
the  December  sheet,  stand  out.  A 
business  reply  card  is  also  attached, 
making  it  easy  for  advertisers  to  re¬ 
serve  space,  get  further  information 
or  a  sample  of  last  year’s  section. 

Lady  Luck 

AS  GOOD  A  GAG  as  any  we’ve  seen 

this  year  is  the  one  the  New  York 
Sun  pulls  to  promote  its  Automobile 
Show  issue.  They’re  sending  out  a 
small  folder  to  which  a  rabbit's  foot 
is  neatly  stapled.  Brief  copy  puts 
across  the  idea  that  if  you  think  you 
need  something  more  than  luck  to 
sell  1939-model  passenger  cars,  try 
advertising  in  the  Sun. 

Also  from  the  Sun  comes  a  little 
pamphlet  that  will  undoubtedly  im¬ 
press  liquor  advertisers.  It’s  headed 
“Name  Your  Brand”  and  reprints  two 
discussions  of  this  important  subject 
from  the  Sun’s  daily  column,  “Along 
the  Wine  Trail,”  conducted  by  G.  Sel- 
mer  Fougner. 

Off  the  Gulf 

ONE  of  tho.se  Gulf  breezes  blew  in 

this  week,  carrying  with  it  all  the 
nostalgic  tang  of  the  good  old  boom 
days.  It  blew  in  in  the  shape  of  a 
6-page  folder  from  the  Corpus  Christi 
(Tex.)  Caller-Times.  It  seems  that 
Corpus  Chri.sti  has  been  enjoydng  a 
good  old-fashioned  boom,  and  this 
folder  tells  all  about  it. 

We  learn  from  this  that  Corpus 
Christi  has  more  than  doubled  its 
population  in  eight  years;  increased 
building  permits  over  2,000%  in  four 
years;  increased  port  tonnage  1,652% 
in  six  years;  increased  telephone  con¬ 
nections  109%  in  six  years  and  elec¬ 
tric  connections  103%;  increased  pos¬ 
tal  receipts  133%  in  four  years  and 
bank  deposits  455%  in  six  years. 

That’s  not  all.  In  four  short  years, 
the  folder  informs  us,  the  Caller- 
Times  has  increased  its  circulation 
300% — going  from  7,163  in  1933  to 
20,340  currently. 

A  breeze  on  the  Gulf  is  a  man’s  size 
blow  anywhere  else.  This  folder  ought 
to  open  some  folks’  eyes  to  realization 
that  there’s  still  plenty  of  boom  left 
in  the  good  old  U.  S.  A. 

Institutional 

AN  IMPRESSIVE  campaign  of  insti¬ 
tutional  advertisements  elaborating 
the  ideals  and  responsibilities  of  the 
newspaper  has  just  been  concluded  by 
the  Buffalo  (N.  Y.)  Evening  News. 


Scott 

“Extra-Hi-Speed” 

Presses 

have  totally  enclosed  gears 
running  in  oil. 

Ball,  Roller  and  Needle 
Bearings  eliminate  wear. 

“The  Press  That 
Stays  Young*’ 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


J  SViiSY  MORNING 

iJtIN  9iAl 


Interesting  use  of  billboards  by  the  Cleveland  Plain  Dealer 


The  campaign  consisted  of  12  adver¬ 
tisements  in  small  space,  one  appear¬ 
ing  every  Saturday  on  page  2.  The 
series  was  suggested  by  Managing 
Editor  Alfred  H.  Kirchhofer.  Copy 
consisted  of  quotations  from  such 
leaders  as  Dean  Carl  W.  Ackerman 
of  the  Columbia  University  School  of 
Journalism;  Col.  Robert  R.  McCor¬ 
mick,  Chicago  Tribune:  Charles  P. 
Scott.  Manchester  Guardian;  Norman 
Thomas  and  others. 

NNPA  Campaign 

A  DRIVE  for  new  members  was 
opiened  this  week  by  the  National 
Newspaper  Promotion  Association  un¬ 
der  the  direction  of  Donald  MeWain, 
promotion  manager,  Louisville  Cou¬ 
rier-Journal,  and  chairman  of  the 
NNPA  membership  committee.  The 
drive  will  be  directed  not  only  toward 
promotion  managers,  but  also  toward 
the  publishers  of  newspapers  which 
are  prospective  members. 

Kenneth  J.  McKean,  promotion 
manager,  Olean  (N.  Y.)  Times-Her- 
ttld,  was  announced  this  week  as  a 
new  member. 


Walter  Hecht  Promoted 

COORDINATION  of  Chicago  Herald 
&  Examiner  circulation,  editorial 
and  advertising  promotional  activities 
under  the  direction  of  Walter  Hecht. 
formerly  sales  promotion  manager, 
was  announced  this  week  by  Harry 
A.  Koehler,  publisher  of  the  Herald 
&  Examiner.  Duties  of  Emil  Garber, 
formerly  circulation  promotion  man¬ 
ager,  have  been  enlarged  to  include 
advertising  sales  promotion. 

DUNCAN-CLARK  SERVICE 

A  memorial  service  for  S.  J. 
Duncan-Clark,  veteran  Chicago  Daily 
News  editorial  writer,  who  died  June 
12,  was  held  Oct.  11  at  Chicago 
Theological  Seminary.  Mr.  Duncan- 
Clark  was  eulogbed  by  Paul  Scott 
Mowrer,  editor  of  the  Daily  News. 

HAS  BASQUE  SECTION 

With  approximately  8.000  Basques 
residing  in  its  territory,  the  Boise 
(Idaho)  Capital  News  on  Oct.  1 
started  publishing  a  weekly  section  in 
their  own  language. 


Mr.  Classified 

Manager  # 

I  will  stop  your  Phone-Room  Losses  and  f 

Guarantee  Gains. 

Immediately,  if  given  fullest  co-operation  and 
opportunity  to 

Organize  Your 

Phone-Sales  Personnel 

Young  woman — many  years  successful  sales 
'  supervision  on  leading  newspapers  qualify  me 

to  analyze  your  phone-room  problems  and 

Attract  Ads,  Lines  and  Dollars 

Familiar  with  national  field;  Will  bring  in  the 
I  tough  hold-out  accounts;  Have  been  continu¬ 

ously  employed. 

Excellent  past  record,  best  references.  All 
questions  answered  freely,  photo  on  request. 
Salary  and  commission  preferred. 

Box  No.  4485 
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Circulator  Tells 
Value  of  Live 
Community  News 

Explains  Davenport  Demo¬ 
crat  Plan  of  Working 
With  Correspondent 
By  GEORGE  A.  BRANDENBURG 


A  circulation  manager  once  said: 
"If  we  could  mention  every  family’s 
name  in  the  paper  twice  a  year,  we 
would  never  have  trouble  in  keeping 
our  list.” 

Citing  the  above  comment  as  ex¬ 
pressing  an  ideal  situation  that  news¬ 
papers  might  strive  to  attain,  Charles 
E.  Grayson,  Davenport  (la.)  Demo¬ 
crat,  recently  told  members  of  the 
Central  States  Circulation  Managers 
Association  how  his  paper  is  solving 
the  problem  of  printing  live  com¬ 
munity  news  in  the  paper  daily  and 
promoting  a  more  friendly  feeling 
among  rural  correspondents. 

Road  Men  Aid 

Much  has  been  accomplished,  he 
said,  through  personal  contact  be¬ 
tween  the  paper’s  road  men  and  cor¬ 
respondents.  Mr.  Grayson  outlined 
the  Democrat’s  method  of  developing 
more  timely  coverage  of  commimity 
news  as  follows: 


ably  and  while  there  is  no  direct  increase 
in  circulation  from  this  type  of  work,  it  helps 
hold  our  present  lists  in  these  towns.  If  a 
parade  is  held  before  11  a.m.  we  tried  to  rush 
back  to  Davenport,  have  the  pictures  devel¬ 
oped  and  cuts  made  for  the  1  p.m.  edition. 
It  is  surprising  the  reaction  of  the  towns¬ 
people  when  you  hand  them  a  free  copy  of 
the  Democrat  with  the  parade  pictures.  “How 
the  devil  did  you  get  those  pictures  back  to 
Davenport  so  quick  and  have  them  in  this 
afternoon’s  paper?  Why  I  saw  the  fellow 
take  the  picture  during  the  parade  and 
Davenport  is  40  miles  from  here.’’  If  that 
spceil  on  our  part  keeps  the  public  guessing 
enough  to  continue  taking  the  paper,  that  is 
what  we  want. 

At  these  celebrations  and  festivities  we 
passed  out  balloons  advertising  the  Democrat. 
These  were  given  out  to  children  just  before 
the  parade  so  all  would  be  blown  up  with  the 
letters  “Democrat  for  News.’’ 


Expansion  Program 
By  K.  C.  Journal 


2  Memphis  Reporters 
Appraise  Power  Plant 


“VVe  first  made  a  chart  of  the  towns  we 
covered  either  by  carrier  or  mail.  Then  each 
evening  we  marked  the  number  of  inches  of 
news  from  each  town.  Some  towms  were  fine 
and  were  represented  every  night  but  we  found 
that  75  per  cent  of  the  towns  sent  in  news 


Helping  the  Newsboy 
WHILE  many  newspapers  provide  ex¬ 
cellent  means  of  helping  their  car¬ 
rier-salesmen,  through  contests,  merit 
systems,  carrier  papers  and  weekly 
meetings,  the  newspaper  boy  who  sells 
on  the  street  does  not  always  receive 
the  same  special  attention.  Two 
papers  that  are  doing  a  valuable  serv¬ 
ice  in  this  field  are  the  Newsboy 
World  and  die  Paper  Sack.  The 
former  is  edited  by  E.  E.  Keevin,  of 
Lynn,  Mass.,  the  latter  is  published 
by  PoRETT  Brothers,  Waukegan,  Ill., 
distributors  of  newspapers. 

In  the  current  issue  of  the  Newsboy 
World,  Mr.  Keevin  devotes  consider¬ 
able  space  to  the  subject  of  bicycles 
and  their  relationship  to  the  news¬ 
paper  boy.  For  years,  he  has  been 
trying  to  get  state  legislation  passed 
to  curb  theft  of  bicycles  and  to  make 
bicycle  operation  safer  on  the  high¬ 
ways.  He  explains  how  a  lobby  or- 


only  about  once  a  week.  (Another  bad  fea-  ganized  by  Sunday  bicycle  renting 


ture,  in  some  cases  the  towns  with  the  smallest 
circulation  received  the  best  news  coverage.) 
Correspondents  were  too  busy  to  send  in  the 
current  topics  to  the  office.  Of  course,  the 
big  stories  were  phoned  or  telegraphed  to  the 
office  but  it  was  the  more  or  less  ‘town  hap¬ 
penings’  that  were  late. 

“We  tried  to  see  most  of  the  correspondents 
and  as  soon  as  we  said  we  were  from  the 
Democrat  circulation  department,  the  ques¬ 
tion,  ‘Why  hasn’t  more  of  my  news  been  pub¬ 
lished?’  was  fired  at  us.  Then  it  was  our 
problem  to  try  to  explain  that  we  wanted 
today’s  happenings  and  not  a  weekly  sum¬ 
mary.  That  is  something  you  can  have  your 
circulation  men  do  and  in  many  cases  they 
will  bring  back  suggestions  for  changes  that 
will  aid  you  in  the  towns  if  the  suggestions 
are  followed  up. 

Today's  Nows  Today! 

“We  tried  to  make  correspondents  realize 
that  we  published  a  daily  paper  and  that  a 
two  inch  story  of  yesterday’s  accident  would 
be  published  but  if  they  waited  another  day 
or  two,  the  story  would  never  be  mentioned. 
The  ideal  set-up  would  be  to  have  every 
town  represented  in  the  news  with  at  least 
one  small  item  every  night.  Your  road  men 
can  help  do  this  work  when  they  are  in  the 
towns  with  carriers.  It  is  well  to  take  the 
carrier  along  with  you  when  visiting  the  cor¬ 
respondents.  Introduce  your  salesman  and 
tell  your  writer  that  this  little  fellow  will  be 
glad  to  receive  any  tips  for  new  customers 
that  he  or  she  might  give  him. 

“The  perfect  situation  would  be  to  take 
your  state  editor  with  you  on  a  couple  of 
trips.  Let  him  meet  the  class  of  people  he  is 
working  with  and  let  him  tell  the  corre¬ 
spondents  what  he  wants  for  news.  Let  him 
sencl  them  a  monthly  letter  patting  a  few 
writers  on  the  back  for  work  during  the  last 
month  and  also  give  suggestions  for  stories 
from  month  to  month. 

“Often  if  your  roadmen  can  take  pic¬ 
tures,  they  will  be  of  help  to  the  corre¬ 
spondents.  Writers  will  give  ideas  for  fea¬ 
ture  stories  and  even  though  the  road  man 
cannot  write  the  story  he  can  bring  the  facts 
to  the  office,  along  with  a  picture.  Pay  your 
correspondents  accordingly  for  the  sugges¬ 
tion.  sometimes  for  the  full  story  and  other 
times  just  part,  depending  upon  the  amount 
of  work  they  do  to  help  you.  If  the  road  man 
takes  a  picture  and  obtains  facts  for  the  story, 
it  is  also  an  introduction  for  a  new  customer 
in  many  cases  as  only  a  few  people  will  not 
want  clippings  of  the  story  to  show  their 
friends.” 

Caltivate  New  Readers 

This  summer  we  attended  most  of  the  com¬ 
munity  celebrations.  An  advance  picture  is 
taken  and  then  the  day  of  the  program,  we 
carried  from  two  to  five  pictures  of  the 
community  parade.  This  worked  out  favor- 


people  and  second-hand  dealers  de 
feated  a  much  needed  piece  of  legis¬ 
lation  in  his  state. 

The  Paper  Sack  is  a  monthly 
mimeographed  magazine  composed 
largely  of  contributed  material  by 
the  boys.  The  paper  was  originated 
by  Kenneth  Sams,  a  former  news¬ 
paper  boy,  who  is  now  street  sales 
manager  for  Porett  Brothers  in  Wau¬ 
kegan. 


A  complete  new  head  type  dress 
was  adopted  Oct.  4  by  the  Kansas 
City  Journal,  formerly  the  Journal- 
Post,  as  part  of  an  expansion  policy 
by  the  new  owners,  (Drville  S.  Mc¬ 
Pherson  and  Russell  H.  Miles,  who 
acquired  control  of  the  daily  late  in 
August.  A  letter  from  President 
Roosevelt  congratulating  the  new 
owners  was  published  in  the  first  issue 
using  the  new  name  and  announcing 
a  change  in  policy  from  Independent 
to  Democratic. 

A  second  page  of  comics  has  been 
added  to  the  daily  paper,  and  the 
Sunday  edition  will  include  12  pages 
of  color  comics.  A  number  of  other 
features,  such  as  Paul  Mallon’s  column 
and  Pearson  and  Allen’s  “Washing¬ 
ton  Merry-(jrO-Round”  have  been 
added. 

Standing  Heads  Abolished 

The  new  Journal  is  dressed  in  the 
Karnak- Memphis- Cairo -Stymie  se¬ 
ries.  All  standing  heads  have  been 
abolished.  Even  the  daily  serial  story 
will  carry  a  news  head. 

One  of  the  innovations  in  makeup 
has  been  breaking  of  the  head-rule 
and  setting  the  folio  with  a  word  or 
two  indicating  the  contents  of  each 
page  at  the  end  of  the  rule.  For 
example:  State  news.  Comics,  Society 
news,  etc.  All  heads  are  set  flush 
left.  Decks  have  been  eliminated  on 
all  heads  except  page  one,  top  column 
stories.  Streamers  will  be  used  on 
inside  pages. 

The  larger  Sunday  Journal  appeared 
Oct.  9  with  six  pages  of  rotogravure, 
12  pages  of  comics,  and  four  sections 
of  black  and  white. 

Harvey  Malott,  advertising  coun¬ 
selor  for  the  old  Journal-Post,  has 
been  placed  in  charge  of  the  display 
staff.  Homer  Bair  continues  as  cir¬ 
culation  manager  and  the  editorial 
department  will  be  imder  the  joint 
supervision  of  four  executive  editors, 
J.  C.  Johnsen,  Ray  Runnion,  J.  W. 
West  and  Brewster  Campbell. 


The  versatility  of  reporters  was  ex¬ 
emplified  Oct.  8  when  two  staff  men 
of  the  Memphis  Press-Scimitar 
stepped  into  the  maze  of  utility  eval¬ 
uation  and  came  out  with  an  appraisal 
considered  accurate  for  amateurs  in 
this  highly  technical  field.  The  re¬ 
porters,  John  Moutoux,  on  vacation 
from  the  Washington  bureau,  and  Ed¬ 
ward  R.  Trapnell,  city  hall  reporter, 
figured  out  during  negotiations  for  the 
sale  of  the  Memphis  Power  &  Light 
Co.  to  the  City  of  Memphis  that  the 
city  should  pay  $13,100,000.  A  story 
was  written  but  withheld  from  pub¬ 
lication  because  it  was  felt  it  might 
embarrass  the  negotiations.  The  fol¬ 
lowing  day  the  city  announced  its 
offer.  It  was  $13,000,000.  The  com¬ 
pany  settled  for  $13,500,000. 


BOY  WELFARE  ADS 

HEREWITH  is  the  third  ad  of  the  Ft. 

Wayne  (Ind.)  News-Sentinel  series 
acquainting  the  public  with  the  value 
of  carrier  boy  training: 


“No  application  of  a  boy  for  Carrier  Sales¬ 
man  will  be  considered  whose  school  grades 
are  below  average.  School  grade  records  are 
maintained  at  the  office  and  any  time  a  boy’s 
record  falls  below  average  or  if  he  is  too  fre¬ 
quently  tardy  or  absent,  his  teacher  is  con¬ 
sulted;  if,  in  the  teacher’s  opinion,  outside 
interest  which  may  include  his  route  work, 
interferes  with  his  school  work,  then  his 
parents  are  advised  to  have  the  boy  resign 
from  the  route,  for  we  believe  schooling  should 
come  first. 

“Because  of  our  careful  investigation  of 
the  background  of  a  boy  before  he  is  en¬ 
gaged,  we  very  rarely  find  it  necessary  to 
replace  one  because  of  a  poor  school  record. 
As  a  matter  of  fact.  Mr.  Merle  J.  Abbett, 
Superintendent  of  Fort  Wayne  Schools,  as 
well  as  principals  and  teachers  have  declared 
Carrier  Salesmen  to  be  alert  and  above  aver¬ 
age  students. 

boy  spending  less  than  an  hour  only  on 
week-day  afternoons  delivering  newspapers, 
aside  from  a  little  extra  time  consumed  on 
Friday  evenings  and  Saturday  mornings  mak¬ 
ing  collections  and  soliciting,  is  not  over¬ 
burdened  with  work.  The  fact  is,  he  is  utiliz¬ 
ing  his  time  to  profitable  advantage  by  de¬ 
veloping  habits  of  regularity,  the  healthful 
advantage  of  out-door  exercise  ...  he  is 
meeting  people,  learning  how  to  make  intelli¬ 
gent  conversation,  developing  salesmanship, 
learning  the  value  of  handling  his  finances 
and  through  courteous  treatment  of  residents 
along  his  route,  is  building  his  own  progressive 
business.  All  of  these  things  are  definitely 
advantageous  to  his  school  work. 


BLUE  STREAK  FINAL 


Meeting  the  demand  for  speedy  late 
afternoon  news  service,  Syracuse 
(N.  Y.)  Journal,  on  Oct.  10  inaugu¬ 
rated  a  blue  streak  final,  to  designate 
the  market  and  sports  edition. 
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— Anybody  can  make  a  synchron¬ 
izer,  but  only  MENDELSOHN 


makes  the 


SPEEDGUN 


Send  a  3c  stamp  for  a  handy,  flash 
exposure  slide  scale — E-IO.  Speed- 
guns  are  made  in  the  U.  S.  A.  by 


S.  MENDELSOHN 

202  East  44th  Street.  N.  Y.  City 


DAILY'S  JITTERBUG  JAM 

Pulling  power  of  the  newspaper  was 
set  to  swing  music  late  last  week  by  ' 
the  San  Francisco  News.  Twen^’  ■ 
thousand  jammed  into  Dreamland  Au-  • 
ditorium,  which  seats  5,000,  for  the 
daily’s  jitterbug  contest,  and  an  esti¬ 
mated  40,000  thronged  all  thorough¬ 
fares  leading  to  it.  Floor  vibrations 
in  the  auditorium  caused  the  Fire 
Department  to  order  the  building 
cleared.  Announcements  were  made 
in  three  News  stories  and  Oct.  7  the 
News  had  to  confess  its  expectations 
had  been  far  exceeded  in  a  story  head¬ 
ed:  “We  Produce  the  Season’s  Best 
Fiasco.” 


AD  GROUP  TO  MEET 

The  Fall  meeting  of  the  advertising 
managers  division  of  the  Oklahcxm 
Press  Association  will  be  held  Oct.  3C 
in  Oklahoma  City. 


TOLEDO  TABLOID 

The  Toledo  Mirror,  second  new 
weekly  tabloid  to  make  its  appearance 
in  the  city  since  the  Toledo  News-Bee 
suspended  publication  in  August,  ap¬ 
peared  Oct.  7.  It  is  staffed  almost  en¬ 
tirely  by  former  News-Bee  employees. 
Marie  Cochran,  former  News-Bee 
woman’s  editor  and  more  recently 
radio  editor,  is  editorial  director;  Dick 
Leahy,  former  News-Bee  reporter,  is 
sports  editor;  Katherine  Blanchard, 
former  News-Bee  society  writer,  is 
movie  editor  and  Charles  Tracy, 
former  News-Bee  aviation  writer,  is 
writing  an  aviation  column.  George 
Yakobian  is  publisher  and  business 
manager. 


When  a  story  breaks 
PICTURE  IT . . . 


direct  from  the  airport  by  plane. 
For  13  years  I  have  been  making  newi- 
pictures  exclusively  for  the  largest  N.  T. 
Syndicate  and  seven  years  for  the  world'i 
leading  tabloid. 


We  have  a  complete  modern  plant 
and  over  $5,000.00  worth  of  new  photo¬ 
graphic  equipment  .  .  .  including  fire 
speed  graphics,  two  Aerial  Cameras  .  .  • 
four  fast  motor  cars  (covered  by  iDsar- 
ance)  and  two  airplanes  at  your  com- 
m.ind. 


Organized  19.32  .  .  .  four  experienced 
Press  Cameramen  at  your  service. 


RALPH  MORGAN 
NEWSPiCTURES 

Newark  Airport,  N.  J.  Mitchell  2-7044 


WOOD  FLONG  CORF. 


HOOSICK  FALLS.  NEW  YORK 


GRAF  LEX  ‘P/iize-^ inning  CAMERAS 


Color  Film  Composition 
Aids  Photographers 

By  JACK  PRICE 
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Neivl  Miniature  2V4XZV4 


Here  is  the  perfect  companion  for  your  larger  news  picture  equip¬ 
ment — the  smallest  Speed  Graphic  ever  built!  It’s  light,  eompact, 
uses  inexpensive  2^4  x  3^/4  film,  yet  has  all  the  effieieney  and  ver¬ 
satility  of  the  larger  Speed  Graphics  PLUS  these  new,  advanced  fea¬ 
tures:  built-in  focal  plane  shutter  flash  synchronization  at  speeds 
of  1/60  and  faster;  all-metal  bed  for  greater  rigidity  and  protection; 
helical  racks  and  pinions  for  smooth,  friction-free  focusing;  precision 
vernier  footage  scales  individually  calibrated  for  the  lens  chosen; 
dual  focusing  controls  for  either  right-handed  or  left-handed  op>era- 
tion;  accessory  internally  coupled  range  finder. 

Smart  and  handsome  in  its  new  satin  chrome  trim,  the  new  Minia¬ 
ture  2V4  X  3^4  Speed  Graphic  is  equal  to  every  news  picture  pur¬ 
pose.  See  it  at  your  Dealer’s.  Other  Speed  Graphic  sizes:  3V4  x 
4Vi,  i  X  5  and  5x7. 
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It*s  Really  Small! 

The  2V4  X  31/4  Miniature  Speed 
Graphic  is  36%  smaller  than  any 
Speed  Graphic  ever  built.  In  fact  it 
is  only  3"  deep,  4%"  wide  and  5V2" 
high — not  as  tall  as  two  packs  of 
cigarettes!  Embodying  all  the  fea¬ 
tures  of  the  larger  Speed  Graphics 
1)1  us  many  new  ones,  it  is  a  real 
achievement! 


FOLMER  GRAFLEX  CORPORATION 
DEPT.  EP-34,  ROCHESTER,  N.  Y.,  U.  S.  A. 
Please  send  me  free  folder  on  the  Miniature  2)4 
X  3)4  Speed  Graphic  and  free  catalog  of  Graflex 
and  Speed  Graphic  American-made,  Prize- Winning 
Cameras  and  Accessories. 


Send  for  free  folder  on 
the  Miniature  2)4  x  3)4 
Speed  Graphic  and  free 
catalog  of  Graflex  and 
Speed  Graphic  American- 
made,  Prize- Winning 
Cameras  and  Accessories. 
Use  coupon  at  the  right, 
if  you  wish.  Folmer  Gra¬ 
flex  Corporation,  Dept. 
EP-34,  Rochester,  N.  Y. 


Name 
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State 
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EDITOR  &  PUBLISHER 


Warns  Merchants 
Not  to  Expect 
Ad  "Miracles" 


Hawkins  Publisher 
Of  Coast  Daily 


Appointment  of  Sam  M.  Hawkins 
as  publisher  of  the  Watsonville  (Cal.) 
Morning  Sun,  effective  Oct.  1,  was 
announced  on 


Boston  Photo  Firm 
Cited  by  FTC 


Camera  Knights 


Atlanta  Store  Executive 
Tells  of  Policy  to 
Seek  Long  Run  Returns 


Atlanta,  Oct.  10 — Too  many  mer¬ 
chants  expect  their  advertising  to 
work  miracles,  R.  H.  Rich,  department 
store  executive  and  president  of  the 
Atlanta  Advertising  Club,  told  mem¬ 
bers  of  the  Georgia  Daily  Newspaper 
Advertising  Managers’  Association 
here  today. 

“While  advertising  can  supplement 
a  good  selling  job  after  the  ground 
work  and  backgroimd  work  have  been 
properly  prepared.  ”  he  said,  “no  ad¬ 
vertising  can  work  miracles.  At  M. 
Rich’s,  Inc.  tlhe  organization  he  rep¬ 
resents),  in  spite  of  the  fact  that  we 
are  the  largest  users  of  space  in  this 
section  of  the  country,  we  are  finding 
more  and  more  that  our  direct  appeal 
— the  sales  tally  that  is  added  up  the 
next  day  as  the  direct  result  of  ad¬ 
vertising — is  not  as  potent  as  it  was  in 
former  years. 

What  Merchant  Must  Do 

“It  is  for  this  reason  that  we  are 
leaning  more  and  more  toward  creat¬ 
ing  a  long  term  impression,  and  less 
and  loss  toward  expecting  the  inser¬ 
tion  of  each  individual  ad  to  produce 
i'l  direct  proportion  to  its  co.st.” 

The  speaker  pointed  out  that  there 
are  many  things  that  must  be  done 
to  help  a  newspaper  do  a  selling  job 
for  the  merchants.  First,  he  said, 
salespeople  must  be  trained  to  know 
what  is  being  advertised,  and  why; 
second  comes  proper  merchandising, 
and  third  must  come  a  proper  assort¬ 
ment  to  back  up  the  advertising. 
These  things,  he  added,  must  be 
backed  up  still  further  by  proper  dis- 
play. 

“I  am  perfectly  aware,’’  Mr.  Rich 
said,  “that  stores  must  advertise  sales 
merchandise  and  must  drive  for  di¬ 
rect  business  through  your  columns. 
But  every  advertisement  that  is  rvm 
without  first  building  a  background 
of  good  will,  public  interest  and  pub¬ 
lic  acceptance  is  a  waste  of  money.” 

Macon  Gets  Annual  Meet 

Cranston  Williams,  of  Chattanooga, 
secretary-manager,  Southern  News¬ 
paper  Publishers’  Association,  spoke 
briefly.  Other  speakers  at  the  one- 
day  session  included  Harold  Sampson, 
manager  of  the  Atlanta  office  of  the 
Scripps-Howard  newspapers;  John  A. 
Davis,  vice-president  of  the  Albany 
(Ga.)  Herald;  and  Max  Nussbaum,  of 
Moultrie,  vice-president  of  the  asso¬ 
ciation.  Harry  Cannon,  of  Augusta, 
presided. 

Macon  was  selected  for  the  annual 
meeting  to  be  held  January  9,  and  a 
nominating  committee  was  appointed, 
composed  of  Roy  Neal,  Macon  News 
and  Telegraph;  James  Harrison, 
Augusta  Herald;  and  Frank  Bunting, 
Columbus  Ledger-Enquirer. 

The  Atlanta  Journal  was  host  to  the 
association  at  luncheon. 


that  date.  For 
the  past  12  years, 
Hawkins  has 
headquartered  in 
San  Francisco  as 
northern  C  a  1  i  - 
fomia  represen- 
tative  of  the 
Miller  Freeman 
Publications  o  f 
Seattle;  West 
Coast  Lumber¬ 
man,  Pacific 
Fisherman,  Paci¬ 
fic  Motor  Boat, 


Sam  M.  Hawkins 


and  Pacific  Pulp  &  Paper  Industry. 

Hawkins  was  night  manager  and 
western  division  sports  editor  of  the 
Associated  Press.  San  Francisco,  and 
correspondent  in  charge  of  Seattle  and 
Portland  A.  P.  offices  prior  to  his 
Miller  Freeman  work.  Following  his 
graduation  from  Stanford  University, 
Hawkins  owned  and  operated  five 
community  w’ceklies  in  San  Fran- 


Dailies  Hit  Acquittal 
Of  Photog's  Assailant 

Knoxville,  Oct.  9 — Both  the  Knox¬ 
ville  Journal  and  the  Knoxville  News- 
Sentinel  in  editorials  and  cartoons  to¬ 
day  bitterly  assailed  a  verdict  brought 
by  a  jury  in  criminal  court  yesterday 
in  which  Ed  McNew.  professional 
bondsman,  was  acquitted  of  a  charge 
cf  felonious  assault  with  intent  to 
commit  murder,  as  a  result  of  his 
firing  four  shots  at  Howard  Jones, 
Journal  staff  photographer,  last  June 
25. 

The  defense  claimed  McNew  had 
suffered  a  “mental  explosion”  when 
he  saw  Jones  attempting  to  take  his 
picture  entering  city  court  to  answer 
a  drunken  driving  charge. 

McNew  appeared  in  court  lying  on 
a  cot,  and  occasionally  was  given 
medicine.  The  newspapers  said  this 
was  designed  to  win  sympathy  from 
the  jury. 

A  page  one  editorial  in  the  Journal 
stated  McNew  “didn't  get  away  with 
murder  of  a  newspaper  photographer 
because  his  aim  was  bad.” 


CLINE 


OHIO  WOMEN  TO  MEET 

Inez  Calloway  Robb,  “Nancy  Ran¬ 
dolph”  of  the  New  York  Daily  News 
for  the  past  10  years  and  now  with 
King  Features  Syndicate,  will  be  prin¬ 
cipal  speaker  at  the  36th  annual  con¬ 
vention  of  the  Ohio  Newspaper 
Women’s  Association,  in  Cleveland, 
Oct.  28-30.  At  the  annual  contest 
luncheon  Oct  29  more  than  $700  in 
cash  prizes  will  be  awarded  members 
for  proficiency.  Dorothy  Todd  Foster 
of  Columbus  (O.)  Dispatch  staff  and 
Editor  &  Publisher  correspondent,  is 
association  president. 


PRESS  DRIVES 

and 

CONTROL 

R«*ls,  Tensions 
and  Pastars . . . 


CLINE  ELEC.  MFC.  CO 


Washington,  D.  C.,  Oct.  12 — ^Decep¬ 
tion  of  the  public  is  alleged  by  the 
Federal  Trade  Commission  in  a  com¬ 
plaint  charging  Berkeley  Studios  In¬ 
ternational  Press  Service,  Inc.,  36 
Newbury  Street,  Boston,  in  connec¬ 
tion  with  the  sale  of  photographs, 
falsely  representing  that  they  are  con¬ 
nected  with  International  News  Ser¬ 
vice,  a  news  gathering  organization, 
and  its  associate.  International  News 
Photos. 

The  complaint  also  is  directed 
against  Fred  Friedwald,  president  of 
the  company,  which  is  engaged  in  the 
commercial  photography  business. 

It  is  the  practice  of  the  respondents 
or  their  agents,  the  complaint  charges, 
to  call  on  members  of  the  public  who 
have  received  publicity  in  newspapers 
or  other  publications,  and,  directly  or 
by  implication,  to  indicate  that  they 
are  representatives  of  International 
News  Service,  International  News 
Photos  or  one  of  the  recognized  news 
or  photographic  news  services,  and 
that  they  desire  to  obtain  a  photograph 
for  publication  in  the  press. 

Not  Connected  with  INS 

They  also  represent,  it  is  alleged, 
that  they  are  from  “International,” 
which  wants  a  recent  photograph  for 
use  with  an  article  or  for  its  press 
library. 

According  to  the  complaint,  neither 
the  respondents  nor  their  representa¬ 
tives  are  connected  with  International 
News  Service,  International  News 
Photos  or  with  any  newspaper  or  other 
publication.  The  corporate  re.spond- 
ent,  the  complaint  charges,  is  not  a 
news  photographic  agency,  does  not 
maintain  a  press  library,  and  receives 
few,  if  any,  calls  for  photographs  from 
newspapers  or  other  publications. 

The  complaint  alleges  that  the  re¬ 
spondents  take  photographs  for  the 
purjKise  of  selling  them  to  the  public 
at  prices  which  are  exorbitant  and 
greatly  in  excess  of  the  prices  at  which 
photographs  of  a  similar  quality  are 
sold  by  competitors  of  the  respondents. 

Twenty  days  are  allowed  for  an¬ 
swering  the  complaint. 


IT  HASN’T  TAKEN  William  J.  “Bill" 
Trayte,  chief  photographer  for  the 
Columbus  (O.)  Dispatch,  long  to  leam 
that  his  new  job 


RUNYON,  JR.,  TO  WASHN. 

Washington,  D.  C.,  Oct.  10 — Damon 
Runyon,  Jr.,  joined  the  Washington 
Bureau  of  International  News  Service 
today  and  was  assigned  by  Chief 
George  R.  Holmes  to  cover  the  Inte¬ 
rior  and  Agricultural  Departments. 
Runyon  formerly  was  in  the  New 
York  City  office  of  INS. 


W.  J.  Trayte 


is  exciting.  Until 
nearly  a  year 
ago  “Bill”  head¬ 
ed  one  of  Co¬ 
lumbus’  leading 
photo  studios, 
with  which  he 
had  been  identi¬ 
fied  for  13  years. 

While  covering 
Henry  Ford's  at¬ 
tendance  at  his 
niece’s  gradua¬ 
tion  from  Deni¬ 
son  University 


at  Granville,  Ohio,  last  summer,  “Bill" 
played  host  to  the  motor  magnate  on 
an  inspection  tour  of  the  Dispatch’s 
portable  Wirephoto  unit  and  wrote  a 
story  of  the  unexpected  privilege,  for 
which  he  was  given  a  by-line  on  page 
one. 

Newsmen  covering  the  event  as¬ 
sumed  that  after  the  graduation  cere¬ 
monies  Mr.  Ford  had  left  Granville. 
On  a  trip  through  town  to  get  ice  for 
use  in  developing  pictures  in  the 
Wirephoto  truck,  Trayte  spied  Mr. 
Ford's  sedan  parked  in  front  of  the 
home  of  Dr.  A.  A.  Shaw,  president  of 
Denison  University,  and  figured  the 
manufacturer  had  remained  for  lunch. 

Despite  protests  of  Mr.  Ford’s  body¬ 
guards,  who  sat  in  his  car  awaiting 
his  appearance  after  luncheon,  “BiH" 
stuck  on  the  job  and  W'as  rewarded 
when  the  motor  magnate  accepted  the 
photographer's  invitation  to  inspect 
the  truck. 

After  a  thorough  inspection  of  the 
truck  and  its  equipment,  Mr.  Ford 
was  asked  if  he  would  pose  for  a 
photograph  in  the  truck. 

“Well,  son.  I've  gone  this  far,  I  sup¬ 
pose  I  might  just  as  well  go  the  rest 
of  the  way,”  was  his  answer. 


Color  Composition 
Aids  Photogs 


COAST  DAILY  SUSPENDS 

The  Gridley  (Cal.)  Globe,  after  32 
years  publication  has  suspended,  it 
was  announced  this  week  by  W.  S. 
Grant,  publisher  for  the  past  14 
months.  Mr.  Grant  bought  the  Globe 
from  Mrs.  Don  B.  Robb,  widow  of  the 
former  Globe  publisher. 


RAISES  PRICE  TO  3c 

EJffective  Oct.  17,  the  Morristown 
(N.  J.)  Daily  Record  will  increase  its 
price  from  two  cents  to  three  cents 
per  copy. 


■HR  EXPRESS 

eliminates  costly 
PRESS  TIE-UP. -- 


continued  from  page  Ti 


are  not  surprised  when  the  Times- 
Herald  wonders  how  many  newspa- 
pters  of  comparable  circulation 
(8,934)  equal  its  record;  how  many 
of  considerably  larger  circulation  fall 
short  of  it. 

Another  case  history  of  a  small 
newspaper  realizing  the  value  of  its 
own  photo-engraving  department  and 
pictures  of  local  interest.  With  the 
simplifying  of  camera  technique  by 
the  manufacturers  of  cameras  and  ac¬ 
cessories  it  becomes  a  comparatively 
easy  task  for  any  small  newspaper  to 
follow  suit. 


Chicago:  211  West  Wacker  Drive 
New  York;  220  East  A2r.d  Street 
Son  Frcr.cisco:  1st  Na*'l  Bork  FIda 
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Newspapers  Seek 
Exemption 

contimied  from  page  3 


towns  and  cities  in  the  V.  S. 
rankN*  in  <*irrulation  from  loss  than  1.000 
]KT  &iiy  to  niori*  than  1.700,000  |)or  Oa.v 
ami  to  in(»rc  than  .*1,000.000  for  one  Sunday 

Cinulalion  ficruros  eompilod  from  N.  W. 
Ayrr  &  Son’s  Directory — lO.'JS,  show  that 
of  the  total  numlwr  of  daily  news¬ 
papers  in  the  rniteil  States  have  <‘irculations 
under  JO. 000  |ht  day.  and  that  ot 

the  total  numher  of  newspaixTs  have  circu¬ 
lations  of  less  than  50.00tl  |K*r  day. 

But  01  daily  newsi)aiK‘rs  out  of  a  total  of 
2.140  have  a  daily  circulation  in  excess  ol 
100,000. 

For  purposes  of  convenieiK*e  onl.v.  hut  not 
as  a  matter  of  elassifieation.  the  followimr 
table,  prc'pared  from  Ayer’s  Directory,  is 
subniitt<‘ i  to  illustrate  the  nature  of  daily 


a  fiirtluT  aiialysi**  of  the  reports  to  the 
A. lie.  »lcinon«-lr;*tev  that  more  than  *^.000 
of  the  ‘2.140  liaily  nc\v>pa|M*rs  in  the  U.  S. 
eould  remove  thcmselvc-i  from  the  field  of 
<‘onimer<e  hy  strikimr  from  th»*ir  cirnilatioii 
lists  less  Oian  *2  per  cent  of  their  subscrib¬ 
ers.  They  could  do  so  at  a  real  savinir,  from 
a  linancial  viewpjdnt.  to  theniMdves,  wholly 
irresirective  of  thi-  provisions  of  the  Act  here 
considercjl, 

Mon*  than  l.TOO  of  the  daily  nc*wst»apcrs 
could  nunove  thenisel\a*s  from  the  field  by 
striking  less  than  1  iH*r  <-ent  of  their  sub¬ 
scribers.  most  oi  th<*m  less  than  onc-hall  ol 
1  per  cent. 

A  study  of  tlie  rcjiorts  to  the  A.ll.C.  dem- 
onstrate.s  that  without  injury  to  themsfdves, 
undoubp'dly  at  a  monetary  savinir.  the  vast 
majority  of  ilaily  newspapers  of  this  <*ountry 
eould  strike  from  th«ir  circulation  lists  all 
siibserilMTs  aiul  readers  outsidi*  the  states 
within  whi<‘h  they  are  imblished. 

To  illustrati*.  4**  ol  th<*  .oh  daily  n(*ws- 
j).a]»ers  of  California  could  do  this  by  strik- 
imr  less  than  lOb  subscribers  ca<*h  from 
tlu'ir  lists. 

Surely  such  a  result  was  not  contemplated 
by  the  (’omrri'ss  when  it  enacted  this  law. 

Yet.  should  it  be  h<*hl  that  by  sorviiiff  a 
few  read«  rs  residim;  in  somo  oth<*r  state,  a 
newspaper  tloiii;:  so  subjects  itself  to  the  re- 
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.\.B.('.  include  virtually  all  daily  newspai»ers 
in  the  U.  S.  with  ein-ulation  in  excess  of 
2.>.(M1U.  Those  not  reportimr  are  lartrely 
those  with  circulation  less  than  10,000 
daily. 

That  the  daily  newspat>er  is  ossentiall.v  a 
Iwal  institution,  n  nderint?  service  to  its  im- 
nimliate  locality,  is  illustrated  by  an  analysis 
of  circulation  distribution  fiirures  submitte<l 
to  the  A  ll.f*.  These  show  that  of  the  total 
daily  newspaper  circulation  retM>rt<Hl.  more 
than  90 'r  is  distributeil  wholly  within  the 
stale  of  tmblication, 

lllustrationi  of  Newspaper  Distribution 

t’crtiiin  tletail  from  the  {(‘ports  referred  to 
is  offenHl  tor  furtli(*r  illustration  of  the  es- 
•^ntially  hn-al  nature  of  dail.v  newspaper 
servile.  |The  meniorandiini  here  iravi*  nu- 
nicroiis  instJimes  of  newspapers  that  are 
pn*pon<U*rantly  intrastate  in  the  eh:iraet(*r  of 
their  eomniereo.) 

The  ('hicatro  Tribune,  for  instance,  can 
send  its  puhlieatioiis  into  the  states  of  Indi¬ 
um  and  Wisconsin  within  dd  minutes  of  th(* 
lime  !h(‘y  eoim*  off  the  pr(*ss.  In  addition, 
the  Tribune  eireulates  in  the  states  of  Miehi- 
t'an.  Indiana.  Iowa  and  Mi'^souri  in  tinm  to 
rt'ach  the  Itreakfast  table  of  most  of  the 
citizens  of  those  states.  The  Tribune  dis¬ 
tributes  S.^.HT'e  of  its  total  dail.v  eircula- 
tioii  89.5.194  within  the  state  of  Illinois 
and  Td.lT'r  of  its  total  Sunday  circulation 
of  1.214..‘lT.'l  entirely  within  the  state  of 
Illinois. 

The  New  York  Tiine.s,  with  a  daily  circu¬ 
lation  of  .5d.5.947  and  a  Sunday  eirculalioii 
of  THd.‘287.  disirihutes  77.:t.'l'r  of  its  daily 
and  .5.‘l.lb'>  of  its  Sunday  eirculation  with¬ 
in  the  state  of  New  5’ork. 

The  Nrw'  York  Her.ihl  Tribune,  with  a 
daily  circulation  of  d7‘2,744  and  a  Sunday 
eirciil.itioii  of  5.3.5, ‘2dl,  distributes  TO^r  of 
its  daily  circulation  and  57'r  of  its  Sunday 
circiii.ition  entirely  within  the  state  of  New 
5'ork, 

The  New  5’oik  Dail.v  News  has  the  larirest 
daily  and  Sunda.v  circulation  of  an.v  nows- 
paiMT  in  the  r.  S..  with  a  total  of  1.7*10.*2S2 
daily  circulation  and  .3. ‘307.79.5  Sunday  eir- 
eiilaiion.  Of  these  total'*  84.1 of  the  daily 
eiiciil.'ition  and  53 'r  of  its  Sunday  cireiila- 
lion  ;iic  distnhut(*d  within  the  state  of  New 
5drk. 

The  forc^roimr  (‘Xamples  from  tlio  various 
slaic'^  ciPmI  should  be  sullicicnt  to  demon¬ 
strate  how  purely  loc.il  and  Intrastate  in 
character  is  the  nature  of  ncwst>a|M‘r  ciicu- 
lation.  States  not  referr-'U  to  run  snbst.an- 
bally  the  same  as  those  referred  to  in  re- 
^m-ct  of  the  distribution  of  daily  iiowsi)a|N‘rs 
lnihh*'hed  lh(‘rein. 

H  it  he  contcndi'd  th.it  by  eendliiir  a  siiu-le 
‘•ep>  (if  ii^  publii  itmn  across  state  lines,  a 
(lady  ncwspap(‘r  ilicrcb.\  eiurasres  in  <‘om- 
lucrcc  within  the  ni(‘animr  (d  this  A(  t.  then 
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strictioiis  of  this  Act  as  ilu.'y  aff(*ct  its  ability 
to  trathi'i*  and  disscniinat(‘  information  for 
the  Ix'iietit  of  its  local  readers,  that  result 
will  becoiiK*  inevitable. 

Newspapers  make  no  profit  on  such  inci¬ 
dental  cin  nlation.  The  r<‘coi‘ds  of  the  Joint 
Suh-(’(»mmitti'e  of  (onyrress  which  investi- 
trated  po.stal  rates  in  19*24  show  that  tin* 
New  5’ork  Times  lost  in  exc(*ss  of  $19  jwr 
subscriber  per  year  on  every  subscription  it 
ri'ceivc'd  from  imusous  ri^sidinu:  in  California. 
Tbosi*  sub!*crilx'rs  were  of  litth*  if  any  value 
to  advertisers  in  the  Time.s.  hut  the  Tim(*s 
rcffardcd  its(‘lf  obligated,  by  the  very  nature 
of  the  service  it  renders,  to  maki*  its  puhli- 
cation  availahlr*  to  anyom*  at  a  cost  not  pro¬ 
hibitive  to  the  r(*ader. 

So  b(*lieve  all  newsp.ipcrs.  no  matter  how’ 
laryrc  or  liow  small.  The  boy  or  srirl  away 
at  school  wants  to  know  what  is  croinsr  on  at 
home.  Th(*  local  dail.v  m'wspaper  trives  that 
information.  Tlie  yonmr  man  or  woman  who 
moves  to  another  city  desires  to  keep  in 
touch  with  affairs  at  home  and  subscrilu*s  to 
the  home-town  )>ap(*r.  Older  i>eoi>le  who  ko 
awa.v  on  doctor's  orders  or  because  of  n*lire- 
nient  are  eiiabh'd  to  eontinue  their  contacts 
with  the  life  and  tin*  iwople  th(*y  have  known 
h.v  suhscrihiiiir  to  their  newspaper. 

Definition  of  o  Newspaper 

A  ncws|>.i|)fr  is  ilcfinod  in  tin'  Post.il  I.:iws 
and  RoKulatinns  to  be  a  publiratinn  reRii- 
larly  issneil  at  staled  intervals  of  not  bmeer 
than  one  week  ainl  having:  Ibe  eharaeteristies 
of  sef'ond-elass  niutti'r  proseribi'd  by  law 
(See. 

Tbe  eliaraeleristies  preseribeil  by  law  are: 

].  It  must  re;rnlarl,v  he  issneil:  bear 
.1  ilaie  ol  issue:  and  l)e  nunil>ere<|  eon- 
seeulively. 

•f.  It  must  be  is>ned  from  a  known 
olliee  of  pul)Iiealion. 

:(.  It  must  bi'  formi’d  of  printed 
sbeels  without  si|l>stanl lal  liindin:.'. 

4.  It  must  be  oriirinaled  and  piib- 
lislied  for  the  dissemination  of  informa¬ 
tion  of  a  piildie  eharaeler. 

a.  11  must  have  a  lesriliniale  list  of 
siibseriliers  i;i!l  V.  S. 

In  order  to  eonforni  to  the  ri'iiliireineiils 
.)t  law  ill  resiMs  t  of  a  '  leifitimate  list  of 
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siilisei  ilii’is  ■  the  eir.  iilation  of  a  in  wspaiMT 
shall  in  the  main  eonsist  of  eopies  supplied 
to  iH'rsoiis  who  have  siibs.  iiln  d  or  asreed  to 
|iay  for  the  piibiieation.  iSe--.  .I-IT  Postal 
Laws  and  Regulations,  i 

A  le'.'iliniate  list  of  siil)>  rilH-rs  emisists  of : 

( a  I  Siieh  persons  as  liave  siiliseribed 
for  till'  piildiealioii  for  a  definite  time, 
either  by  tlieliiselves  or  by  another  on 
their  h<  half,  and  have  i>aid.  or  promised 
to  pay.  for  it  a  substantial  sum  as  eom- 
pared  with  the  advertised  siiliseripl ion 
priee. 

ilii  News  asrents  and  newsho.vs  pur- 
ehasiiiir  eopies  lor  resale. 

lei  Piirehasers  of  eopies  over  the 
publisher  s  eolinter. 

idi  Tlie  reeeivers  of  bona  fide  srift 
eopies,  duly  ai'eepted.  K^iven  lor  tlnur 
benefit  and  not  to  iiromote  the  interests 
of  tlie  donor. 

lei  Other  piihlishors  to  whom  ex- 
ehansres  are  mailed,  oiii’  eopy  for  an¬ 
other. 

(fl  Advertisers  receiviiiir  one  eoji.v 
eaeh  in  proof  of  tlie  insertion  of  their 
advert  isemeiils. 

(Seelion  .V.hi  Postal  I.aws  and  He.'U- 
lations.) 

|The  memorandum  liere  mentioned  Hie 
“postolli<e  -lalemeiiis’'  reiuiired  aiimially  by 
law,  the  fiiiielioiis  of  the  .V.H.i'.  and  the  re- 
qiiirenieiits  lor  the'  reportin?  of  eirenlal ion 
data  by  jnihlishers  as  preseribeil  hy  law  or 
‘  iiihereiil  in  the  nature  of  their  business.” 
T'nder  the  lieadimr  -How  Newspais-rs  Are 
Dislribiiled'  it  eonlinned  with  methods  of 
distribution  within  the  i‘it.v  of  tnihliealion. 
rural  delivery.  I'te..  all  of  whieh  are  so  well 
known  that  Ihey  do  not  reniiire  spaoe  here.  1 

The  Service  of  the  Press 

The  business  of  the  daily  newspaiier  press 
is  to  irather  and  dissi'iiiiiiale  information. 
This  information  eonsists  of  news,  editorial 
eommenl.  and  ailvertisimr. 

News  is  information  of  ireneral  interest 
whii’h  ill  the  opinion  of  the  editor  of  a  par- 
tieiilar  newspaiM-r  is  of  siitlieient  inniortanee 
to  his  readers  to  justify  its  pnhli  •atioii. 

Kililorial  eommeiit  is  diseiissioii  of  the 
events  and  jx'rsoiialities  appi'arimr  in  the 
news. 

Adverlisiiii  is  information  eoneernim.'  the 
iroods,  serviees  or  ideas  of  one  who  pays  to 
have  that  intorniation  disseniinaled. 

nissemiiialioii  is  in  printed  form,  either  in 
words  or  |»ieiiiri‘s.  or  both. 

As  Mr.  Jiistiee  Pitney  so  irraphn  ally  staled 
in  the  Sniireme  f'oiirt  of  the  I*.  S.  man.v 
.years  airo.  no  sinirle  newspaiier.  no  small 
Ki  onp  of  newspapers  eould  afforil  I  he  ex- 
JM-Iiditlire  neeessar.v  to  eather  the  ni*ws  of 
the  world  from  day  to  da.v.  Hut  2,14t)  dail.v 
newspapers  make  it  possible. 

.MI  of  this  inforniatioii.  whether  in  the 
form  ot  news,  editorial  eomment  or  adver- 
lisiiiL'.  is  prepared,  printed  and  published  be¬ 
fore  il  is  disseniinaleil.  Tlie  steps  that  are 
taken  before  dissemination  or  eirenlal  ion 
lieuans  are  important. 

Over  a  |H‘riod  ot  years  .Ameriean  lu-w-i- 
paiwrs  have  liiiilt  up  a  world  wide  news  eov- 
eraire  that  is  iiniiiiii'  in  the  worlil.  This  eover- 
ai-'e  eiiaides  any  Amern  an  who  ean  read  to 
inform  himseif  from  da.v  to  day  not  only 
ahoiil  what  is  liaplieiiins'  in  his  own  eoiii- 
niimity  hut  what  is  happeiiimr  in  the  state 
whcTein  he  livi's,  ihrotiL'hoiit  the  nation  as  a 
whole,  and  the  world  at  larire. 

Throusrh  the  new s|iapi‘rs  every  phase  of 
hitman  aetivit.v  is  hron-ht  to  more  tli.'iii 
41. (mil. turn  liomes  in  this  eountr.v  eaeh  day. 

I  One  of  the  leiiirtliiest  sections  of  the 
memorandimi.  "Tlie  Galherim;  and  Handhmr 
of  News.”  cites  scores  ot  items,  holh  foreign 
and  domestic,  typical  ol  those  made  avail¬ 
able  to  readers  d.'iily.  lliseiissin-  the  most 
expensive”  election  news  service  rciideretl. 
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dcspiie  the  fact  ibal  such  service  is  “not 
revenue  produeinir,  '  this  section  iioint.s  out 
ttiiit  tlie  Iieiiple  ot  tills  l•ollntry  desire  it  .ond 
the  newspapers  meet  that  desire.”  Tlie  soe- 
tion  stall's  that  ”in  order  lo  sratlier  and  han¬ 
dle  the  news,  eaeli  newspaper  niiisl  maintain 
a  staff  of  bai.'iiieed  exeellenee  and  talents, 
who  as  individuals  arc  ereative  and  imar^ina- 
tive.  w-iili  diverse  and  special  iiilellecliial 
talents.”  and  i.'oes  into  the  reiiiiirements  for 
nearl.v  a  dozen  new  siratherim.'  tasks.  It  eoii- 
liiiiies :  ] 

Above  all.  a  newspaiier  niiisl  have  a  floxi- 
hle  operalioii  and  a  mobile  staff. 

More  than  two-thirds  of  tlie  daily  news- 
paiiers  in  the  V.  S.  liave  less  than  llt.llPO 
eireiilalioii  dail.v.  Nearly  one-roiirth  of  tliem 
distrilmte  less  than  ;t.0IHI  eoiiies  dail.v.  Hut 
there  is  no  differenee  between  the  fiinelions 
and  the  obliirations  of  a  papi'r  with  less 
than  .'t.OOn  siihseribers  and  one  ot  lll.Otm 
siibseribers  or  one  ot  1,01)0.1)1)1)  readers! 

The  ver.v  nature  of  tlie  newspaper  pidilisli- 
iiiL'  hiisiness  is  such  tliat  the  Imrdeiis  wliieti 
require  increased  effort,  an  extended  work 
week,  are  eostl.v  and  not  remunerative.  They 
are  entiri'ly  tx'.vonil  the  piiljlisher's  iiower  to 
prevent. 

-Acts  of  God,  sni'h  .as  flood,  fire  and  aci'i- 
dent,  frequently  require  newspapers  ami  their 
emplo.ves  to  assume  hnrdens  s'leater  than 
normal.  This  act  makes  no  provision  for 
meetinir  such  enierpeiieies. 

Newsiiapers  <*annot  ineri'ase  their  siihsi'rip- 
tion  rates  beoaiiso  of  such  oeenrreni'es  or  to 
meet  the  cost  of  eoverinsr  them.  Nor  ean 
they  iiiere.ise  their  advertising  rates,  for  the 
very  oi'eurreiiee  of  such  disastrous  events  in 
a  eonimiinily  distracts  the  attention  of  all 
from  everything  exeept  the  chief  toiiie  ot 
news  and  the  work  being  done  about  it. 

I  "The  Handling  of  Advertising,”  is  next 
treated,  this  seelion  stating  that  “in  so  far 
as  the  iletail  of  preparing  it  for  dissemina¬ 
tion  to  the  readers  of  newspapers  is  eon- 
eerned”  its  handling  is  similar  to  the  han¬ 
dling  of  news.  Legal,  el.assified  and  general 
advertising  are  defined,  individual  newspaiier 
standards  on  aeeeptanee  of  eop.v  are  nien- 
lioned.  and  the  memorandum  states:  ‘‘The 
preparation,  printing,  publication  and  dis- 
seniinatiiin  of  advertising  b.v  daily  newsfia- 
pers  is  a  service,”  citing  a  Federal  Tr.ade 
Conimission  opinion. 

I  ruder  ”Tlie  Meelianieal  Departments”  tlie 
memoraiidiim  points  out  the  deiiartments’ 
fiinelions.  lliietiiat ing  hours  of  labor  from 
day  to  da.v  within  a  week  or  month  throngli- 
oiit  the  year.  This  section  eoneludes:| 

In  these  smaller  cities  there  is  no  hard 
and  fast  rule  that  can  he  applied  to  hours  ot 
labor  in  a  daily  newspaper  mechanical  de- 
parlmeiit  that  will  not  make  the  cost  pro- 
liihitive.  therehv  restricting  the  service. 

The  job  of  these  men  is  to  got  the  news- 

(Continued  on  next  page) 


"Candid"  Shots  Helped 
Build  Circulation 

People  like  to  see  themselves 
and  their  friends  in  unposed 
activities  at  clubs  and  business 
places. 

But  before  the  series  started, 
several  measures  were  taken  to 
make  sure  the  subjects  of  the 
pictures  would  feel  compli¬ 
mented.  One  thing  was  a 
change  to  Certified  Mats. 

For  dependable  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U,  S.  A. 
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imix'r  out.  Thoir  hours  are  shorter  one  day. 
loneer  the  next.  Exi-ept  in  eases  of  emer- 
pfiioy  tliey  are  never  extreme.  But  in  such 
eases  Ihe.v  have  shanni  witn  their  «>mployer 
the  privilepe  of  pivinir  serviee  to  their  fellow 
citizens. 

ronsideratiou  of  the  provisions  of  the  Fair 
I.alior  Standards  Aet  of  ltt.18  in  the  lipht  of 
the  operations  of  the  daily  newspaper  pub- 
lishiiu:  business  ean  lead  to  but  one  eonelu- 
sion.  That  is  that  this  Aet  was  not  intendeii 
to  apply  to  the  business  of  the  press  in  view 
of  the  exemption  in  Sei'tion  1.1  la)  (‘-I  of 
servi.v  establishments  the  preater  part  of 
whose  selliiip  or  servieinp  is  in  intrastate 
eonintene.  .4s  has  been  statinl  heretofore. 
newspaiH'rs  do  not  primarily  manufaeture  or 
prcKlui'C  poods  for  eommeree.  Rather  their 
business  is  in  the  nature  of  a  serviee  to  the 
ptthlie  throuph  the  patherinp  and  dissemina¬ 
tion  of  information  in  the  form  of  news, 
eihtorial  eomment  and  advertisinp.  The  ob- 
jts  t  that  eomes  from  the  press  is  but  the 
vehiele  earr.viiip  the  information. 

The  Problems  of  th*  Act 

The  fai-ts  hertdnbefore  submitted  in  re- 
siHs  t  of  the  eireulation  of  daily  newspapers 
throuphout  the  eountry  demonstrate  that  by 
far  the  preatest  ixirtion  of  their  service  is 
n-udensl  wholly  intrastate.  Just  as  their  ser- 
VKX*  IS  almost  wholly  intrastate  in  eharaeter 
so  are  their  revenues  deriveil  almost  wholly 
from  intrastate  traiisaetions. 

rSourees  of  Revenue" — from  eireulation 
and  advertisinp— oomprise  the  memorandum's 
next  section.  F.  S.  daily  newspapi*rs  rev¬ 
enue  from  advertisinp  in  IthlT  was  approxi¬ 
mately  Sli.10. 000.000.  of  which  approximate¬ 
ly  $4;l0.(Mlo.O00  eanie  from  local  and  81 01.- 
tioo.OOO  from  national  advertisers.  ""The 
whole  volunH'  of  revenue,  however,  must  be 
eonsidepeil  as  local  business  in  the  lipht  of 
lontrollinp  decisions  by  the  Supreme  Court 
of  the  r.  S.."  the  brief  arpues. 

[The  contention  that  ‘•.\dvertisinp  is  Purely 
Local”  is  further  strenpthened  in  a  section 
under  that  title  eiiinp  the  Supreme  Court 
decision  in  Western  Live  Stock,  etc.  v.  Bu- 
n-au  of  Internal  Revenue.  .10.1  U.  S.  250,  that 
"the  business  of  preparinp.  printinp  and 
publishinp  mapazine  advertisinp  is  peculiarly 
local  and  distinct  from  its  circulation  whether 
or  not  that  circulation  l>e  interst.ate  com¬ 
merce.” 

[In  the  section  headecl  “Newspaper  Serviee 
C.annot  Be  Restricted  by  Statute.”  the  menio- 
r.andum  concludes  that  the  forepoinp  facts 
eoncerninp  the  operations  of  the  newspaper 
business  “demonstrate  that  the  larp>r  pro¬ 
portion  of  its  service  and  sellinp  is  in  intra¬ 
state  eommeree”  and  further  states:] 

The  courts  have  settled  the  question  as  to 
the  nature  of  advertisinp  in  daily  news¬ 
papers.  havinp  determined  the  preparinp. 
printinp  and  publishinp  of  advertisinp  to  be 
intrastate  in  character. 

The  courts  have  likewise  determined  that 
it  is  beyond  the  power  of  the  lepislature  to 
restrict  or  place  a  restraint  upon  the  service 
of  the  press. 

Entirely  apart  from  the  constitutional 
questions  rais«i  by  this  law  there  does  arise 
the  practical  question  as  to  what  the  Ad¬ 
ministrator  will  do  should  he  hold  that  the 
provisions  of  Section  13  tal  (21  do  not  ap¬ 
ply  to  the  daily  newspaper  publishinp  busi¬ 
ness.  There  is  the  further  question  as  to 
what  steps  he  then  will  lake  in  the  adminis¬ 
tration  of  the  Fair  Labor  Standards  Aet  to 
permit  the  daily  newspaper  press  to  continue 
to  render  the  service  to  the  people  of  the 
f.  S.  that  heretofore  it  has  rendered  without 
tr«  mendous  eurlailnieni  and  restriction 
throuph  the  application  of  the  jirovisions  of 
the  law. 

Need  Court  Dotcrinination 

Question  as  to  whether  a  newspaper  is  or 
is  not  enpaped  in  interstate  commerce  is  both 
a  factual  and  a  lepal  one  that  can  be  deter¬ 
mined  in  the  last  .analysis  only  by  the  eourts. 
It  need  not  be  discussed  in  this  memorandum. 

Section  1.1  (al  (1)  provides  that  the  pro¬ 
visions  of  Sec.  C  and  7  of  the  Aet  shall  not 
apply  with  respect  to  (1)  any  employe  em¬ 
ployed  in  a  bona  fide  executive,  administra¬ 
tive.  professional,  or  local  retailinp  capacity 
or.  in  the  capacity  of  outside  salesman  as 
such  terms  are  defined  and  limited  by  repu- 
lations  of  the  Administrator. 

Prior  to  the  effective  date  of  this  Act — 
Oelolier  24.  10.18 — it  is  imperative  that  the 
.Administrator  define  these  terms.  The  law 
clearly  makes  a  distinction  between  one  who 
is  employed  in  an  executive  and  one  who  is 
employed  in  an  administrative  eap.icily.  Be¬ 
cause  of  this  distinction  it  is  submitted  that 
the  repulalions  of  the  Administrator  when 
they  are  promulpaled  should  include  amonp 
those  who  are  employed  as  executives  such 
p<-rsons  as  are  in  charpe  of  departments  of 
a  business  or  eharpivl  with  responsibility  for 
the  conduct  of  such  departments.  In  the 
newspaiier  publishinp  business  exeeutives 
would  include  amonp  others  the  peneral  nian- 
aper.  the  business  manaper.  their  assistants, 
the  advertisinp  manaper.  the  eireulation  man¬ 
aper.  and  their  assistants,  the  foremen  of  the 
v.irious  meehanie.al  rooms,  the  editor  and  his 
re-pee|ive  assistants  in  charpe  of  the  various 
branches  of  the  editori.al  department. 

Administrative  emplo.ves  should  include 
all  eniployes  enpaped  in  the  various  execu¬ 
tive  or  administrative  departments  of  a  news- 
pars-r.  hut  they  should  not  include  the  em¬ 
plo.ves  of  the  mechanical  tlcparlments.  Ad¬ 
ministrative  employes,  in  other  words,  are 
those  who  colleetively  are  enpaped  in  the 


purely  administrative  branches  of  a  business 
as  dislinpuisheil  from  those  who  .arc  enpaped 
in  the  production  branch  of  a  business. 

A  professional  employe  is  one  with  special 
knowledpe  as  distinpuished  from  mere  skill. 

In  a  dail.v  newspa|)er  the  definition  of  pro- 
fession.al  emplo.ve  should  be  so  construed  as 
to  embrace  those  who  are  enpaped  in  path¬ 
erinp.  writinp  and  editinp  the  news. 

Joiirnalitm  Is  a  Profession 

Oripinall.v  the  definition  of  professional  em¬ 
ployment  related  to  but  three  professions — 
divinity,  law  and  nxMlicine.  That  definition, 
however.  h<as  been  eiilarped  and  today  the 
word  "professionar’  embodies  “.a  practical 
<tealinp  with  affairs  as  distinpuished  from 
mere  slud.v  or  investipation:  and  an  applica¬ 
tion  of  such  knowledpe  to  uses  for  others 
as  a  vocation:  as  <listinpuished  from  its  pur¬ 
suit  for  its  own  purposes.” 

The  f.aci  that  an  individual  by  contract  or 
otherwise  apnes  to  sell  his  time,  labor  and 
skill  to  a  particular  employer  and  in  one 
prescrib<»il  branch  of  a  science,  does  not  in 
the  least  militate  apainst  his  beinp  classed 
as  a  professional  person.  Nor  tioes  it  op¬ 
erate  as  a  h:ir  to  the  claim  that  while  so 
employed  such  a  ix'rson  is  nevertheless  prae- 
tieinp  a  reeopnized  profession. 

It  is  not  essenti.il  that  one  should  offer 
his  services  to  the  public  at  larpe  nor  is  it 
ess<‘ntial  that  one  should  hold  himself  re.id.v 
to  apply  his  seientifie  knowledpe  and  skill  to 
the  business  of  all  persons.  So  lonp  as  one 
is  enpaped  in  the  practical  application  of  his 
knowledpe  it  is  not  important  whether  he 
holds  himself  out  as  ready  to  make  that  ap¬ 
plication  in  behalf  of  all  iiersons  who  desire 
it  or  that  he  conir.icts  to  do  it  for  some  par¬ 
ticular  employer  and  at  some  named  place 
at  an  apreed  consideration.  U.  S.  v.  Laws. 
Iti.l  T.  S.  258. 

The  profession  of  journalism  is  one  of 
the  hiphest  in  the  I'.  S.  Al  the  present  time 
.12  collepes  and  universities  maintain  courses 
of  jouru.ilism  wherein  the.v  treat  journalism 
as  a  profession.  In  addition  to  this  500 
other  collepes  and  universities  in  this  coun- 
tr.v  offer  that  subject  today,  and  still  in  ad¬ 
dition  there  are  ,iny  number  of  business  eol- 
lepes  and  thousands  of  hiph  schools  also 
offerinp  courses  in  jouru.ilism. 

532  Colleges  Giving  Instruction 

The  .12  so-called  Class  .\  schools  of  jour¬ 
nalism  compare  favorably  in  their  require¬ 
ments  with  the  07  approve<i  law  schools 
formall.v  desipn.ited  as  Class  A  law  schools. 
As  compared  with  the  5.12  collepes  and  uni¬ 
versities  that  are  now  pivinp  instruction  in 
journalism  there  are  hut  185  law  schools  in 
the  L'nitwl  States  pivinp  instruction  in  law. 

Each  year  thousands  of  younp  men  and 
women  leave  our  collepes  and  universities 
after  havinp  had  special  preparation  for 
I'arryinp  on  their  profession  of  journalism. 

One  of  the  most  noted  schools  of  journal¬ 
ism  is  that  of  Columbia  Fniversity  which 
at  the  present  time  has  nearl.v  2.000  pradu- 
ales  on  its  rolls.  A  recent  survey  of  the  ex¬ 
perience  of  these  praduates  since  they  left 
Columbia  shows  that  b.v  f.ar  the  preater 
proportion  of  them  are  enpaped  in  the  pro¬ 
fession  in  which  they  speci.alized  durinp  their 
cellepe  traininp  .and  that  less  than  4*^  of 
the  total  number  of  praduates  over  a  perioel 
of  years  are  not  now  employed  either  in  their 
profession  or  in  some  other  line  of  work. 

Contention  m.ay  be  made  that  journalism 
is  a  trade  and  not  a  profession.  The  Class  A 
Schools  of  Journalism,  however,  have  but 
one  opinion  and  that  is  that  journalism  is 
a  profession.  The  newspapers  of  the  country 
almost  universally  consider  it  to  he  a  pro¬ 
fession. 

Char.aeterizinp  a  newsp.aper  editor  or  writ¬ 
er  as  a  professional  does  not  in  any  way  ile- 
prive  that  person  of  any  riphts  which  he 
may  h.avp  under  other  laws.  If  an  employe, 
such  a  characterization  for  instance,  cannot 
deprive  one  of  the  ripht  to  enpape  in  collec¬ 
tive  harpaininp  or  to  select  representatives  to 
aet  for  him  in  collective  harpaininp. 

To  deny  to  the  thousands  of  newspaper 
editors  and  writers  that  professional  status 
for  which  they  have  specially  trained  them¬ 
selves  would  be  an  injustice  not  contemplated 
by  this  act.  Such  a  denial  would  accomplish 
no  pood  purpose  as  it  would  neither  add  to 
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nor  take  away  an.v  riphts  that  emplo.ves 
now  have  b.v  naason  of  statute  law. 

Because  of  the  nature  of  newspaper  dis¬ 
tribution  a  definition  of  the  words  “local  re- 
tailinp  cap.icity”  in  i-onnection  with  that 
business  is  essential.  This  is  particularly  im¬ 
portant  in  view  of  the  f.act  that  some  news- 
paifcrs  sell  b.v  far  the  preater  part  of  their 
circulation  direct  to  their  readers  .and  not 
throuph  .any  intermediary.  The  Administra¬ 
tor  must  determine  whether  the  emplo.ves 
enpaped  in  such  sale  and  distribution  are  en¬ 
paped  in  a  local  retailinp  cap.acity. 

Definitions  Important 

Likewise  it  is  important  to  the  newspapers 
to  have  a  definition  of  the  words  “outside 
s.alesman”  as  such  words  apply  to  the  busi¬ 
ness.  Newspapers  have  circulation  men  en¬ 
paped  in  the  promotion  and  sale  of  their  pub¬ 
lications  just  .as  they  have  advertisinp  solici¬ 
tors  enpapetl  in  the  solicitation  of  .adverlis- 
inp.  all  of  whom  work  almost  exclusively 
outside  of  the  newspaper  offices  themselves. 

The  importance  to  the  daily  newspap<'r 
publishinp  business  of  the  definitions  of  the 
terms  embraced  in  Section  1.1  (al  c.annot  be 
undereslim.atetl.  Newspapers  are  not  con¬ 
cerned  with  the  minimum  wapes  provided  for 
in  this  Act.  The.v  are  concerned,  however, 
with  the  ripidily  of  the  provisions  of  Section 
7  should  those  provisions  he  applied  to  their 
business.  But  a  few  illustrations  will  suf¬ 
fice  to  indicate  the  reason  for  this  concern. 
Section  7  (al  provides  that  no  emplo.ver 
shall  employ  any  of  his  employes  who  is  en¬ 
paped  in  commerce  or  in  the  production  of 
poods  for  commerce  for  a  work  week  lonper 
than  44  hours  durinp  the  ensuinp  year. 

If  it  T>e  held  that  a  jiarlieular  newspaper 
is  enpaped  in  eommeree  anil  that  a  writer  for 
that  newspaiier  is  enpaped  in  commerce  or 
in  the  prmiuelion  of  poods  for  eommeree. 
then  an  impossible  burden  of  cost  will  lie 
placed  upon  that  newspaper  not  for  the  or¬ 
dinary  eoverape  of  news  events  of  the  day 
but  for  that  extraordinary  service  which 
newspapers  are  required  to  pive  to  their  read¬ 
ers. 

Fnder  the  provisions  of  this  section  a  re¬ 
porter  who  .accompanies  the  President  of  the 
Tnited  States  on  a  trip  aw.a.v  from  Washinp- 
ton  would  consume  his  entire  normal  work 
week  as  set  forth  in  the  law  within  a  period 
of  two  days  after  leavinp  the  national  capital. 
In  other  words,  the  newsp.apcrs  of  the  coun¬ 
try  would  be  compelled  to  p.ay  a  pen.alty  in 
order  to  brinp  to  their  readers  news  eoneern- 
inp  the  activities  of  the  President  of  the 
Fnited  Stales  whenever  he  left  the  city  of 
Washinplon. 

In  the  sports  field,  the  same  rule  would 
apply  to  sports  writers  who  .accompany  base- 
b,all  teams  on  their  trips  aw.ay  from  home; 
who  accompany  football  te.ams  on  journeys 
from  one  coast  to  another:  who  po  to  the 
racinp  meets  that  are  of  loe.al  or  state,  re- 
pion.al  or  national  interest  or  who  cover  a 
myriad  other  events  away  from  the  office  of 
publication. 

True  these  writers  do  not  work  24  hours 
a  day.  They  are  responsible  for  their  assipn- 
menls  and  are  required  to  report  develop¬ 
ments  as  rapidly  as  they  occur,  whenever 
they  occur. 

Day  Varies  from  4  to  24  Hours 

A  b<asehall  writer,  for  instance,  ma.v  ac- 
tu.all.v  put  in  less  than  four  hours  a  day  in 
watchinp  his  pame  and  wrilinp  about  it.  He 
can  pl.ay  polf  or  do  whatever  he  wants  in 
his  spare  time. 

A  reporter  .aeeonipanyinp  the  President  ma.v 
catch  even  a  bipper  fish  than  the  Chief  Ex¬ 
ecutive  lands.  He  m.a.v  have  hut  a  few  min¬ 
utes  in  an.v  one  d<iy  with  the  President,  or 
he  may  obtain  all  of  his  information  from 
one  of  the  Seerel.ariat.  It  may  lake  him  less 
than  an  hour  to  write  his  news.  Yet  he  must 
always  be  alert  for  what  happens,  just  as 
the  secret  serviee  men  maintain  a  24  hour 
vipil. 

In  the  ea.se  of  a  preat  disaster  like  that 
produced  b.v  the  recent  hurricane  which  swept 
across  Lonp  Island  and  New  Enpland.  or  b.v 
the  Ohio  fiootl  of  last  year,  or  b.v  the  Missis¬ 
sippi  floods  of  a  f<w  ye.ars  apo.  or  the  San 
Francisco  e.arlhquake  and  fire  of  m.any  years 
apo.  the  cost  of  coverinp  such  disasters  to 
any  one  newspapi-r.  or  to  any  proup  of  news- 
papers,  if  lime  and  one-half  overtime  were 
required  within  a  period  of  two  days  after 
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a  writer  left  his  home  oflice  or  after  he  was 
assipned  to  the  job  if  the  disaster  were 
within  the  vicinity  of  his  home  office,  would 
be  prohibitive. 

Reference  has  also  lieen  made  to  the  ne¬ 
cessity  of  newspaiiers  maintaininp  comiietent 
mecnanical  staffs  in  order  to  insure  the 
prompt  renderinp  of  service  to  their  readers. 
Of  2.140  daily  newspapers  in  the  U.  8.  1.051 
are  afternoon  publications.  Many  of  these 
publish  Sunday  morninp  eelitions.  The.v  must 
do  so  often  at  a  loss  in  order  to  render  ser¬ 
vice  to  their  readers.  Over  a  periosl  of  years 
by  mutually  satisfactory  arranpenients  be¬ 
tween  publishers  and  their  mechanical  em¬ 
ployes.  many  of  which  are  embraced  in  Union 
contracts,  mechanical  employes  workiiip  for 
afternoon  newspapers  which  publish  both 
Saturday  afternoon  and  Sunday  morninp  have 
worked  what  are  known  as  double-header 
shifts.  Almost  universally  these  employes 
and  the  unions  to  which  they  helonp  have 
reeopnized  not  only  the  necessity  of  such 
double-he.aders  hut  the  necessity  of  workin? 
them  at  straipht  time  rates. 

Out  of  581  city  wide  mechanical  depart¬ 
ment  union  contracts  l  some  of  which  cover 
as  many  as  a  dozen  daily  newspapers  I  a  to¬ 
tal  of  2.18  provide  for  double-header  sliifu 
and  of  these  a  preat  majority  are  at  straipht 
time  rates. 

Mechanical  Department  Necessitiei 

Outside  of  metropolitan  centers  there  is  an 
actual  and  constant  shorlape  of  eompeleni 
mechanical  help  in  the  daily  newspaper  field 
iM-eause  of  which  newspaiiers  are  unable  to 
obtain  extra  men  for  the  few  hours  necr-ssary 
in  each  week  to  relieve  themselves  of  the 
overtime  burden  of  this  requirement  <if  the 
law.  If  it  be  applied  to  their  business  many 
will  find  it  difficult  to  meet  the  prohibitive 
cost.  Some  may  have  to  po  on  a  weekly  or 
semi-weeki.v  basis  or  suspend. 

Section  7  (bl  (II  and  (2)  provides  slipht 
relaxation  of  the  ripid  provisions  of  Section 
7  (al  in  the  ease  of  newspapers  which  have 
Union  apreements  certified  .as  bona  fide  by 
the  National  Labor  Relations  Board.  Thise 
provisions,  however,  do  not  lake  eare  of  the 
so-called  double-headed  shifts  which  h.ave  to 
be  worked  and  which  have  been  worked  W 
mutually  satisfactory  apreement  over  a 
|K-rio«l  of  many  years.  Al  the  moment  no 
provision  has  been  matle  cither  in  this  law  or 
any  other  for  the  certification  of  such  apree¬ 
ments  by  the  National  Labor  Relations 
Board.  Aecordinp  to  recent  newspaper  dis¬ 
patches  that  Board  finds  it  impossible  to 
make  sue-h  certifications  until  Uonpress  spe¬ 
cifically  authorizes  it  to  do  so  and  appropn- 
ates  the  money  nee-essary  for  the  Board's 
certification. 

In  Sec.  2(al  of  the  Act  which  states  the 
findinp  and  de'Claration  of  policy  in  indut- 
tries  enpaped  in  commerce  or  in  the  pro¬ 
duction  of  poods  for  commerce,  Uonpreis 
found  “the  existence  of  labor  eonditiont 
detrimental  to  the  maintenance  of  the  mini¬ 
mum  standard  of  livinp  necessary  for  health, 
efficiency  and  peneral  well  beinp  of  workers." 

The  provisions  of  Section  (1,  fixinp  a  mini¬ 
mum  wapc  of  25  cents  an  hour  for  the  cur¬ 
rent  .vear  bepinninp  Oct.  24  and  for  a  maxi¬ 
mum  of  4(1  cents  an  hour  at  a  later  period, 
were  desipned  it;  part  to  ameliorate  the  con¬ 
ditions  Htatetl  in  th"  findinp  of  See.  2  (a). 

A  recent  study  by  the  U.  S.  Department 

(Continued  on  page  33) 


The  Toughest 
Assignment . . . 

for  any  omployor  on 

.  .  .  nowspopors 
.  .  .  pross  associations 
.  .  .  magaiinos 
.  .  .  radio 

is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 

The  aolutioa  is  easy  when  em¬ 
ployers  seeking  top  flight  edi¬ 
torial  or  advertising  men  call  on 
The  Personnel  Bureau  for  as¬ 
sistance. 

Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 

THE  PERSONNEL  BUREAU 
of  Sigffli  Delta  Chi 

Chicago— 35  East  Woekor  Orivo 
Los  Angolas — 2387  Toviot  Sfroot 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 


No.  87.  Local  Promotion  for  Retail  Linage 


BASED  ON  their  own  card  rates,  one 
metropolitan  paper  last  year  bought 
over  $100,000  worth  of  their  own  space 
to  tell  consumers  and  retailers  about 
their  own  product — their  daily  paper. 

Even  though  you  figure  the  space 
at  cost,  it  amounted  to  a  lot  of  money. 
In  fact  it  made  the  paper  one  of  its 
own  ten  largest  customers.  Few  ad¬ 
vertisers  outside  of  the  department 
store  field  spend  $100,000  a  year.  So 
it  was  and  still  is  a  sizable  appropria¬ 
tion. 

Typical  Local  Promotion 
CHECK  50,  100,  or  1,000  dailies  any 
day  of  the  week  for  a  month  or  a 
year.  Measure  the  lines  they  devote 
to  advertising  their  own  wares,  their 
space.  Not  circulation.  Eliminate  the 
"in-and-out”  classified  promotion  ads 
and  you  are  looking  at  one  of  the 
smallest  advertisers  in  the  entire 
paper.  As  a  matter  of  fact,  not  5%  of 
all  the  1900-odd  dailies  in  the  U.  S. 
ever  plan,  prepare  and  run  a  continu¬ 
ous  schedule  of  copy  about  their  own 
merchandise. 

What  Can  Be  Said 
About  a  Paper? 

ONE  OF  THE  FIRST  THINGS  that 
might  be  advertised  would  be  the 
bread  and  butter  stuff  of  which  news¬ 
papers  are  made,  namely — news.  Not 
one  person  in  a  hundred  has  the  re¬ 
motest  idea  of  how  news  is  collected, 
sifted,  written  and  released.  This 
applies  almost  equally  to  national, 
state  and  local  news.  Local  news  is 
better  understood  because  sooner  or 
later  we  are  all  drawn  into  some  situ¬ 
ation — a  contest,  a  picnic,  meeting  or 
convention  when  our  own  name  is 
used.  Do  people,  as  a  rule,  like  to 
see  their  own  pictures  or  names  in  a 
paper?  "And  how!”,  said  a  reporter 
we  interviewed. 

The  copy  should  be  written  exactly 
like  any  news  article  or  feature  story, 
and  written  by  a  reporter  or  one  of 
the  editorial  staff.  From  350  to  500 
words  run  3  columns  by  10  inches  is 
ample. 

Break  the  News  Down 
STARTING  with  page  one  the  copy 
ideas  can  be  quickly  developed. 
International,  national,  state,  local, 
fashion,  deaths,  society,  household,  eti¬ 
quette,  editorial,  feature  writers,  fic¬ 
tion,  sports, — sub-divided  into  base¬ 
ball,  football,  soccer,  tennis,  golf, 
swimming,  horses,  boats,  etc. 

Then  the  comics,  the  financial  page, 
markets,  travel,  etc.,  etc. 

Here  is  enough  material  for  at  least 
2o  to  50  separate  advertisements. 

To  get  some  reader  reaction  from 
this  sort  of  promotion  advertising  you 
need  only  run  a  line,  “What  would 
you  like  to  know  about  our  paper?” 
Letters  will  start — not  hundreds,  but 
enough  to  keep  one  supplied  with  new 
copy  ideas. 

Now  the  Retailers 
every  NEWSPAPER  official  knows 
about  the  problem  of  local  publicity. 
John  Jones  puts  in  a  new  store  front. 
Ed  Smith  gets  a  lot  of  new  trucks  and 
Rill  White  puts  all  his  employees  in 
trick  uniforms. 


“Send  a  photographer  over — we  have 
a  swell  story  for  you,”  they  say.  Over 
go  the  reporter  and  photographer.  No 
matter  what  decision  is  made  about 
running  the  story,  nine  out  of  ten 
times  the  advertiser  is  disappointed 
with  the  picture,  the  length  of  the 
story,  or  the  way  it  was  edited.  This, 
of  course,  is  assuming  that  the  pub¬ 
lisher  decides  to  run  the  story. 

Often  the  advertiser  is  told,  “Joe, 
we  just  can’t  do  it.  We  would  have 
to  run  at  least  ten  more  new  store 
front  stories  if  we  ran  yours.  Why 
don’t  you  run  an  ad — we’ll  get  you  a 
good  picture.  It  will  be  better  for 
you.” 

Of  course,  the  problem  is  multiplied 
if  there  are  two  or  more  papers  in 
town. 

What  Would  Help 
Retailer  and  Publisher 

DURING  the  past  10  years,  the  Red 
Book  telephone  directory  people 
have  certainly  cashed  in  on  one  of  the 
real  weaknesses  of  so-oalled  national 
advertising.  To  hundreds  of  manu¬ 
facturers  and  tens  of  thousands  of  re¬ 
tailers,  they  have  told  the  same  story, 
“Tell  people  where  they  can  get  your 
goods  or  services!”  And  what  a  job 
they  have  done  right  imder  our  news¬ 
paper  eyes.  Millions  of  people  don’t 
have  phones — whence,  no  red  telephone 
directory  of  merchants.  But  they  do 
have  a  newspaper,  daily.  What’s 
wrong  with  using  a  newspaper  for  a 
buying  guide? 

Department  stores  use  them  every 
day  —  listing  hundreds  of  items  — 
prices — ^how  to  get  them — to  whom  to 
phone  for  special  store  services,  etc. 

So  why  not  run  some  promotion 
ads  about  using  the  paper  as  a  buy¬ 
ing  guide?  It’s  done,  of  course,  in  the 
classified  sections  but  match  any 
“Business  Services”  in  the  classified 
section  with  any  phone  directory. 

Set  up  a  few  ads — showing  50  classi¬ 
fications  of  business.  Let  anyone  in 
who  has  a  retail  store.  Here  is  a  defi¬ 
nite  aid  for  all  retailers — a  convenience 
for  subscribers  that  they  can  use. 

What  Else  Could  Be  Done? 

THE  Macy  newspapers  in  Westches- 
ter  County,  New  York,  are  running 
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a  steady  schedule  of  ads  3  columns 
wide  and  8  to  10  inches  deep. 

Four  different  themes  are  used  in 
this  copy;  (A)  unmarried,  (B)  mar¬ 
ried —  no  children,  (C)  married  — 
small  children,  (D)  married — children 
15-25.  The  four  themes  cover  just 
about  all  of  the  people  who  read  a 
daily. 

These  ads  run  every  48  hours,  skip¬ 
ping  Sunday.  Why?  Because  the 
Yonkers  Herald-Statesman  and  the 
six  other  Macy  papers  believe  that 
retail  advertising,  to  be  successful, 
should  appear  at  least  three  times  a 
week — season  in  and  season  out.  They 
are  taking  their  own  selling  argu¬ 
ments  literally.  If  three  ads  a  week 
are  good  for  retailers — then  they  must^ 
be  equally  good  for  the  publisher. 

Each  ad  is  directed  at  a  different 
customer  group,  but  all  ads  are  keyed 
or  written  to  but  one  theme  at  a 
time. 

Don’t  try  to  sell  everybody  with 
one  ad — divide  your  prospects  into 
three  or  four  groups,  then  talk  to 
them  about  their  own  likes  and  dis¬ 
likes — wants — needs  and  desires. 

The  last  half  of  each  ad  calls  atten¬ 
tion  to  the  local  retailers,  their  goods, 
and  services.  Promotion  ads  of  this 
type  provide  constant  selling  ammuni¬ 
tion  for  the  local  staff. 

Now  is  a  good  time  to  lay  plans 
for  an  advertising  campaign  about 
your  own  white  space.  You  have  a 
medium  that  reaches  a  lot  of  pros¬ 
pects.  It  should  make  your  subscrip¬ 
tion  selling  easier  —  and  also  be  of 
great  help  to  your  retailer-customers. 
■ 

MEETING  POSTPONED 

California  Circulation  Managers’ 
Assn,  will  hold  its  annual  convention 
Oct.  24  and  25,  Hotel  Leamington, 
Oakland,  Cal.  The  meeting  was 
originally  scheduled  for  Oct.  17-18. 


Short  Wave  Used 
To  Cover  Game 

Lewiston,  Me.,  Oct.  10 — Army  radio 
came  to  the  rescue  of  the  Lewiston 
(Me.)  Journal  in  that  evening  news¬ 
paper’s  enterprise  in  putting  out  a 
football  extra  Saturday,  Oct  8.  Be¬ 
cause  New  England  Telephone  Co. 
linemen,  heavily  taxed  by  hurricane 
rehabilitation  work,  could  not  string 
up  a  line  for  the  Journal,  short  wave 
sets  belonging  to  the  103d  Infantry, 
National  Guard,  were  used. 

From  Walton  field  in  Auburn,  two 
miles  from  the  Journal  building,  Vin 
Belleau  of  the  paper’s  news  staff 
broadcast  a  play-by-play  to  his  office 
over  the  latest  of  Army  equipment. 

Capt.  Jack  Childs  of  Headquarters 
Co.,  103d,  hearing  of  the  Journal’s  in¬ 
ability  to  get  a  phone  line  offered  use 
of  the  equipment,  and  assigned  Sgt. 
Adrien  Levesque  and  Pvt.  Maurice 
Dallaire  to  the  job  of  assisting  the 
newspaper.  The  game  covered  was  a 
high  school  contest  between  Auburn 
and  Portland. 

MORE  FLOOD  EDITIONS 

Two  more  New  England  newspapers 
have  joined  their  contemporaries  in 
issuing  special  editions  devoted  to  the 
recent  hurricane  and  flood.  The  New 
London  (Conn.)  Day  Oct.  1  issued  a 
64-page  tabloid  section  which  con¬ 
tained  254  pictures,  and  the  Lawrence 
(Mass.)  Daily  Eagle  and  Tribune  pub¬ 
lished  a  12-page  pictorial  supplement 
Oct.  1. 

2,000  QUILTS'SHOWN 

Exhibiting  more  than  2,000  quilts, 
the  Detroit  News  annual  quilt  show, 
held  Oct.  5-9  has  been  acclaimed  as 
the  greatest  collection  of  quilts  ever 
displayed  under  one  roof.  More  than 
18,000  persons  viewed  the  exhibit. 


MORE  CIRCULATION 
AND  MORE  REVENUE 

without  risk,  gamble 
or  cash  investment! 

p  u  15  L  I  S  M  K  K  S  SERVICE  COM- 
PAXV’S  new,  dynamic  contest  plans 
are  now  available  for  your  newspaper. 

Plans  that  have  proved  their  worth  with 
American  newspapers  in  every  corner  of 
the  country. 

Let  us  tell  you  all  about  them.  Let  us 
tell  you  how — without  risk  or  cash  outlay 
on  your  part — they  will  provide  6  months 
subs  in  volume.  How  they  will  cut  your 
circulation  department  costs.  How  they 
will  at  the  same  time  net  you  a  substantial 
cash  profit. 

^\'ire  or  write  today.  Your  inquiry  will 
entail  no  obligation,  of  course. 

Publishers  Service 
Company,  Inc. 

75  West  St..  New  York.  N.  Y. 
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Constantine  Brown  Wrote 


Czech  Crisis  “Recipe” 


By  MARLEN  E.  PEW.  Jr. 


NOW  THAT  the  European  crisis  is 
over,  at  least  temporarily,  we  may 
look  back  at  the  outstanding  journal¬ 
istic  work  of 


Constantine  Brown 


syndicate  au¬ 
thors  on  that 
story.  We  find 
there  was  much 
contributed  by 
syndicated  a  u  - 
thors  toward 
better  public  en- 
lighten- 
ment.  However, 
few  if  any  fore¬ 
casts  of  coming 
events  abroad 
equalled  the 
single  remark¬ 


able  story  by  Constantine  Brown,  of 
McClure  Newspaper  Syndicate,  on  the 
partition  of  Czechoslovakia. 

Most  notable  features  of  his  story 
were  that  it  appeared  on  May  8  and 
stood  the  test  of  time  for  accuracy  to 
such  a  degree  that  the  heads  of  Euro¬ 
pean  countries  might  have  followed  it 
like  a  recipe. 

Fate  of  the  Czechs 
On  that  day.  Constantine  Brown 
wrote  in  part  from  Washington,  D.  C.: 

"The  fate  of  Czechoslovakia  was 
sealed  in  London  when  Premier 
Chamberlain  and  Lord  Halifax  dis¬ 
cussed  the  troubled  European  situa¬ 
tion  with  France's  Premier  Edouard 
Daladier  and  Foreign  Minister  Georges 
Bonnet.  What  form  the  disappearance 
of  the  Czechoslovakian  republic  as 
now  constituted  will  take  is  not  cer¬ 
tain.  Either  President  Benes  and 
Premier  Hodza  will  yield  to  Hitler’s 
demands  for  the  attachment  of  the 
Sudeten  Germans  to  the  Reich  and  of 
the  Poles,  by  implication,  in  the 
Teschen  region  to  Poland,  in  which 
case  the  operation  will  be  bloodless; 
or,  they  will  resist  Germany’s  de¬ 
mands,  in  which  case  the  country  will 
be  dismembered  violently  into  its 
component  parts.  Whatever  the 
modality,  there  is  no  doubt  today  in 
the  minds  of  diplomats  in  the  demo¬ 
cratic  countries  that  the  partition  of 
Czechoslovakia  is  the  price  that  must 
be  paid  for  the  maintenance  of  a 
doubtful  peace  in  Europe. 

"The  eventuality  of  Czechoslovakia 
offering  armed  resistance  to  the  Ger¬ 
man  drive  is  becoming  less  probable 
every  day  and.  queer  as  it  may  seem, 
the  new  treaty  of  alliance  between 
France  and  Great  Britain  has  killed 
the  last  hope  for  Czechoslovakia  to 
defeat  the  Nazi-Polish  plans. 

England's  Word  Final 
"The  treaty  provides  a  uniform  com¬ 
mand  of  the  armed  forces  of  both 
countries;  the  British  will  have  the 
final  word  in  naval  and  air  affairs 
while  a  French  general  will  be  placed 
in  charge  of  the  combined  Franco- 
British  land  forces.  But.  it  is  pointed 
out,  this  alliance  is  operative  not  for 
an  aggressive  action  by  either  party, 
but  only  in  the  event  of  an  aggression 
against  the  territorial  integrity  of  the 
two  signatories. 

“The  Germans  are  in  an  advantage¬ 
ous  position.  They  say  that,  in  accord¬ 
ance  with  President  Wilson’s  own 
theory  of  self-determination  of  nation- 
alitie.s,  the  Germans  who  live  under 
Czechoslovak  rule  will  show  their 
desire  to  join  the  mother  country. 
Should  France,  in  compliance  with  the 
fi'caty  with  Czechoslovakia,  endeavor 
to  rush  to  that  country's  assistance 
the  French  air  force  and  the  French 
army  would  necessarily  be  compelled 


to  invade  German  territory.  Under 
those  circumstances,  the  British  will 
not  be  bound  to  offer  their  support — 
and  the  treaty  signed  in  London  on 
April  27  will  be  a  dead  letter. 

Benes  Hesitant 

“The  Franco-British  understanding, 
despite  its  bellicose  and  spectacular 
appearance,  has  dampened  the  opti¬ 
mistic  enthusiasm  of  Benes.  He  is 
more  hesitant  than  before  about  offer¬ 
ing  armed  resistance  to  what  is  called 
in  Berlin  “peaceful  violence’’  —  the 
plebiscite  to  be  engineered  by  Hitler’s 
trusted  Storm  troopers.  Some  people 
will  say  that  the  deal  concluded  in 
London  by  Daladier  and  Chamberlain 
has  sold  the  Czechoslovaks  down  the 
river.  Others  will  say  that  it  has 
saved  Europe,  temporarily  at  least, 
from  another  blood  bath.” 

There  was  a  great  deal  more  to  Mr. 
Brown’s  prediction,  and  it  has  all  come 
to  pass.  The  article  in  detail  was 
printed  in  an  advertisement  in  Editor 
&  Publisher,  Sept.  24.  Other  out¬ 
standing  syndicate  writers  on  foreign 
affairs  might  have  made  accurate  pre¬ 
dictions  also,  but  we  have  seen  no 
writing  of  this  nature  which  com¬ 
pares  in  detail  with  this  article  by 
Constantine  Brown. 


perience  in  Moscow  for  the  New  York 
Times  and  as  an  observer  in  other 
European  capitals,  is  going  to  Ru¬ 
mania  and  Hungary  to  write  a  series 
of  dispatches  for  North  American 
Newspaper  Alliance  on  political  and 
economic  conditions,  with  special  at¬ 
tention  to  the  strength  of  pro-  and 
anti-Nazi  forces.  The  series  was  ex¬ 
pected  to  start  late  this  week. 


slow  Adams,  distinguished  historian, 
declares  in  an  article  written  for  the 
AP  Feature  Service.  Mr.  Adams  says 
the  oceans  are  to  us  what  the  English 
Channel  used  to  be  to  England,  and 
that  “if  we  can  solve  our  domestic 
problems,  I  believe  that  conditions 
in  Europe  mean  that  the  star  of  des¬ 
tiny  will  shine  above  the  New  and 
not  the  Old  World.” 


Dorothy  Dix's  Trip 
MRS.  ELIZABETH  M.  GILMER 
(Dorothy  Dix)  whose  column  is 
distributed  through  the  Ledger  Syn¬ 
dicate,  has  completed  an  extensive 
tour  throughout  the  country,  traveling 
more  than  5,000  miles.  She  visited 
Yellowstone  National  Park,  Seattle, 
Wash.,  and  Vancouver,  British  Colum¬ 
bia.  Later  she  returned  to  Asheville, 
N.  C.,  and  is  now  spending  the  rest 
of  her  vacation  at  Lake  Placid,  N.  Y. 
Mrs.  Gilmer  will  return  to  her  home 
in  New  Orleans  after  a  visit  to  New 
York,  where  she  spent  25  years  of 
her  life  as  a  reporter  on  the  New 
York  Evening  Journal. 


Auto  Show  Fecrture 


60  Seconds 

A  NEW  DAILY  COLUMN  “This  Min¬ 
ute,”  will  soon  be  syndicated  by 
Esquire  Features.  It  is  prepared  by 
Howard  Merrill  and  tells  what  is  hap¬ 
pening  in  the  world  while  the  reader 
spends  one  minute  reading  the  col¬ 
umn.  Although  Mr.  Merrill  is  but  24 
years  old  he  has  had  broad  experi¬ 
ence.  For  example  he  played  in  58 
silent  films,  appeared  on  the  Broadway 
stage  for  two  years,  won  a  writing 
contest  held  by  the  New  York  Mirror, 
edited  a  small  magazine,  was  on  the 
New  York  Journal  and  American  city 
desk,  was  a  sports  correspondent  for 
the  New  York  Times  and  has  helped 
prepare  radio  shows. 


Ask  us  about 
TELEFACT 
the  greatest 
new  feature 
of  1938 


SCIENCE 

SERVICE 

Washington,  D.  C, 


Television  and  Peace 


THE  ULLMAN  FEATURE  SERVICE, 
Washington,  D.  C.,  is  issuing  its  1939 
automobile  show  edition  editorial 
copy,  a  series  comprising  articles  of 
varying  length  covering  every  phase 
of  motoring  interest.  This  series  has 
been  used  by  newspapers  for  18  years. 
All  copy  is  prepared  under  the  direc¬ 
tion  of  William  Ullman,  head  of  the 
service,  and  a  veteran  automotive 
writer  and  editor.  A  survey  by  the 
Ullman  service  shows  that  the  number 
of  automobile  shows  to  be  held  this 
year  compares  very  favorably  with 
last  year’s  peak  record,  and  that 
public  interest  in  the  forthcoming 
new  models  is  higher  than  ever  be¬ 
fore. 


TO  FIND  OUT  just  how  far  television 

has  come  and  where  it  is  going.  Jack 
Stinnett  of  the  AP  Feature  Service 
interviewed  the  men  to  whom  tele¬ 
vision  is  a  business,  not  a  laboratory 
miracle.  He  learned  that  most  of  the 
engineering  problems  have  been 
solved  (the  camera  is  so  good  that  it 
distinguishes  between  artificial  and 
real  red  hair)  and  that  the  big  job 
now  is  the  program-maker’s.  One  of 
the  effective  illustrations  for  Stinnett’s 
two-part  story  is  a  four-column  draw¬ 
ing  showing  what  happens  on  a  tele¬ 
vision  set. 

As  a  result  of  the  Munich  confer¬ 
ence,  the  U.  S.  probably  is  safe  from 
war  for  at  least  ten  years,  James  Tru- 


Christmas  Comic  Strip 
NEA  SERVICE  will  have  a  special 
Christmas  Comic  Strip  for  Children 
again  this  year.  It  will  be  sent  to  all 
full  service  clients  without  charge. 
The  strip  is  written  by  Hal  Cochran, 
who  wrote  “Sally  Sailor  and  Meany 
Mo,”  in  1937,  and  is  drawn  by  Howard 
Boughner  of  NEA’s  comic  art  staff. 


Duronty  in  Rumania 

WALTER  DURANTY’,  foreign  cor¬ 
respondent  who  has  had  long  ex- 


newspaper  Bible 
Service  Free 


Daily  verse,  carefully  selected,  nun-sectarian. 
Hundreds  of  daily  and  weekly  papers  now 
usiii"  this  service  repularly. 


Editor's  (-opy  coverinfi  six  month  period; 
sent  without  charge. 


Electro  for  heading.  ord  of  (iod,‘*  also 
free  on  request. 


Addrt’i 


PRESS-RADIO 
BIBLE  SERVICE,  Inc. 


601  Southern  Ohio  Bonk  Bldg., 
Cincinnati,  Ohio 


“Hold  fast  t' >  tlic  nil)le  as  the  sheet  anchor  of  your  liberties: 
write  its  precepts  on  your  hearts  and  practice  them  in  your  lives.” 

Ulvsses  S.  Grant. 


Kearney  Writes  Novel 

DURING  a  recent  vacation  in  the 
country,  George  F.  Kearney,  man¬ 
ager,  of  the  Ledger  Syndicate,  Phil¬ 
adelphia,  wrote  a  full  length  novel  en¬ 
titled,  “Eileen  Rides  the  Wind.”  It 
will  be  published  under  a  pseudo¬ 
nym. 


Mrs.  Roosevelt's  Birthday 

MRS.  FRANKLIN  D.  ROOSEVELT. 

author  of  “My  Day,”  which  is  dis¬ 
tributed  by  United  Feature  Syndicate 
celebrated  her  fifty-fourth  birthday, 
Oct.  11  as  the  guest  of  the  Women’s 
National  Press  Club  at  its  regular 
weekly  luncheon. 
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Annenberg  Sues 
Guffey  and 
Stern  for  Libel 


[  WFIL  and  Record  Named 

I  For  Using  Senator's 

Attack  on  Publisher 

Philadelphia,  Oct.  13 — M.  L.  An¬ 
nenberg,  publisher  of  the  Philadelphia 
Inquirer,  has  filed  libel  suits  in  Com¬ 
mon  Pleas  court  against  U.  S.  Senator 
I  Joseph  F.  Guffey,  and  five  other  per¬ 
sons,  including  J.  David  Stem,  pub¬ 
lisher  of  the  Philadelphia  Record,  as 
a  result  of  Guffey’s  radio  address  de¬ 
livered  last  week  in  which  he  bitterly 
attacked  Annenberg. 

Greenfield  Also  Sued 
Named  with  Guffey  and  Stem,  are 
Samuel  R.  Rosenbaum,  vice-president 
of  Albert  M.  Greenfield  &  Co.  in  his 
capacity  as  president  of  WFIL,  Phil¬ 
adelphia  radio  station,  and  the  Phila¬ 
delphia  Record,  which  published  Guf¬ 
fey’s  speech. 

In  addition,  a  libel  suit  was  also 
instituted  against  Albert  M.  Green¬ 
field,  Philadelphia  realtor,  in  connec¬ 
tion  with  allegations  made  by  Green¬ 
field  in  a  statement  purportedly  made 
by  him  on  Sept.  20. 

In  statements  of  claims  filed  today, 
Mr.  Annenberg  asked  for  $500,000 
damages  from  Guffey  and  $200,000 
from  Greenfield.  It  was  not  indicated 
when  statements  of  claims  would  be 
filed  in  the  other  cases. 

Guffey’s  radio  address,  which  was 
broadcast  over  a  state-wide  hookup 
from  WFIL,  was  delivered  Thursday 
night,  Oct.  6.  The  radio  station  and 
I  Guffey  were  forewarned  by  the  law 
firm  of  Murdoch,  Paxson,  Kalish  & 
Green,  Mr.  Annenberg’s  counsel,  that 
the  address,  if  delivered,  was  libelous 
and  that  legal  action  would  be  taken. 


Inquirer  Publishes  Statement 


The  Inquirer  carried  the  story  of  the 
libel  suits  in  its  regular  news  col¬ 
umns  and  did  not  comment  upon  the 
situation  except  for  a  statement  from 
the  publisher  which  was  carried  on 
page  one  of  its  Sunday  edition  Oct.  9. 
The  statement,  signed  by  M.  L.  An¬ 
nenberg,  said: 

"The  Philadelphia  Inquirer  is  dedi¬ 
cated  to  the  cause  of  truth  and  hon¬ 
esty  in  government. 

“It  is  thoroughly  convinced  that  the 
State  of  Pennsylvania  is  being  mis¬ 
governed  by  a  selfish,  unscrupulous 
group  of  men  who,  regardless  of  party 
label,  do  not  honestly  represent  the 
people,  either  the  Democrats  or  the 
Republicans  of  this  state. 

This  newspaper  will  continue  its 
battle  for  decency,  efficiency  and  hon¬ 
esty  in  government.” 
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continued  from  page  30 


of  Labor  shows  that  the  conditions  set  forth 
in  Sec.  2  (a)  do  not  exist  in  the  d.aily  news¬ 
paper  mechanical  <lepartments.  The  weiehted 
averages  of  this  stud.v  show  an  average 
work  w(>ek  well  under  the  m.'iximum  of  Se<f- 
tion  7  and  hourly  watres  greatly  in  excess  of 
the  minima  in  Section  (5.  But  notwithstand¬ 
ing  the  facts  as  developed  in  this  study,  the 
fact  nevertheless  remains  that  in  hundreds 
of  small  cities  and  communities  of  this  I'oun- 
try  where  tlaily  newspaiters  are  published 
there  is  no  surplus  of  mechanical  labor. 
Therefore  there  is  no  supply  for  the  pub¬ 
lishers  in  those  eities  to  draw  upon  in  order 
to  avoid  the  overtime  penalties  of  this  Act 
by  hiring  an  extra  man  or  two  for  one  day 
or  one  part  of  one  day  a  week  or  in  case  of 
emergency. 

Act  Not  Flexible 

This  situation  was  recognized  in  lO.'l.l  and 
1034  by  the  National  Recovery  Administra¬ 
tion.  which  made  si)ecific  provision  for  the 
protection  not  of  the  newspaper  publishers 
Imt  of  the  people  of  the  country  by  provid¬ 
ing  for  a  flexible  maximum  of  hours  where 
such  conditions  exist. 

The  Fair  Labor  Stainlards  Act  of  10.38 
contains  no  flexible  provision.  It  contains 
no  provision  for  exception  Irecause  of  emer- 
s'cncy  or  acts  of  Go<l.  Yet  when  sueh 
emergencies  or  acts  of  God  occur  they  re- 
ipiire  even  greater  serviee  from  the  daily 
newspafter  press  than  the  ordinary  demands 
uiion  it.  and  they  oe<ur  with  greater  fre- 
ipieney  with  respect  to  this  business  than 


with  respect  to  .any  other  business  whatso¬ 
ever. 

The  application  of  this  law  to  the  news- 
liaper  publishing  business  would  effect  a  re¬ 
straint  upon  the  service  rendered  by  the  daily 
newspaper  press  to  more  than  41.00t),00() 
readers  a  day. 

There  is  nothing  in  the  Act  nor  in  the 
debates  in  f'ongress  leading  to  its  passage  to 
show  that  this  Act  was  intended  to  apply  to 
the  daily  newspaiH'r  publishing  busine.ss. 
There  was  only  one  reference  to  it  in  debate 
— and  that  was  in  the  Senate,  where  a  dif- 
fereni'e  of  opinion  was  expressed  as  to  what 
constitutes  interstate  commerce  in  the  news¬ 
paper  puhlishing  business. 

Theie  was  no  reference  to  the  daily  news- 
pai«T  publishing  business  in  the  House  de- 
liatcs.  A  House  amendment  exempting  cer¬ 
tain  weekly  and  semi-weekl.v  newspaiiers 
was  written  into  the  law.  without  debate  or 
iiuestion  or  any  evidence  that  any  considera¬ 
tion  was  given  to  other  newspapers. 

There  are  but  two  references  in  the  Con¬ 
gressional  debates  to  newspapers  as  a  group, 
fine  is  on  page  9784,  where  Mr.  Creal  of 
Kentucky  offered  his  amendment,  embraced 
in  Sec.  13  (8)  exempting  .any  employe  em- 
tiloyed  in  connection  with  the  publication  of 
any  weekly  or  semi-weekly  newspaper  with 
.1  circulation  of  less  than  3,000,  the  m.ajor 
part  of  which  circulation  is  within  the 
county  where  printed  or  imblishwl. 

The  Act  Constitutes  a  Restraint 

This  amendment  raises  grave  questions  as 
io  the  power  of  Congress  to  classify  the 
pi  css  for  purposes  of  regulation  or  restraint. 

There  is  no  differenct*  between  the  serviee 
of  a  weekly  or  semi-weekly  newspatier  .and 
a  daily  newspaper  exceiit  that  the  latter  pub¬ 
lishes  more  editions  eai'h  week.  Eaidi  is  en- 
gageil  in  gathering  and  disseminating  infor¬ 
mation  in  the  printed  form.  Each  is  a  part 
of  the  press  as  a  whole. 

Four  hundred  and  eighty-three  daily  news- 


pa|K‘rs  have  a  circulation  of  less  than  3.000. 
Four  hundred  and  eighty-three  more  dail.v 
newspapers  have  a  circulation  between  3.000 
and  .3.000.  Each  one  of  these  newspaiiers  is 
in  competition  with  the  weekly  and  semi¬ 
weekly  newspapers  published  in  its  vicinity. 

Senator  Glass  is  the  publisher  of  two 
newspapers  at  Lynchburg.  Va. — the  News, 
published  every  morning  in  the  week,  and 
the  Daily  Advance,  published  week-day  eve¬ 
nings. 

By  striking  20  subscribers  from  the  list  of 
8,704  who  take  the  Advance,  he  can  remove 
that  newspaper  from  interstate  commerce 
under  Senator  Borah’s  definition  (in  a  Sen¬ 
ate  debate  with  Mr.  Glass).  By  striking  .348 
from  a  total  of  11,0.32  subscribers  to  the 
News  he  can  remove  that  newspaiKT  from 
the  field  of  commerce  as  defined  by  Senator 
Borah. 

More  than  2,000  daily  newspapers  could 
accomplish  compliance  with  the  Borah  for¬ 
mula  b.v  the  same  proi'Css. 

It  is  submitted  that  under  the  provisions 
of  Sec.  13  (a)  (2)  the  .Administrator  has 

full  power  to  exempt  the  daily  newspaper 
press  from  the  restrictive  effects  of  provi¬ 
sions  of  Sections  0  and  7,  with  the  latter  of 
which  publishers  of  daily  newspapers  are 
f.ar  more  greatly  concerned  than  with  the 
former,  and  it  is  to  the  end  that  such  a  rul¬ 
ing  be  made  that  the  faits  hereinbefore  set 
out  are  submitted. 


PRESS  CLUB  TO  HEAR  FDR 

Washington,  D.  C.,  Oct.  11 — The 
National  Press  Club's  most  distin¬ 
guished  member.  President  Roosevelt, 
will  make  an  off-the-record  address 
at  the  annual  Founder’s  Day  Dinner 
in  the  club  auditorium,  Oct.  19. 


SHARPER  EYES  THAN  EVER 

are  on  Advertising  Space  I 


—Yet  it  is  in  far  Qr eater  Demand  I 


The  MORE  advertitiers  and  advertising 
agency  officials  scrutinize,  with  sharply 
appraising  eyes-  newspaper  space  as  cer¬ 
tainly  the  most  logical  and  speedily-active 
carrier  of  their  interesting  sales  stories  to 
the  Nation,  the  more  newspaper  space  is 
sold  .  .  .  the  greater  the  volume. 

This  is  no  paradox  .  .  .  There's  a  per¬ 
fectly  good  reason.  For  such  executives 
discover  that  past  schedules  in  newspapers 
have  NOT  represented  the  total,  possible 
market  area.  Entire  chunks  of  cities  and 
villages  and  hamlets  have  heen  overlooked 
because  someone  believed  they  were  being 
at  least  reached,  after  a  fashion,  through 
centralized  big  city  schedules. 

Three  men  put  their  heads  together  over 
an  appropriation:  A  Sales  Manager,  an 
Account  Executive,  a  Space  Buyer.  One 
of  them  turns  the  pages  of  Market  Guide 


.  .  .  conies  suddenly  upon  YOUR  story 
about  YOUR  newspaper  or  newspapers  and 
the  very  special  territory  YOU  cover  .  .  . 
the  surrounded  rich  country  .  .  .  the  factual 
data  of  buying  power,  dealer  co-operation 
and  an  interesting  internal  flush  of  pros¬ 
perity  along  a  NEW  mileage  of  Main 
Streets.  “We've  never  tried  it  THERE”, 
says  the  Sales  Manager,  “I've  traveled 
those  towns  .  .  .  they're  GOOD.  Let's  take 
a  crack  at  ’em.” 

And  it’s  done!  A  comparatively  inex¬ 
pensive  advertisement  in  the  Market  Guide 
turned  the  trick!  Are  YOU  in  the  MAR¬ 
KET  GUIDE  for  1939?  Do  YOU  take  this 
much  pride  in  your  horizon  of  netv  busi¬ 
ness  and  in  a  Service  Book  every  bit  as 
much  YT)U  and  YOURS  as  if  you  published 
it  YOURSELF?  If  not — then  you're  short¬ 
sighted,  that’s  all. 


EDITOR  and  PUBLISHER 
MARKET  GUIDE  for  1939 

n  *  $275 — ona  paqe,  $154— half  paq*,  $85— quarter 

KA I  C9  •  •  •  page,  $55— eighth  page,  $33 — sixteenth  page. 


EDITOR 


PUBLISHER 


WHAT  OUR 
READERS  SAY 

Grover  Hall  Writes 
On  Sin  oi  Omission 
To  Editor  &  Publisher:  Every  page 
in  your  journal  is  interesting  to  me, 
otherwise  in  these  hard  times  I  should 
cancel  my  subscription.  The  issue  of 
Oct.  1  is  particularly  interesting  to 
me  because  of  your  news  story  re¬ 
garding  the  reorganization  of  the  be¬ 
loved  Boston  Transcript.  The  story 
interests  me,  not  because  of  its  nov¬ 
elty,  but  because  of  the  utter  absence 
of  novelty  in  it,  a  circumstance,  how¬ 
ever,  which  could  not  possibly  be 
charged  to  the  account  of  your  re¬ 
porters.  They  were  merely  telling 
the  story  as  it  was  given  them  to  tell. 

I  note  that  Mr.  O’Brien  will  con¬ 
tinue  as  publisher,  that  Mr.  Palmer 
will  be  feature  editor,  that  Mr.  Tucker, 
an  eminent  taker  of  pictures,  will  be 
boss  photographer,  that  Mr.  Pond  will 
be  advertising  manager,  that  Mr. 
Hoag  will  be  managing  editor  and  that 
Mr.  Thomquist  will  remain  as  city 
editor,  that  Mr.  Nichols  will  be  promo¬ 
tion  manager.  In  the  last  paragraph 
pains  are  taken  to  mention  that  Mr. 
Lawrence  and  Mr.  Turner  will  be  on 
the  staff  of  photographers. 

But  I  looked  in  vain  to  see  who 
would  be  editor-in-chief  of  the  Tran¬ 
script  and  also  for  a  list  of  its  edi¬ 
torial  writers. 

For  that  matter  one  looks  in  vain  to 
the  editorial  mastheads  of  most  of  our 
daily  papers  to  see  who  are  their  edi¬ 
tors.  But  for  the  semi-annual  state¬ 
ment,  printed  under  compulsion  of 
law,  of  the  New  York  Times  and  the 
New  York  Herald  Tribune,  one  would 
never  know  who  are  the  editors  of 
these  great  newspapers. 

Readers  of  contemporary  American 
newspapers  know  who  are  their  money 
makers  and  their  picture-takers,  but 
except  for  semi-annual  sworn  state¬ 
ments  to  the  Postoffice  Department 
even  the  mothers  of  the  publishers 
and  photographers  would  not  be  per¬ 
mitted  to  know  who  are  the  editors  of 
907c  of  our  leading  newspapers. 

Grover  C.  Hall, 
Editor,  the  Montgomery  (Ala.) 

Advertiser. 

P.  S.:  Another  grouch:  I  have  been 
trying  for  years  to  break  our  report¬ 
ers  from  sucking  eggs  by  writing  it 
“Lawyer”  Jones,  yet  here  comes  our 
model  and  guide.  Editor  &  Publisher, 
in  its  Boston  Transcript  story,  per¬ 
mitting  a  reporter  to  write  it  “Trustee” 
Field— GCH. 

■ 

Calls  Press  'Squeamish' 

On  Chiropractic 
To  BIditor  &  Publisher:  Your  re¬ 
view  of  the  public  relations  situation, 
as  applied  to  the  field  of  medicine,  is 
certainly  to  be  commended.  It  is  an 
authoritative  analysis.  (E.  &  P.,  Oct. 
8.  P.  40.) 

I  notice  on  page  15  at  the  bottom  of 
an  advertisement  a  caption  regarding 
New  York  State  reading  as  follows: 

The  STATE  that  always 
"SETS  THE  PACE.” 

It  certainly  does  not  set  the  pace, 
except  in  hypocrisy  with  reference  to 
the  art  of  healing. 

Although  43  states  have  enacted 
laws  licensing  and  regulating  chiro¬ 
practic,  as  a  distinct  science,  the  same 
type  of  opposition  referred  to  in  your 
article  has  resulted  in  the  failure  of 
New  York  state  legislature  over  so 
long  a  period  of  time  to  legalize  a 
service  which  the  public  demands. 
Likewise,  this  situation  has  prevented 
reforms  in  the  practice  of  chiroprac¬ 
tic  in  this  state,  although  the  pro¬ 


fessional  organizations  have  been  the  j 
foremost  in  pleading  for  regulation, 
with  respect  to  adequate  training  and  ^ 
character  requirements  for  all  those 
who  seek  to  enter  the  chiropractic 
field. 

Fvirther,  there  is  no  doubt  as  to  the 
squeamishness  of  the  press  with  re¬ 
spect  to  chiropractic. 

It  is  hoped  that  the  campaign  now 
being  waged  by  the  laymen  will  re¬ 
sult  in  the  discussion  of  the  facts  in 
accordance  with  those  changes  in 
public  thinking  to  which  you  refer. 

While  a  considerable  number  of 
editors  may  not  believe  it,  the  num¬ 
ber  of  people  who  do  not  believe  in 
drugs  is  increasing  every  day. 

Eric  H.  Palmer, 

Citizens  Chiropractic  Committee, 
New  York. 

■ 

Newsprint  Production 
Rose  in  September 

Montreal,  Que.,  Oct.  12 — Newsprint  ' 
production  in  Canada  during  Septem¬ 
ber  totalled  231,940  tons,  against  220,- 
303  tons  in  August  and  312,220  tons  in 
September,  1937,  according  to  the 
Newsprint  Association  of  Canada. 
Shipments  were  230,346  tons,  against 
204,668  and  300,815. 

Canadian  production  for  the  first 
nine  months  of  1938,  totalled  1,914,669 
tons,  a  decline  of  30%  from  a  similar 
1937  period,  and  shipments  1,771,003 
tons,  a  decline  of  32.2%.  Total  North 
American  production  last  month  was 
322,553  tons  against  300,716  tons  in 
August  and  421,104  tons  in  Septem¬ 
ber,  1937,  while  shipments  were  332,- 
470  tons,  against  291,487  and  406,834. 

Nine  months  production  was  2,695,- 
742  tons  against  3,712,776  tons  in  1937 
period,  and  shipments  were  2,534,476 
tons  against  3,542,437. 

Manufacturers’  stocks  in  North 
America  at  the  end  of  September  to¬ 
talled  271,892  tons  against  281,809  tons 
the  month  before  being  97.3%  of  “nor¬ 
mal”  compared  with  99.5%  of  “nor¬ 
mal”  at  the  end  of  August.  Publish¬ 
ers’  stocks  at  the  end  of  August  were 
437,443  tons  or  129.7%  of  “normal.” 

■ 

McCutcheon  Makes 
Apology  to  Bullitt 

John  T.  McCutcheon,  Chicago  Trib¬ 
une  cartoonist,  devoted  the  lower 
third  of  his  cartoon  in  the  Oct.  11  is¬ 
sue  of  the  Tribune  to  an  apology  to 
Ambassador  Bullitt.  Reproducing  in 
reduced  size  a  portion  of  his  cartoon 
of  Sept.  4,  ridiculing  the  U.  S.  am¬ 
bassador  to  France,  Mr.  McCutcheon 
stated: 

“On  Sept.  4  the  Associated  Press 
sent  a  dispatch  from  Bordeaux  where 
Ambassador  Bullitt  made  a  speech  in 
which  he  was  quoted  as  saying  France 
and  the  United  States  are  ‘indefective- 
ly  imited  in  war  as  in  peace.’  Of 
course  I  made  a  cartoon  on  the  sub¬ 
ject.  I  was  not  aware  that  we  had 
gone  into  any  foreign  alliance  in  such 
a  big  way. 

“Some  days  later  the  AP  published 
a  retraction  explaining  that  the  am¬ 
bassador’s  words  had  been  misinter¬ 
preted.  Under  these  circumstances,  I 
beg  to  extend  my  sincere  apology  to 
Mr.  Bullitt.  I  hope  he  will  forgive 
me.” 

PRESSMAN'S  AD 

A  full-page  advertisement,  appear¬ 
ing  in  a  recent  Sunday  edition  of  the 
Rockford  (Ill.)  Morning  Star,  was 
sold  by  one  of  the  paper’s  pressmen, 
Charles  King.  King,  who  is  vice- 
president  of  the  City  Bowling  League, 
conceived  the  idea  for  the  ad  in  con¬ 
nection  with  the  league’s  25th  anni¬ 
versary.  He  succeeded  in  getting  19 
local  advertisers  to  sponsor  the  ad 
congratulating  the  league. 


I.  W.  SULLIVAN 

James  William  Sullivan,  91,  former 
editor  of  the  old  Daily  Cheyenne 
(Wyo.)  Leader,  and  one  time  fore¬ 
man  of  the  composing  room  of  the 
New  York  Times,  died  at  his  Carl¬ 
isle,  Pa.,  home  Sept.  27,  after  a  two- 
week  illness.  He  also  worked  in 
the  composing  rooms  of  several  Phil¬ 
adelphia  newspapers  early  in  his  ca¬ 
reer.  While  at  the  Times  he  con¬ 
tributed  a  column  on  “Experiences  of 
the  Town,”  similar  to  O.  O.  McIntyre, 
whom  he  preceded  by  50  years.  Dur¬ 
ing  the  World  War  he  was  called  upon 
by  President  Wilson  to  head  a  bureau 
in  the  Council  of  National  Defense. 
Continuing  in  government  service 
during  the  Hoover  Administration,  he 
was  on  the  Wheat  Jury  and  the  Food 
Administration. 


(©Wtuarp 


CHARLES  F.  CLARKSON,  49,  pres¬ 
ident  of  Charles  Hellmuth  Printing 
Ink  Corp.,  New  York,  died  Oct.  7  in 
the  Elizabeth,  N.  J.,  General  Hospital 
from  injuries  suffered  when  the  auto¬ 
mobile  in  which  he  and  Edward  F. 
Lynch,  salesman  for  the  firm,  who 
was  seriously  injured,  crashed  into  a 
viaduct  stanchion  on  Route  25  near 
Elizabeth.  Mr.  Clarkson  left  Inter¬ 
national  Printing  Ink  a  year  ago  to 
join  the  Hellmuth  Corporation. 

Norman  C.  Helmuth,  with  the 
Kitchener  (Ont.)  Record  reporter ial 
staff  for  25  years,  died  Sept.  26  there 
following  a  brief  illness. 

R.  S.  Ball,  advertising  manager  of 
Newton  (la.)  Daily  News  since  1936, 
was  killed  in  an  automobile  accident. 
Sept.  15  near  Newton,  when  his  car 
collided  with  a  truck.  His  wife  and 
sister-in-law  were  also  killed.  A  10- 
year-old  son  survives. 

Dr.  Charles  F.  Spalding,  79,  former 
advertising  manager,  Springfield 
(Mass.)  Daily  News,  died  Oct.  7,  fol¬ 
lowing  a  brief  illness. 

Mrs.  Eliza  Rose  (Gray)  Whiting, 
92,  pioneer  newspaper  woman  and 
welfare  worker  whose  column  “Con¬ 
cerning  Women  and  Their  Activities” 
appearing  twice  weekly  in  the  Spring- 
field  (Mass.)  Republican  from  1888  to 
1893  was  widely  quoted,  died  Oct.  6 
at  her  home  there.  Mrs.  Whiting  re¬ 
signed  in  1893  to  become  first  secre¬ 
tary  of  the  Union  Relief  Assn.,  now 
the  Family  Welfare  Assn.,  said  to  be 
the  first  family  welfare  society  or¬ 
ganized  in  the  country. 

J.  H.  Lewis,  68,  veteran  Platteville 
correspondent  for  Madison  (Wis.) 
State  Journal  died  of  a  heart  attack 


Oct.  7.  He  had  returned  from  cover¬ 
ing  a  football  game  and  was  at  a 
YMCA  dinner  when  he  collapsed. 

A.  Wilbur  Corman,  61,  who  retired 
as  president  of  Corman  Co.,  New 
York  agency  in  1928,  and  a  former 
general  manager  of  N.  W.  Ayer  &  Son, 
Inc.,  Philadelphia,  died  Oct.  9  in 
Bronxville,  N.  Y.  He  had  been  ill  for 
three  years.  In  recent  years  he  was 
a  real  estate  developer  and  president 
of  Corlando  Corporation,  New  York. 

Peter  Milliken,  former  manager  of 
San  Francisco  Bulletin,  died  at  his 
home  in  Pasadena,  Cal.,  Sept.  17  after 
a  brief  illness. 

Samuel  O.  Berman,  57,  publisher, 
Logansport  (Ind.)  Pharos  Tribune, 
died  Oct.  8  in  Billings  Memorial  Hos¬ 
pital,  Chicago,  where  he  had  been 
under  treatment  for  leukemia  for  the 
last  18  months.  A  native  of  Chicago, 
Mr.  Berman  had  been  a  leading  busi¬ 
ness  man  in  Logansport  for  36  years. 
He  is  survived  by  two  brothers  and 
three  sisters. 

F.  F.  IORDAN  DIES 

Frederick  Freas  Jordan,  46,  vice- 
president  and  account  executive  of 
Ralph  H.  Jones  Company,  New  York 
agency,  for  the  last  five  years,  died 
suddenly  Oct.  10  at  his  home  in  Wil¬ 
ton,  Conn.,  of  a  cerebral  hemorrhage. 
He  had  been  with  the  Jones  Co.  for 
seven  years  and  has  been  handling  the 
Crowell  Publishing  Co.  account.  He 
was  vice-president  and  general  man¬ 
ager  of  the  Emery  Industries  of  Cin¬ 
cinnati  before  joining  the  agency. 

ARTHUR  E.  GRIME 

Arthur  E.  Grime,  68,  former  presi¬ 
dent  of  Newspaper  Society,  London, 
and  publisher  of  a  group  of  Lanca¬ 
shire  newspapers,  died  Oct.  11  in  St 
Anne’s,  Lancashire,  England.  During 
his  career  he  was  editor  and  general 
manager  of  Yorkshire  Post  before  re¬ 
turning  to  Blackpool  to  assist  in  the 
management  of  his  family’s  news¬ 
papers. 

NEWSMEN  AID  BENSON 

More  than  50  newspaper  men  and 
women  of  Minneapolis,  St.  Paul  and 
Duluth  have  endorsed  Gov.  Elmer 
Benson,  Farmer-Laborite,  of  Minne¬ 
sota,  for  re-election  and  have  organ¬ 
ized  a  Working  Newspapermen’s  Ben¬ 
son  Volunteer  Committee.  ’The  gov- 
’ernor  acknowledged  the  endorsement 
at  an  informal  dinner  given  in  his  hon¬ 
or  at  the  Dyckman  Hotel,  Minneapolis, 
Oct.  7.  This  is  believed  to  be  the  first 
time  working  newspaper  men  and 
women  have  taken  an  active  role  in 
a  Minnesota  gubernatorial  election. 
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Northwest  Has  Billion 
Dollar  Cosh  Income 

New  sales  and  advertising  oppor¬ 
tunities  in  the  Northwest,  created  by 
bumper  1938  crops,  plus  a  full  billion- 
dollar  cash  farm  income  in  1937,  are 
being  exhibited  to  advertising  execu¬ 
tives  in  New  York  by  F.  E.  Murphy, 
publisher  of  the  Minneapolis  Tribune, 
famous  Holstein  cattle  breeder,  and 
his  farm  editor,  Charles  F.  Collisson. 

One  group  of  300  agency  executives 
was  addressed  Oct.  7,  at  a  luncheon,  in  < 
Hotel  Waldorf-Astoria,  and  another  < 
group  of  agency  radio  space  buyers  ‘ 
in  the  Ritz  Carlton  hotel  Tuesday.  ' 
Introduced  by  the  publisher,  Mr.  Col¬ 
lisson  spoke  on  “Our  Ship  Comes  In.” 

“Business  indexes  and  retail  store  ' 
sales  curves  surge  upward  this  year,” 
he  declared,  “imder  the  impetus  of  ' 
two  strong  stimulants  ...  a  full  billion- 
dollar  cash  farm  income  in  1937,  and  . 
bumper  crops  that  roll  up  a  harvest 
total  of  more  than  a  billion  bushels 
this  year. 

“Our  wheat  crop  is  226,676,000  bush¬ 
els  in  Minnesota,  Wisconsin,  the 
Dakotas  and  Montana,  or  70%  over 
last  year’s,  33%  over  the  ten-year  . 
average.  Four  important  cash  crops 
are  44%  over  1937,  20%  over  the  ten- 
year  yield,  of  wheat,  rye,  potatoes  and 
flaxse^ed. 

“Yet  these  crops  are  less  than  one- 
half  the  bushel-volume  of  our  enor¬ 
mous  feed  crops;  over  700,000,000 
bushels  of  oats,  corn  and  barley,  with 
a  20,000,000-ton  hay  crop  which  is 
22.9%  over  ten-year  average  yield. 

“So  our  livestock  -  dairy  -  poultry 
farmers,  who  now  far  outnumber 
single-crop  grain  growers,  are  blessed 
this  year  with  lower  feed  costs  than 
for  several  years.  The  actual  spread 
between  feed  prices  and  such  finished 
farm  products  as  butter  and  milk, 
pork,  eggs  and  chickens,  lamb  and 
wool  is  now  high,  wide  and  hand¬ 
some. 

"The  1937  cash  farm  income  in  this 
five-state  region  rolled  up  a  total  of 
$1,000,500,000.” 

■ 

I  RCA  CO-OPERATIVES 

Tom  Joyce,  advertising  and  sales 
promotion  manager,  RCA-Victor,  told 
Editor  &  Publisher  this  week: 
“Sales  of  radios  and  Victrolas  have 
taken  a  definite  upturn  since  settle¬ 
ment  of  the  European  crisis.  Our 
company  is  anticipating  good  business 
i  from  now  until  Christmas  and  have 
planned  the  largest  dealer  coopera¬ 
tive  newspaper  advertising  program 
•  in  our  history.”  This  was  in  answer 
to  last  week’s  E.  &  P.  questionnaire. 

Public  Notices 

Wanted;  AddrcKS  of  Frank  Humphrey,  who 
worked  on  the  old  Syracuse  TeleRram 
I  shortly  after  it  was  organized  in  iB23. 
Box  4460,  Editor  &  Publisher. 

fa  an.twerinff  advertisements  of  the  "Help 
Wanted"  nature,  it  is  advisable  to  send  copies 
'  of  references  rather  than  the  originals.  Copies 
serve  the  purpose,  and  avoid  possible  loss  of 
I  originals. 


CLASSIFIED 

ADVERTISING 


Help  Wanted 

ADVERTISINa  SAIXSMEN 


Situations  Wanted 

Editorial  (Cont’d) 


The  largest  advertising  organization  of  - 

its  kind  offers  real  opportunities  to  a  Editorial  executive  (managing,  city,  news 


vw  « anvaM  limited  number  of  aggressive,  able  and 

n  H 'I'p  ^  dependable  feature  advertising  salesmen 

who  can  furnish  gilt  edge  references  as 
SITUATIONS  (Cash  with  Ordor)  to  character.  Preference  given  men  hav- 

I  Tin*^  RA  experience  m  sale  of  newspaper  ad- 

I  iim#  .DM  per  line  vertisingf.  State  experience  in  letter  to 

3  Timet  —  .40  per  line  THOMAS  W.  BRIGGS  COMPANY 

ALL  OTHER  CLASSIFICATIONS  MemDhis®"Tenn* 

(Cash  with  Order)  _ Memphis,  ienn. _ 

I  Tim*  —  .85  par  lino  Advertising  assistant  to  write  and  sell  ads. 

4  Timas  —  .70  par  lino  Young.  Some  experience.  $30  to  start. 

»  ,  .  1  .  .1  1.  t  j.  Courier-Times,  New  Castle,  Indiana. 

Count  SIX  words  to  th#  lino  whon  sonding _ 

cash  with  order.  Bos  number  or  your  own  AEVEBTISINa  MANAOEB,  SOLICITOB 
address  to  be  counted  es  three  words.  Daily  in  city  of  50,000  has  exceptional 


editor)  with  20  years  experience  seeks 
connection  with  progressive  newspaper. 
Excellent  record,  finest  references:  12 
years  with  one  metropolitan  paper,  seven 
as  managing  editor;  age  43,  married, 
perfect  health,  hard  worker,  good  leader. 
Prefers  place  where,  after  trial  period, 
some  interest  in  property  may  be  ob¬ 
tained.  Will  go  reasonable  distance  for 
interview.  Box  4486,  Editor  &  Publisher. 


Advertising  assisunt  to  write  and  sell  ads.  Editorial  Writer.  30,  single.  Seven  years’ 


Young.  Some  experience.  $30  to  start. 
Courier-Times,  New  Castle,  Indiana. 


Ads  charged  to  aitablishod  accounts  will 
bo  billed  for  the  counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 
Minimum  spece,  three  lines.  The  Editor 
&  Publisher  reserves  the  right  to  clessify, 
edit  or  reject  eny  copy. 

Advertising — Home  Study 

The  Advertising  Minded  Newspaper  Man 
is  qualified  to  make  the  most  money. 
Many  have  graduated  from  this  long 
established  school.  Common  school  edu¬ 
cation  sufficient.  Send  for  free  booklet 


newspaper  and  press  assoriatinn  experi¬ 
ence.  Four  years  on  paper  50,000  cir¬ 
culation  :  two  years  in  New  York,  and 
one  year  in  Europe.  'Two  University 
degrees.  Available  at  once.  Box  4484, 
Editor  &  Publisher. 


opportunity  for  aggressive  experienced  Editor  &  Publisher 

advertising  executive,  to  start  as  solid- - - - ‘ - 

tor  and  become  advertising  manager  as  News  editor  on  small  town  weekly,  23. 
soon  as  he  proves  ability.  Famish  com-  '  Paper  suspending.  College  editor,  jour- 


plete  details.  Confidential. 

Box  4430,  Editor  &  Publisher 


nalism  graduate.  Reporter,  deskman,  edi¬ 
tor.  Willing  start  dailv  or  weekly  at  $20. 
H.  C.,  114  E.  Phillip  Ave.,  Norfolk, 

Nebra.ska. 


First-class  general  copydesk  man.  Qualified  Nebraska. 

to  substitute  for  city  editor  and  the  3  ~  '  7 

telegraph  editor  on  their  nights  off.  Reporter  or  Desk-man,  six  y<“»r*  expert 


Many  have  graduated  from  this  long  experience  preferably  in  North 

established  school.  Common  school  edu- 

cation  sufficient.  Send  for  free  booklet  tor,  Asheville  (N.  C.)  Citizen. _ _ 

outlining  home  study  course  and  re-  Four  advertising  solicitoi%  (men  or  women) 


Should*  be  about  28-30  years  old.  Have  Wrote  nation-wide  publicity:  force- 

executive  ability,  with  excellent  news-  "7.' 

paper  record  and  good  educational  back-  Box  448,1,  Editor  & _ Publisher. _ _ 

ground.  Want  man  with  Southern  Some  publisher  must  need  an  editor  who 


quirements.  Page-Davis  School  of  Ad¬ 
vertising,  3601  Michigan  Ave.,  Dept. 
2927,  Chicago,  III. 

Butintts  Opportunity 


with  cars  who  want  to  spend  winter  pro¬ 
fitably  ill  Florida.  Must  bear  own  ex¬ 
penses  first  month.  No  investment.  Con¬ 
tracts  already  signed.  Liberal  proposi¬ 
tion  and  permanent  connection  possible 
for  tho.se  who  prove  ability.  Record  must 
bear  closest  sorutiny.  Write,  wire,  phone 
or  call  J.  E.  Hansell,  Sarasota,  Florida. 


Seeking  mature  publisher,  business  man-  call  J.  E.  Hansell,’  Sarasota,  Florida, 

ager  or  advertising  executive  for  revival 

of  national  publication  in  fertile,  un-  -  -  .... 

crowded  field.  Man  must  be  capable  Sifuatloilt  Wanted 

conducting  business,  circulation  and  ad¬ 
vertising.  Pattern  cut  for  publication  Advertising 

and  editorial  .set-up  unique  and  well- - - — - - - - - 

directed.  Potential  cirrulation  half  mil-  Advertising  Solicitor,  outstanding  record, 
lion.  Advertising  possibilities  excellent.  Automobile  classified  in  highly  competi- 


biit  profit  ran  be  made  without  advertis¬ 
ing  revenue.  East  and  west  editions. 
Please  do  not  answer  unless  in  $10,000 
and  up  class;  have  $1,000  to  spend  on 
travel  to  complete  fiiianrial  and  contract 


tive  field.  Have  managerial  experience. 
Seeking  opjiortuiiity  in  new  field.  Ago 
37 ;  married.  Will  accept  living  wage, 
advancement  objective.  Box  4478,  Editor 
&  Publisher. 


arrangeiiients,  and  $5,000  to  obtain  third  Advertising  Solocitor  ...  35  years  of  age; 
interest.  Please  be  prejiared  to  exchange  married;  10  years  display  advertising 

A-1  references.  Correspondence  confi-  Eastern  daily.  A  man  with  ideas  who 

dential.  Reorganizers  now  employed.  can  write  copy  and  knows  how  to  sell. 


interest.  Please  be  prejiared  to  exchange 
A-1  references.  Correspondence  confi¬ 
dential.  Reorganizers  now  employed. 
Conferences  can  be  arranged  east  or  Chi¬ 
cago.  Box  4465,  Editor  &  Publisher. 

Circulation  Promotion 

More  money  for  newspaper  and  magazines 
from  mail  subscriptions.  Certified  Circu¬ 
lation  Co.,  P.  O.  Box  1974,  Knoxville, . 
Tenn. 

For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO..  Occi¬ 
dental  Bldg.,  Indianapolis. 


can  step  into  any  emergency  and  carry 
on.  Capable  news  exeentive  and  edi¬ 
torial  writer  offers  services  to  smaller 
city  dailv.  Box  4472,  Editor  &  Publisher. 

Woman  reporter,  23.  wants  city  staff  job. 
Go  anywhere,  any  size  paper.  Vassar 
graduate.  One  year’s  experience  general 
assignment,  schools,  churches,  with  large 
Ohio  daily  recently  suspended.  Miriam 
Alburn,  Drawer  B,  Rocky  River.  Ohio. 

Situations  Wautnd 
General  &  Adniinittrative 

Assistant  to  Business  Manager  or  Publisher. 
Qualified  for  maximum  responsibility. 
Broad  experience  and  thorough  knowl¬ 
edge  of  Business  Office,  Composing  Room, 
Press  Room,  Stereotype  and  Engraving 
Room.  Have  successfully  handled  labor 
problems.  Go  anywhere.  Box  4390, 
Editor  &  Publisher. 


Situations  Wanted 
Mechanical 


Capable  of  taking  churKe.  Iiest  ,|^f  refer-  photo  Engraver  and  news  photographer  16 
&  Pi^^  -  years’  experience  seeking  pemanent 


Classified  Advt.-Manager  Solicitor  able  to  connection  with  dailv  ni'wspaper.  Ex¬ 
take  complete  charge,  17  years  experience  cellent  references.  Will  go  anywhere, 
on  two  Metropolitan  Daily  Papers  selling  Box  4458,  Editor  &  Publi.sher. 

Classified,  Retail  Display  and  Special - 

Editions.  Age  35 — Neat  and  Reliable.  Pressmxn-stereotyper,  now  employed  as 


Box  4474,  Editor  &  Publisher. _ foreman,  complete  color  experience.  Ex- 

journaiist^^years”Dirily  and  Trade  Paper,  cellent  mechanic.  Union  or  un  organized. 
11  years  Advertising  Agency.  Married,  “"ywhere.  Box  4414,  Editor  & 

38.  own  transportation.  N<“W  York  City  Publisher. 

and  State  background.  Any  section  ac-  ~  7  7  _  7  ,  7 

ccptable.  Box  4459,  Editor  &  Publisher.  Twenty-two  years  experience  as  foreman 


Past  Employers  say;  ••resourceful.”  ••in¬ 
dustrious,”  ••reliable.”  Small  daily  ad- 
,  A.  e\  -Aixzuzj  vertising  manager  solicitor,  31,  with  17 

_ Investment  Opportunity  Wanted  years  experience,  now  employed,  wants 

'^me' daUy  publisher  east  of"  thi^Missi^siplin  larger  opportunity._  University  graduate, 
desiring  to  diminish  his  responsibilities.  Married.  Box  4475,  Editor  &  Publisher, 
can  aecoinplish  same  with  safety  and  j  777  7~7 

security.  I  seek  an  opportunity  to  join  Situations  Wanted 

a  property  as  business  manager  or  pub- 

lislier.  In  the  prime  of  life,  active  and  _ Llrcuiegon _ 

energetic,  I  am  prepared  to  back  up  my  ~  TT]  I  I  t  I  I  I  , 

intensive  advertising  and  business  office  Circulation  Manager  Last  fourteen  years 


Situations  Wanted 

Circulation 


experience  by  an  investment  up  to  $25,000 
cash  with  the  privilege  of  buying  com¬ 
plete  control  later.  Am  well  known  in 
newspaper  circles  and  will  absolutely 
keep  negotiations  confidential.  Will  sub¬ 
mit  bank  and  business,  references  before 
making  any  investigation  of  your  pro¬ 
perty.  Box  4480,  Editor  &  Publisher. 

_ Newspapers  For  Sale 

Capable  handling,  baying,  selling,  mergers. 
No  leases  or  trades.  Highest  references 
LEN  FEIQHNER  AGENCY,  Nashville, 
Mich. 


on  four  papers,  circulation  30,000  to 
110,000,  made  better  record  than  pre¬ 
decessors  and  successors.  Thoroughly  fa¬ 
miliar  all  distribution.  Specialty  building 
loyal  organization  and  city  currier.  Em¬ 
ployers  will  recommend.  Wish  perman¬ 
ency  where  results  will  be  recognized. 
Inquiries  confidential.  Address  Box  4470, 
Editor  &  Publisher. _ _ 

Circulation  Manager  —  Good  record  of 
achievement.  Several  yeara  experience. 
Practical  ideas.  Economical  methods. 
Moderate  salary  requirements  to  start. 
Opportunity  for  advancement,  based  on 
ability,  desired.  Box  4400,  Editor  t 
Publisher. 


Connecticut  Weekly — $12,000 — Rarely  an  Publisher 

opportunity  like  this.  Long  established  _ ! _ - 

Fd?«1— Circulation  Manager  varied  experience  Home 


ideal — a  typically  New  England  town 
with  the  colonial  atmosphere.  Owner 
making  over  $4,000  per  year.  Price  $12.- 
000,  one-half  cash,  balance  over  5  years. 


Delivery,  Country  Circulation.  Record  of 
achievement.  Desires  connection.  Excel¬ 
lent  references.  Box  4479,  Editor  & 
Publisher. 


NEWSPAPERS 

Bought  and  Sold 

Confidential  Co-operation 

NEWSPAPER 

appraisal  CORPTl. 

L.  Parker  Likely,  Free. 

Timet  Building,  New  York 


If  you  like  Connecticut  and  have  $6,000  _ ! _ 

“  Street — Newsdealer  Man  capable  of  pro- 


genuine  bargain.  Newspaper  Appraisal 
Corp.,  Times  Building,  New  York. 

Semi-weekly  in  rapidly  growing  city  near 
Los  Angeles.  Excellent  plant.  $25,000 
eash  required,  balance  reasonable  terms. 
M.  0.  Moore,  Newspaper  Broker,  Beverly 
Hills.  California. 


ducing  results.  18  years  experience.  Good 
record  and  references.  Box  4476,  Editor 
&  Publisher. 


of  composing  room,  stereotyping  and 
press-room  departments,  and  as  mechan¬ 
ical  su|>erintendniit,  desires  iiositioii  in 
either  of  these  depurtiiieiits.  Good  refer¬ 
ences.  Wm.  Frederick,  Maii.sfield,  Georgia. 


Pressas  &  Machinery  For  Sola 

FOR  SALE 

24'page  Duplex  Tubular  Press  with  extra 
color  fountain  and  electric  roll  hoist — 
Cutler-Hammer  conveyor  to  mail  and 
distribution  room — Cutler-Hammer  5-50 
H.  P.  motor  and  push  button  control — 
2  ton  metal  pot,  pump,  tubular  and  flat 
casting  boxes — combination  trimmer  and 
tail  cutter — finishing  block,  extra  roller 
stocks,  etc.  This  press  is  especially  well 
equipped  with  new  blankets  and  rollers 
and  can  be  seen  in  daily  operation  in 
The  Zanesville  (Ohio)  Publishing  Com¬ 
pany’s  press  room  turning  out  a  product 
second  to  none  in  the  country.  This  is 
being  replaced  with  a  press  of  doable 
this  capacity  and  can  be  bought  during 
October  only  at  the  special  price  of 
$16,000  as  is  and  where  is,  or  $16,500 
f.o.b.  Zanesville,  which  is  Kess  than  half 
its  true  value.  Immediate  delivery  aa 
we  need  the  room. 

THE  ZANESVILLE  PUBLISHING  CO. 

ZANESVILLE,  OHIO 


NEWSPAPER 

PROPERTIES 


a'lKr.T-Kr;.":;.,  bS” V“i,  w..t.d  riw-ircR  i  ico 

Hills,  California. _ E^Urial 

^."buXriob  p^S  “•Tnr,‘'will*be  CoUeg.  gradua^.  22  majored  economics.  BoUght,  Sold  and  AppraiSed 
sold.  Property  includes  modern  printing  lTP'»L  capable  writer,  want 

plant.  Last  year  gross  $17.000.*^ Owner  P»^.  ^"rbiUhlr"  negotimtions  confidential 

desires  sale  Qwing  to  age  and  medical  Editor  «  I’uDlisher.  s 

pJbuXr.  '  Palmec,  Suter  &  Palmer 

WMkly  nemwganve  for  sale,  near  Newark,  — — - ; - ; -  w^-vid.v.x  iaa« 

N.  J.,  areft.  No  printing  plant.  Kzaallant  Editorial  Artist — twenty  year’s  experience  Mainsiad  U  IVtt 

opportunity  for  man  who  will  doTote  full  retouching,  sketching,  portraits,  lettering.  3i0  MMItM  N#W  T#rk 

time  to  publication  Prioo  Reasonable.  other  newspaper  art.  Give  fi.ll  details. 

Box  4386s  Editor  h  Publieher*  Box  4458,  Editor  &  Publisher.  _ 
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EDITOR  &  PUBLISHE 


SHOP  TALK  AT  THIRTY 

By  ARTHUR  ROBB 

\LMOST  SUREFIRE  for  a  Sunday  or  engagements  in  Anderson,  and  we’ll  radio,  motion  picture  houses,  churches 
‘  Monday  morning  edition  is  a  story  bet  a  quarter  that  Mr.  Miller  is  -there  is  a  speakers’  bureau;  dra- 
describing  some  new  process  for  mak-  swamped  by  requests  for  copies  of  the  matic  groups  are  interested  m  appro- 
inc  naner  from  a  ma-  lecture.  priate  plays;  advertisers  are  incor- 


News,  at  the  same  time  that  the  S 
day  Chronicle  was  sold  to  the  Mo 
ing  Call.  And  in  1935  the  Mor 
Call  acquired  the  Chronicle  &  Ne 


ing  paper  from  a  ma-  .1  •  j  •_  acauudiu  wi 

Wind  and  terial  more  accessible  The  Anderson  papers  have  their  porating  ^fety  in  ®  s,  signs  better  histories — of  which  we’d  like 
wina  ana  expensive  own  plant  and  go  heavy  on  art,  but  window  displays;  public  officials  are 

Water  Don  t  ^  ^  ^  _  bearing  Mr.  Miller,  typical  of  the  self-critical  preparing  to  keep  more  complete  rec-  ♦  *  ♦ 

Makn  Pulp  Up  to  ten  editorial  genus,  thinks  it  might  do  ords  on  accidents,  to  bring  safety  laws  And,  concluding  this  galaxy  of  od  " 

years  ago,  the  com  much  better.  He  wants  “every  staff  up  to  date  and  develop  better  enforce-  inqury.  What  is 

talk  was  the  hero  of  most  of  the  member  a  photographer  ’  and  has  es-  ment;  homes  and  buildings  are  eing  weekly  newspaper  publishi 


continuing  it  as  an  evening  paper. 

We  can’t  keep  a  straight  count  on  aQ 
the  criss-cross  lines  of  descent,  bu| 
there  seem  to  be  about  a  dozen  week* 
ly,  daily  and  Sunday  titles  which 
now  combined  in  the  present  sim 
set-up.  There  may  be  others  alo 
the  ancient  Atlantic  seaboard  wi 


stalk  was  the  hero 


varns,  and  even  attained  the  stage  of  tablished  classes  at  which  the  chief  inspected  for  dangers,  first  ai  a  U  3.  A. — in  page  size,  num 

being  ground  into  pulp  and  put  photographed  of  each  paper  is  prin-  safety  classes  are  becoming  more  gf  pages,  circulations,  etc.  We  donH 

through  the  presses  as  a  fairly  good  cipal  instructor  in  the  management  of  uIm;  many  innovations ^e  being  used,  offhand,  haven’t  the  time  ti 

sheet  of  newspaper.  black  boxes.  The  idea  isn  t  to  dis-  One  of  the  best  traffic  sa  e  y  rec-  gg^^ch  the  records,  what  with  10  daji 

Currently,  we  are  informed  from  place  the  regular  photographers,  but  or^  in  America  is  held  by  Pueblo,  ite  go^ventions  directly  upon  us,  ba| 

.  T  17110-  to  siinnlement  their  numbers  at  a  cost  industrial  safety  mark  is  above  the  _ <11  _ _ .  _i  • _ .i„ 


St.  Louis  thkt  scientists  in  Soviet  Rus-  to  supplement  their  numbers  at  a  cost  industrial  safety  mark  is  above  the  ’ 

sia  have  perfected  a  process  for  mak-  that  a  small  city  newspaper  can  tol-  average,  and  it  clain^  the  national  , 

ing  paper  from  dogbane,  a  three-foot  erate.  u  Medill  Enrollment 


tall  shrub  or  weed  that  is  found  Another  of  Mr.  Miller’s  objectives  have  always  promoted  safety  in  con- 


Medill  Enrollment 


throughout  the  temperate  zone.  The  will  ring  the  bell  in  a  thousand  shops,  junction  with  the  Safety  Council,  Red  48%  Undei  1937 
product  is  described  as  “of  better  Ty^graphical  errors  were  frequent.  Cross  and  other  agencies^  limitation  of  enrollmert 

grade  than  ordinary  newsprint.”  It  and  in  this  case,  it  seei^  that  they  the  first  time  that  aU  effo^  have  Medill  Sch 


usually  is. 


were  the  real  article,  without  quotes,  been  brought  into  one  concentrated. 


of  these  dreams  ever  comes  Waving  of  arms  and  use  of  language  sustained  program. 


of  Journalism  at  Northwestern  Unt 
versity  recently  as  it  began  its  finl 


true,  no  one  will  rub  their  eyes  more  that  would  char  a  shingle  didn’t  have  pages  of  s^ety  stories  are  under  the  new  graduate  profet* 

gratefully  than  the  newspaper  pub-  much  effect,  and  Mr.  MUler  decided  to  Panted  each  Sunday.  Advertisers  Only  Is  carefuUy-^ 

lishers  of  every  land— but  there  is  appeal  to  the  better  natures  and  the  have  been  qu^k  to  take  advantage  of  graduate  students  were  admit* 

small  prospect  of  any  such  happy  acquisitive  nerves  of  the  printers.  He  space  on  ffie  ^fety  pag^  enrollment  in  the  two  pro* 

awakening.  Every  publisher  who  has  m  a  contest  for  Ae  linot^rs  fessional  years  will  be  held  to  75, » 

looked  into  it  has  walked  away  mut-  with  two  prizes  for  the  best  net  show-  of  accident,  there  is  a  small  blackface  decrease  from  last  vear 


The  thing  looks  good,  until  ing  of  the  week  and  two  for  the  most  box  with  a  few  pertinent  facts  on  ac- 


48%  decrease  from  last  year. 

Students  admitted  have  been  se* 


......Q.  — — — o  — -  -  .  .1  1  )  oiuaeius  aumiiieu  nave  uecii  a»* 

you  start  comparing  the  bulk  of  fiber  improvement  over  the  previous  weeks  cidents  of  ffiat  type.  The  newspapers  ^  . 

Lt  you  get  in  a  four-foot  spruce,  record.  Errors  were  counted  on  gal-  make  no  effort  SlasS?  achLe^^^^^ 

balsam,  hemlock,  or  pine  log  and  the  proofs  at  the  end  of  each  day  s  work,  but  give  credit  to  all  deserving  (jej.graduate  work  but  also  on  tht 
amount  of  usable  fiber  that  comes  shift— a  considerable  job,  but^e  re-  co-operators.  basis  of  their  aptitude  and  promise  for 

from  the  same  weight— not  bulk— of  suits  seemed  to  justify  it.  The  best  *  *  *  newsoaner  work  as  attested  bv  thdr 


trom  the  same  weight-not  bulk-ot  suiu.  seemeu  10  jujuuy  n.  -  -  -  newsoaper  work  as  attested  by  thdr 

cornstalks,  milkweed,  dogbane,  etc.  net  record  showed  9,»5  Imes  cast,  we’ve  proved  it  again.  The  local  publishers  and  editors,  acconl* 

The  apparently  cheap  raw  material  with  55  ^ors,  against  65  the  previous  surest  way  to  establish  a  record  or  to  ing  to  Dean  Kenneth  E.  Olson 

becomes  prohibitively  expensive  if  it  w^k-  ^ree  of  tte  seven  operators  ^  knocked  out  is  to  print  “We  do  not  believe  that  Class  A 


takes  three  or  four  carloads  of  it  to  ^ot  improve.  One  of  the  others, 
match  the  final  product  of  one  car  who  set  10,713  lines,  won  a  prize  for 
of  wood — for  the  air  and  water  that  cutting  his  errors  from  242  to  193. 
rides  in  the  hollow  stems  and  big  cells  The  contest  isn’t  continuous,  but  it 
of  the  weedy  plants  makes  no  paper,  will  be  put  on  again.  The  record  in- 
The  chemist  can  make  a  sheet  of  print  dicates  room  for  improvement, 
or  writing  or  wrapping  from  anything  *  *  * 


Tall  Family 
Tree  of 
Allentown  Call 


ocked  out  is  to  print  “We  do  not  believe  that  Class  A 
it  as  a  fact.  Several  schools  of  journalism  have  been  flood* 
weeks  ago  we  com-  ing  the  market,”  said  Dean  01: 
mented  upon  the  pet  “They  turned  into  the  daily  newspe* 
name  of  the  Belle-  per  field  this  past  June  only  one  grad* 
ville  (Kan.)  Tele-  uate  for  every  five  daily  papers  in  thi 


(Shop  Talk,  country.  Nevertheless,  at  Nor 


Sept.  17)  which  in  34  years  of  A.  Q.  western  we  feel  that  we  have  an  ob* 


that  contains  cellulose,  but  he  hasn  t  THE  Pueblo  (Colo.)  Star-Journal  and  Miller’s  ownership,  has  bought  and  ligation  to  the  press  to  accept  for  p 
found  any  material  yet  that  beats  the  Chieftain  are  the  main  spring  be-  consolidated  12  newspapers  in  its  fessional  training  only  those  especii  . 
conifers  for  abundance,  compactness  hind  a  city- wide  campaign  intended  county.  That  looked  like  a  record  of  qualified  for  newspaper  work.  We 
and  simplicity  of  conversion.  Nor  is  it  to  make  Pueblo  one  some  sort,  and  it  went  into  type.  hope  to  graduate  at  Northwester! 

likely  that  the  great  Russian  forests  Pueblo  Daily  most  safety-  Comes  now  the  Allentown  (Pa.)  each  year  a  small  group  of  high  grade 

are  to  be  spared  while  the  children  of  Hit*  Hard  conscious  cities  in  Morning  Call  and  the  Chronicle  &  men  and  women  thoroughly  grounded 


the  Soviets  gamer  dogbane  on  the 
steppes.  Not  even  Bolo  economics 
could  make  it  pay. 

*  *  * 

ANOTHER  DICTUM  that  has  com- 


Pueblo  Daily 

Hit*  Hard  conscious  cities  in  Morning  Call  and  the  Chronicle  & 

Safct  America.  Although  News  with  a  family  tree  that  towers 

y  many  cities  have  had  over  any  we  have  so  far  recorded, 

intensive  drives  on  We’ll  set  it  forth  as  a  target  for  news- 

traffic  safety,  and  have  had  occasional  paper  genealogists. 


me  sort,  and  it  went  into  type.  hope  to  graduate  at  Northwester! 

Comes  now  the  Allentown  (Pa.)  each  year  a  small  group  of  high  grade 
orning  Call  and  the  Chronicle  &  men  and  women  thoroughly  grounded 
;ws  with  a  family  tree  that  towers  in  economics,  history,  political  scieno!( 
'er  any  we  have  so  far  recorded,  sociology  and  English  zmd  with  1 
e’ll  set  it  forth  as  a  target  for  news-  sound  professional  training.” 
iper  genealogists.  New  members  of  the  Medill  facul 

The  Call  itself  goes  back  to  the  this  fall  include  Dr.  Robert  W.  Dee* 


ANOTHER  DICTUM  that  has  com-  campaigns  on  other  forms  of  safety.  The  Call  itself  goes  back  to  the  this  fall  include  Dr.  Robert  W.  Dee*' 

mon  acceptance  is  that  busy  news-  Pueblo  may  be  the  first  commimity  to  Weekly  Critic,  founded  in  1883.  In  mond,  formerly  of  the  Chris 

paper  offices  have  no  time  to  teach  imdertake  a  continuous  program  of  1895  it  became  the  Morning  Call,  Science  Monitor,  and  Hanson  Pi_ 

staff  members  the  safety  in  traffic,  home,  industry,  recre-  which  in  1920  combined  with  the  who  is  taking  a  year’s  leave  of  ab-' 

Carolina  rudiments  of  journal-  ation,  school  and  all  other  places  Morning  Herald  and  Evening  Item,  sence  from  the  Canner  Publications. 

_  -  TO.—-’- _ _ U  ...1 _ I _ • _ 1  _  it _ u  i-  i  .1  ». 


Carolina 
Editor  Run* 
a  School 


ism.  There’s  enough  where  human  life  is  in  jeopardy 


The  Herald  disappeared,  the  Item  re¬ 


truth  in  it  to  worry  The  inspiration  for  the  campaign  mained.  A  year  later  the  Call  added  p  Q  71  ii  T*r  *. 

about,  but  it  does  developed  after  Ralph  C.  Taylor,  city  a  Sunday  edition,  and  six  months  WntGS 


not  apply  universal-  editor  of  the  Star- Journal,  attended  later  bought  and  merged  the  Sunday  S2Q  Editoriftl 

ly.  In  Anderson,  S.  C.,  for  instance,  the  C.  I.  T.  Safety  Foimdation  Semi-  Chronicle,  started  at  the  same  time.  ****,*  n  /i  n  ti 

there  are  two  newspapers,  jointly  nar  in  New  York  City  in  June.  The  Democrat  (later  the  Herald)  c  W^hincton,  D.  C.,  Oct.  11— Ro 

owned  and  operated.  Some  time  ago,  Bristling  with  enthusiasm  derived  began  as  the  Weekly  Lehigh  Bulletin  ^  Allen,  co-amhor  of  Washin 

our  news  columns  carried  a  piece  on  from  contact  with  the  national  safety  in  1837,  became  the  Weekly  Democrat  , 

a  quiz  put  to  the  staff  by  R.  Glover  experts,  Taylor  made  an  extensive  in  1847,  changed  to  morning  daily  pub-  to  wm  a  $20  award  A* 

Miller,  executive  editor  of  the  Inde-  study  of  the  traffic  problem.  He  con-  lication  in  1906,  purchased  the  Daily  Newspapers  feature,  Yo* 

pendent  and  Daily  Mail.  The  test  eluded  that  the  short-cut  to  traffic  City  Item  in  1912,  became  the  Mom-  ^  .,1  j-  •  1  j- 

cowred  mainly  local  affairs,  but  was  safety  is  in  reality  the  long  way,  by  ing  Herald  and  Evening  Item  in  1919  Allen  contributed  an  editorial  di 

sufficiently  extended  into  national  and  making  the  citizens  conscious  of  safety  and  in  1920,  the  ownerships  of  the  hogwash  and  inMi 

world  news  to  keep  the  fellows  up  on  24  hours  a  day.  Herald  and  Call  united,  as  indicated  out  by  the  ^publican  nra^ 


their  reading. 


4  hours  a  day.  Herald  and  Call  united,  as  indicated 

He  outlined  an  extensive  program,  above.  The  Daily  City  Item  was 


It  appears  that  Mr.  Miller  has  other  based  to  some  extent  upon  successful  foimded  in  1878. 


educational  ventures.  A  little  while  experiences  of  other  cities,  but  largely 
ago,  he  invited  ffie  company  lawyer  to  involving  new  ideas  fashioned  espe- 


The  Chronicle  &  News  appears  first 
as  the  Daily  News  in  1866.  Hie 


Allen  contributed  an  editorial  di 
cussing  the  “hogwash  and  inani 
dished  out  by  the  Republican  maste: 
minds,”  through  the  office  of  Ch 
man  John  D.  Hamilton. 

“The  trouble  with  the  Republi 
party  is  not  that  it  is  conservative  b 


talk  to  the  editorial  people  of  both  cially  for  Pueblo.  He  presented  his  Chronicle  was  founded  in  1870.  Both  ,  stupid,  Al* 

papers  on  lihel.  The  paper  hasn’t  had  plans  to  the  Pueblo  Safety  Council  were  evening  papers.  In  1873  came  editorial  accused, 

any  suits,  and  isn’t  looking  forward  to  and  about  60  civic  organizations  rep-  ihe  Daily  Morning  Herald,  a  seven-  ,  Heanor  M.  Patterson  « 

any,  but  the  boss  felt  that  prevention  resented  in  its  membership,  and  had  paper.  The  News  and  the  Chron-  Times  and  H^ald  offered  $20  w 

was  cheaper  than  cure.  The  lawyer  the  program  adopted.  The  Safety  icle  were  merged  in  1875  as  the  person  submitting  an  accepta 

i^ed  the  case  method,  illustrating  Council  then  elected  him  president —  Chronicle  &  News.  In  1877  the  Daily  lor  publication  in  the  Heral 


m 


how  a  simple  slip  could  result  in  se-  putting  it  right  in  his  lap.  Morning  Herald  was  merged  with  the  ttn 

rioi^  damage  and  how  statements  of  Various  clubs  and  organizations  are  Chronicle  &  News,  and  had  no  kin-  OHIO  SCHOOL  EXPAND 
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